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1. Introduction

Abstract

With the deepening of cultural exchanges between China and foreign countries, an
increasing number of American TV series have entered the Chinese market, among
which sitcoms occupy an important position. Featuring witty plots and vivid char-
acters, American sitcoms are well-received by numerous domestic audiences and
have evolved into highly influential works in cross-cultural communication. Hu-
morous speech is prevalent in such sitcoms. It not only creates story atmosphere
and depicts distinct personalities, but also reflects local lifestyles, thinking modes,
and values with rich cultural implications and diverse expressive forms. American
sitcoms and their translation directly affect the viewing experience of Chinese au-
diences. From the theoretical perspective of literary stylistics, this paper takes the
original translations of some lines from the American sitcom 2 Broke Girls as the
research object, and focuses on the strategies and effects of translating humorous
speech at the lexical, syntactic, and rhetorical levels. It aims to explore ways to
improve the translation quality of foreign film and television works, make them
more acceptable and appreciable to Chinese audiences, and further promote the ex-
change and communication between Chinese and foreign cultures.
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Humour exists extensively in daily communication. It helps ease awkward situations and enables smooth exchanges
between communicators. Scholars worldwide keep exploring humour-related research for its practical value (Lu,
2018). Humorous utterances belong to a unique linguistic category. Such language forms deliver positive emotional
feelings and shorten psychological distance among individuals. Humorous expression develops in both Chinese and
English contexts. Cultural differences set barriers to humour transfer across languages. Humour conveys in-depth
ideas via concise and clever language. This characteristic can be observed in both Chinese and Western humorous
expressions (Wu, 2025).

2 Broke Girls is an American sitcom centering on two young women with different life backgrounds who attempt
to open a cupcake shop. The show enjoys popularity in China and Western regions. Its sharp and funny dialogue
becomes a major source of public recognition.

Humorous language in screen works needs tailored translation methods to reach expected communicative out-
comes (Huang, 2022). Literary stylistics serves as the analytical framework for this paper. The research conducts
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analysis on humorous utterance translation within 2 Broke Girls. It looks for solutions to upgrade Chinese subtitle
quality of overseas sitcoms. Better translation outcomes improve audience recognition and support cross-cultural
exchanges between China and the West.

2. Theoretical Foundation

2.1 An Overview of Literary Stylistics

European stylistic research system covers three major developmental branches. The first branch takes shape based
on Aristotle’s Rhetoric, a classic work discussing persuasive language application. The second branch stems from
Aristotle’s Poetics, another foundational literary research masterpiece. The third branch corresponds to European
normative stylistics. This school dominated French literary research from the 17th to the 19th century and provided
fundamental evaluation and creation standards for local literary workers and critics (Yu, 2023). Stylistics maintains
an inherent connection with literary research throughout its evolutionary process.

Progress in stylistic and linguistic research gives rise to the formation of literary stylistics. This specialized disci-
pline focuses on the interpretation of thematic connotation and aesthetic value contained in literary texts. It connects
linguistic theories and literary criticism research. Research priorities cover linguistic selection rules adopted by writ-
ers and the practical functions of linguistic features in strengthening textual themes and aesthetic expression (Shen,
2002). Cultural differences between China and Western countries bring obvious distinctions to linguistic presentation
styles, with such differences prominently reflected in humorous utterances. Translation of foreign literary texts re-
quires full reproduction of original stylistic features and aesthetic effects under the premise of textual faithfulness.

2.2 Literary Stylistics and the Situation Comedy

Situation comedy belongs to the classic comedy category. It features fixed character configurations and stable narra-
tive backgrounds, with storylines mostly unfolding in daily living and working scenarios (Chen, 2018). A large num-
ber of foreign sitcoms have achieved wide audience recognition within Chinese market environments. Excellent orig-
inal plot design and targeted translation strategies for conversational humour jointly contribute to the spread of such
audiovisual works. Effective localization of humorous utterances relies on full retention of the source text’s linguistic
style. Literary stylistics delivers important research value for audiovisual translation practice. Translation behaviors
guided by literary stylistic theories allow translators to match translation methods with textual characteristics. Such
translation practices restore core humorous connotations of original lines and bridge linguistic gaps in cross-cultural
humour transmission. They improve the overall translation quality of sitcom dialogues and ensure translated versions
achieve semantic accuracy and aesthetic expression at the same time.

3. Translation Practice of Humorous Utterances in 2 Broke Girls

Translation practice of 2 Broke Girls incorporates multiple humour translation skills under the guidance of literary
stylistics. Communicative goals dominate the choice of translation strategies in sitcom subtitle translation. Variable
contextual conditions demand differentiated translation approaches, which assist audiences in understanding plot
implications and acquiring good viewing experience. The following case analyses demonstrate the practical applica-
tion of literary stylistic theories in sitcom subtitle translation.

