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  Abstract 
With the acceleration of globalization, the role of new media in cultural dissemina-
tion has become increasingly prominent. Currently, how Chinese classical literature 
is communicated is at odds with the aesthetic habits and comprehension needs of 
Generation Z, making it difficult to enhance the international influence of Chinese 
culture effectively. As a core carrier of outstanding traditional Chinese culture, 
Tang poetry urgently requires English translations and dissemination adapted to the 
context of the new era and the characteristics of young audiences. This paper takes 
the modernized and innovative translation of Tang poetry as its entry point, relying 
on a self-built bilingual corpus and data from 253 questionnaires, integrated with 
short video practices, to explore the application value of new translations of Tang 
poetry in cross-generational communication. It summarizes optimization pathways 
suitable for Generation Z, providing a reference for the localized popularization of 
Chinese classical literature and its promotion abroad. 
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1. Research Foundation and Literature Review 

The iterative development of new media technologies has made the forms of Chinese cultural dissemination increas-
ingly diverse, with social platforms such as Douyin and Xiaohongshu becoming key carriers for popularizing classical 
culture. According to a report by Zhonggong Net on data from the Douyin platform, from June 2021 to June 2022, 
videos related to ancient poetry on the platform accumulated a total of 17.8 billion views (Zhonggong.com, 2022). 
Tang poetry content demonstrates strong dissemination potential and a substantial audience base in the context of 
new media. Against the backdrop of Chinese culture going global, Tang poetry, as a core carrier of classical Chinese 
culture, has its modernized translation and overseas dissemination emerging as important topics. However, current 
translations of Tang poetry largely remain confined within traditional theoretical frameworks and do not sufficiently 
align with the aesthetic preferences of young audiences or the cultural understanding needs of overseas audiences. 
How to modernize translation methods and streamline dissemination channels while preserving the cultural essence 
and artistic excellence of Tang poetry has become an urgent issue in contemporary Tang poetry translation and com-
munication. 

Research in the field of English translation of Tang poetry has developed a mature theoretical system. Xu 
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Yuanchong’s proposed "Three Beauties Theory" (beauty of meaning, beauty of sound, beauty of form) has become 
a classic framework for the English translation of classical poetry (Xu, 2000). This theory emphasizes that translated 
poems should simultaneously consider the conveyance of artistic conception, harmonic phonetics, and formal integ-
rity, laying a foundation for the academic rigor and accuracy of Tang poetry translation. However, in terms of Tang 
poetry dissemination studies, early achievements mostly focused on traditional text appreciation and offline dissem-
ination models. In recent years, with the development of new media, the application value of new platforms such as 
short videos has begun to be explored by some studies, confirming the positive effect of lightweight dissemination 
forms in enhancing public acceptance of classical culture (Yin & Li, 2023). In research on the cultural transmission 
among Generation Z, scholars generally believe that young groups prefer interactive, scenario-based, and popularized 
forms of cultural expression (Jiang & Wang, 2024), providing a clear directional guide for the intergenerational 
dissemination of Tang poetry. Overall, although existing research has accumulated substantial results in Tang poetry 
English translation theory and classical dissemination, significant research gaps remain: studies on modernized and 
popularized translation strategies targeting Generation Z and overseas audiences are comparatively scarce, systematic 
exploration combining translation innovation with dissemination pathways is lacking, and from the perspective of 
the international communication of Chinese culture, research on the cross-cultural adaptation and youthful expression 
of Tang poetry translation remains insufficient. 

The modernized translation of Tang poetry refers to the process of translating, optimizing, and reconstructing 
classic poems for contemporary expression, while preserving the poems' original artistic conception, cultural conno-
tations, and artistic characteristics. This is done in accordance with contemporary linguistic habits and the reception 
traits of Generation Z, making the poetry more suitable for dissemination and audience engagement in the new era. 
Cross-generational dissemination to Generation Z mainly targets young people aged 18 to 25. By adapting to their 
aesthetic preferences and media consumption habits, it aims to reduce the gap between traditional culture and young 
audiences, promoting Tang poetry from a sphere of specialized appreciation to popular and widespread communica-
tion, thereby achieving intergenerational inheritance and effective promotion of China's outstanding traditional cul-
ture. 