3.1 Lexical Level

Word meaning varies significantly across contextual situations. Semantic variation constitutes a major source of
humorous utterances in American sitcoms. Professional subtitle translation requires accurate comprehension of di-
verse lexical units in source texts, covering nouns, verbs, and adjectives. Translation practice needs to maintain tex-
tual faithfulness while retaining original stylistic features and realizing expected expressive effects.

Source Text 1
Max: “That one guy got drunk at the M&M’s store. That’s in the ballpark.”
Target Text 1

Zyilr: “ANFAKIETI I E LRI, sefsRiE L. 7

The protagonist Max delivers this line. Caroline complains during the plot that all interviewed candidates for their
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dessert bar lack relevant bartending experience. M&M’s store belongs to Mars chocolate candy brand. Translators
discard the proper brand name and adopt descriptive translation as “¥5 57, /7 5. % 325, considering limited recogni-
tion of the brand among domestic audiences. The ridiculous scene of intoxication caused by candy beans builds
semantic contrast. It points out the incompetence of interviewees and brings out humorous effects. Max uses the
phrase ballpark to describe a rough scope. The expression carries relatively formal connotations. Sitcom dialogue
leans toward daily colloquial language, so free translation is adopted to turn this abstract expression into “fg fll 55 &
3408, The modal particle helps restore Max’s casual, teasing tone. The translation fits the relaxed, witty language
style of the series and realizes stylistic equivalence. Translation choices like this satisfy the core orientation of sitcom
translation, which values audience understanding and humorous output.

Source Text 2
Max: “The man who thinks your menses should be more expenses.”
Target Text 2

vl BRI BNREILRFKAER B H, 7

Max speaks this line in the episode. Restaurant operator Han increases tampon prices from 25 cents to 75 cents,
which triggers Max’s dissatisfaction. Max tries to communicate with Han, yet Han regards discussions about men-
struation and women’s hygiene items as awkward and avoids further negotiation. Max and Caroline then voice criti-
cism toward this improper price adjustment. The word expenses refers to monetary costs. Literal translation into
higher costs erases the embedded humour in the original utterance. Domestication serves as the translation strategy
here, generating the Chinese pun “5i %”. The expression forms semantic coordination with the translated term
= concerning menstruation and reflects the practical importance of such demands for women. The pun creates satire
targeting Han’s inappropriate pricing policy for tampons and retains the blend of teasing and critique visible in the
original humorous effect.

3.2 Syntactic Level

Chinese and English follow different syntactic operation mechanisms. Chinese adopts paratactic expression modes,
while English sentences rely on hypotactic grammatical structures, forming obvious syntactic differences between
the two languages. English uses lexical and morphological markers to realize grammatical cohesion between sentence
components (Ma, 2010). Translation work should avoid rigid copying of original sentence frameworks. Flexible
translation methods help restore unique stylistic values of source texts during cross-linguistic conversion.

Source Text 3

Randy: “Yeah, she’s not over it.”

Caroline: “Yeah, and you really pooped the bed with the name thing.”
Target Text 3

e MR, hREART. 7

Rk MR, R TR TR T 7

This conversation occurs between dessert bar co-owner Caroline and bartender candidate Randy. Max associates
the applicant Randy with her ex-boyfriend bearing the identical name. Distance issues once caused the couple to end
their relationship. Caroline turns down Randy’s application out of consideration for Max’s emotions, though Max
continues to think highly of her former partner. The line she’s not over it follows a simple subject-predicate structure.
The pronoun it carries unspecified reference and gains definite meaning from contextual information. Word-for-word
translation such as she has not gotten past this matter duplicates English sentence patterns mechanically. Such pro-
cessing conflicts with Chinese language habits and generates ambiguous meaning in translated texts. The translator
breaks away from original syntactic limitations and reconstructs expressions fitting Chinese norms. The four-charac-
ter idiom “#X 1% &K 1 forms a complete semantic unit for this utterance. The sentence you really pooped the bed with
the name thing centers its structure on the core action. The slang pooped the bed describes situations where plans get
spoiled. The prepositional segment marks the cause behind the outcome. Post-positioned prepositional adverbials are
uncommon within Chinese expression systems. The translator adjusts sentence sequence and internal logic. The name
thing becomes the subject in target language, and the slang expression transforms into the idiomatic phrase ik 21|
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LIRS 1, describing opportunities lost right before realization.

Source Text 4

Caroline: “Even the wind pushes Oleg away.”