2. Research Design and Empirical Analysis 
This study adopts the questionnaire survey method and case study method, focusing on the modernized dissemination 
paths of Tang poetry. A total of 253 valid samples were collected through the questionnaire survey, and statistical 
analysis generated four core data tables to explore Generation Z youths' acceptance preferences and key demands 
regarding Tang poetry short videos. Based on this, the modernized translation and dissemination strategies for Tang 
poetry were adjusted accordingly, and language expression paradigms were optimized, aiming to enhance the target-
ing and effectiveness of Tang poetry's intergenerational communication. Ultimately, the study seeks to explore a 
modernized path for the dissemination of excellent Chinese traditional culture that combines both innovation and 
practical effectiveness. 

The survey targeted the Gen Z group aged 18-25, focusing on their demand for and preferences in the reception of 
Tang poetry short videos. The survey was conducted in March 2026, with 280 questionnaires distributed and 253 
valid responses collected, yielding an effective response rate of 90.35%. The sample covered university students in 
Xi’an and multiple regions across the country, taking into account different genders, grades, and academic back-
grounds, with local students in Xi’an accounting for 71.94%. The data provide regional reference for short video 
creation incorporating Xi’an’s local culture, though the generalizability of the findings is limited by sample bias. 

The questionnaire conducts a systematic survey focusing on audience characteristics, preferred communication 
platforms, bilingual presentation needs, and content design dimensions. It includes both multiple-choice and single-
choice questions, and statistical analysis results in three core data charts (see Chart 1). 

 
Figure 1. Preferences of Generation Z for Culture-Oriented Short Video Platforms. 
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On dissemination platforms (multiple choice), Douyin is the first choice for Generation Z to watch cultural short 
videos, accounting for 52.57% of selections, becoming the core carrier for the intergenerational transmission of Tang 
poetry; in terms of bilingual presentation (see Chart 2)  

 
Figure 2. Preferences of Generation Z for Bilingual Presentation Formats of Tang Poetry Short Videos. 

Over 70% of respondents prefer "synchronized subtitles" (74.31%), and 68.77% prefer "sequential dubbing read-
ing," providing a clear design direction for the bilingual presentation of Tang poetry translations; regarding content 
duration (single-choice question, see Figure 3) 

 
Figure 3. Acceptable Duration of Tang Poetry Short Videos for Generation Z. 

41.11% of Generation Z are more receptive to short videos lasting 30-60 seconds. Combined with the 33.20% 
preference for 15-30 seconds, lightweight and short-duration content has become the core design principle for Tang 
poetry short videos. The empirical data above provides a scientific and specific basis for the subsequent adjustment 
of modern Tang poetry translation strategies, as well as for the creation and dissemination plan of Douyin short videos, 
achieving an accurate alignment between research findings and practical design. 

3. Innovation in Modernized Translation of Tang Poetry and Its Communication Practice 

Modernized translation of Tang poetry must follow the dual principles of “cultural core fidelity and audience-oriented 
innovation.” It is necessary to base the work on the academic norms of classical poetry translation to ensure that the 
cultural connotation is not lost, while also innovating expression to align with the cognitive habits of Generation Z 
and the demands of cross-cultural communication. Some scholars have pointed out that young people’s acceptance 
of traditional culture generally relies on the dual drivers of “scenario-based immersion and emotional resonance,” 
which provides a clear direction for translation innovations (Li & Liu, 2023). This study constructs a “three-dimen-
sional translation model”: at the semantic level, it uses a “literal translation with cultural annotation” approach, such 
as translating “红豆” in Xiangsi (Yearning) as “red bean (a cultural symbol of sincere longing),” which preserves the 
literal meaning while bridging cross-cultural imagery gaps; at the formal level, it adapts to the lightweight dissemi-
nation demands of short videos by breaking poems into a “core sentence—fragmented interpretation” structure, low-
ering the threshold for reception; at the emotional level, it incorporates contemporary social contexts, such as trans-
forming the boldness in Jiang Jin Jiu (Invitation to Wine) into a “youth pursuing dreams” theme to achieve cross-era 
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emotional resonance. 
Based on the previously established bilingual corpus of 100 Tang poems and 10 interactive H5 templates, and in 