Target Text 4

RUEHR: B, XUETET, JCEEEWRAR LT, 7

Caroline delivers this line in the episode. Severe hurricane and heavy rain hit Brooklyn, New York. Cook Oleg
attempts to head home to meet his girlfriend. Strong wind and heavy rain block his journey. He gets trapped and
finally gives up the trip home. The original sentence adopts standard SVO structure. The translator avoids copying
this syntactic mode and reorganizes sentence layout comprehensively. Translated content draws material from Jay
Chou’s classic song Sunny Day, using the lyrics “{H i, KH#T, EEEE KIS 4F”. The narrative perspective
undergoes adjustment. Oleg no longer acts as the object in the sentence. The translation sets distance, an abstract
concept, as the core subject. The Chinese ba-construction gets applied in the translation. This grammatical structure
highlights the receiver of an action and its final state, consistent with Chinese language characteristics. Extra pause
units are added to split the complete English sentence into several short connected clauses. Adjustments fit the pho-
nological rthythm of subtitles. Lyrical texture appears in the target language, matching the relaxed humorous tone of
the sitcom.

3.3 Rhetorical Level

Literary stylistics provides guidance for sitcom translation when handling metaphor, personification, satire and other
rhetorical forms. These devices enhance the vividness of translated texts. All rhetorical techniques break regular
linguistic conventions and tend to create foregrounding effects in discourse (Luo, 2024). Translators need to retain
rhetorical features while adapting to Chinese expression habits. Proper handling helps achieve satisfying humorous
outcomes in translation.

3.3.1 Personification

Source Text 5

Han: “Yes, thank you. You make my heart sing.”
Target Text 5

B gt RibEROIERIR. 7

Personification grants human mentality, feelings, and behaviors to lifeless objects, creatures, or abstract notions
and improves the vividness of linguistic expression. Restaurant owner Han says this line to Caroline. Caroline tells
Han she accepts his friend request, and Han shows gratitude for this agreement. The phrase makes one’s heart sing
belongs to English personification. Hearts cannot produce vocal sounds. The source text assigns the human behavior
of singing to the heart to visualize inner joy and reflect Han’s excitement. Descriptions about singing hearts rarely
appear in Chinese daily communication. Literal rendering leads to rigid and confusing wording. Such expression fails
to match colloquial characteristics required by sitcom subtitles. Free translation is adopted in this case. The translator
discards this foreign figurative mode and selects the native Chinese idiom “/Cr £ 2%/ to express happy emotions.
The translated version keeps the original joyful emotion and rhetorical appeal. Awkward translationese gets avoided.
The wording fits the casual linguistic style of the sitcom and realizes rhetorical equivalence between the two lan-
guages.

3.3.2 Hyperbole

Source Text 6

Max: “She was really good at cleaning.”
Target Text 6

Zvod: bR BT IKGERIFTEM A 7

Hyperbole relies on intentional exaggeration or understatement toward attributes, intensity, and quantity of entities,
aiming to boost linguistic expressive power. The female lead Max speaks this line to restaurant owner Han. Caroline
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begins her work in the diner. She keeps elegant outfits and refuses old staff uniforms, only wearing an apron during
work. Max quickly judges that Caroline grew up in affluent surroundings and lacks catering work experience. Max
hopes the previous worker can return to the diner. The phrase be good at cleaning describes proficiency in cleaning
work. Direct translation reads flat and loses comic tension. It cannot reflect Max’s sharp, teasing way of speaking
and the overall humorous atmosphere of the sitcom. The translator introduces hyperbole for creative rewriting. The
translation moves beyond the literal meaning of the source text. The Chinese idiom “5% ]~ ‘K 7F” magnifies the clean-
ing capacity of the former staff for dramatic effect. The phrase originally describes hiding criminal evidence. It gains
a new implication here, referring to cleaning work thorough enough to remove all traces. Extreme semantic exagger-
ation builds obvious contrast. Collocation with # A further strengthens the exaggerated tone. The translation de-
livers the character’s inner emotion and presents Max’s sarcastic personality. This translation approach belongs to
domestication. Familiar hyperbolic colloquial expressions narrow understanding barriers for Chinese audiences and
enhance the comic effect carried by the original utterance.

4. Conclusion

This paper adopts literary stylistics as the theoretical framework and selects humorous utterances from the American
sitcom 2 Broke Girls as research materials. Owing to cultural discrepancies, humour translation between English and
Chinese faces many obstacles, and sitcom subtitles require targeted translation strategies. From three dimensions
including lexis, syntax, and rhetoric, the study conducts case analysis on humorous utterance translation. At the lex-
ical level, domestication is used to tackle brand terms and realize pun effects. Syntactically, translators break English
sentence structures, adjust word order, and adopt Chinese idioms to fit Chinese paratactic features. In terms of rhetoric,
appropriate conversion of personification and hyperbole helps retain humorous tension. The research proves that
qualified humorous subtitle translation can remove cross-cultural barriers. Translators should consider audiences’
viewing experience and reproduce the original stylistic features to promote Sino-Western cultural communication.
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