conjunction with the key finding from the survey that 52.57% of Generation Z prefers content dissemination via 
Douyin, the content design and online release of three core Douyin short videos—"The Yearning," "Spring Dawn," 
and "Quiet Night Thoughts"—have been completed. The content closely aligns with the requirements of "visualiza-
tion, interactivity, and lightness": 'The Yearning' uses the theme of "longing for someone afar among contemporary 
youth," interspersed with bilingual subtitles and traditional Chinese-style animations; 'Spring Dawn' features the 
theme "campus spring pursuit," simultaneously presenting poem translations and the interpretation of artistic con-
ception; 'Quiet Night Thoughts' employs first-person perspective filming of night scenes, complemented by narration 
and bilingual comments to enhance immersion. The duration of each short video is strictly controlled within 60-90 
seconds, precisely catering to Generation Z's fragmented viewing habits on the Douyin platform. All content design 
is closely aligned with Douyin's dissemination characteristics and audience preferences. Subsequent plans include 
conducting on-site Douyin filming that combines Xi'an's regional cultural features, further integrating Tang poetry's 
artistic conception with local culture, and enriching the scenography and immersive experience of disseminated con-
tent on the Douyin platform. 

The practice of disseminating Tang poetry through short videos in this study is entirely based on 253 questionnaires 
completed by Generation Z audiences, focusing on Douyin as the sole core dissemination platform. It achieves precise 
alignment of 'research findings—Douyin practice design—online publishing on Douyin,' verifying the scientific va-
lidity and feasibility of the dissemination strategy through both design logic and practical implementation. This pro-
vides a replicable Douyin platform practice model for the intergenerational dissemination of Tang poetry among 
Generation Z. 

4. Research Conclusions and Prospects 

This study, through questionnaire surveys and content design practice, clarified the core needs of Generation Z re-
garding Tang poetry short videos and constructed a modern communication system of "three-dimensional translation 
and scenario-based dissemination." The main conclusions are as follows: First, Generation Z prefers a communication 
model characterized by "popularized translation, interactive forms, and visual presentation," providing a clear direc-
tion for the modernization of Tang poetry; second, Tang poetry translation needs to balance cultural fidelity and 
audience adaptation, and strategies such as "literal translation with annotations" and "cross-cultural imagery trans-
formation" can effectively enhance communication effectiveness; third, the practical design of Tang poetry short 
videos on the Douyin platform, based on the questionnaire data, achieved precise alignment between research and 
practice. The three Douyin short videos produced validated the operability of the communication strategies, offering 
a scientific and feasible practical pathway for the intergenerational and cross-cultural dissemination of traditional 
culture among Generation Z. The study confirmed the academic view that "lightweight dissemination of traditional 
culture in the era of integrated media can increase young people’s acceptance" (Lin & Zhao, 2023), and supplemented 
the empirical gap regarding the integration of Tang poetry translation and communication from the perspective of 
Generation Z.   

"Promoting the creative transformation and innovative development of China's outstanding traditional culture" (Xi, 
2023) is an important viewpoint that provides guidance for optimizing the dissemination of Tang poetry. In response 
to the current limitations of research, such as insufficient audience segmentation and shallow exploration of cultural 
connotations, future efforts will refine the communication preferences of Generation Z from different backgrounds, 
avoid content homogenization and superficiality, and achieve a deep integration of youthful expression and cultural 
core. This will be closely aligned with the cultural digitalization strategy, deepening the application of digital tech-
nologies to enhance the sense of immersion and interactivity in dissemination (Chen, 2023); optimizing bilingual 
overseas translation and communication plans, and establishing a diverse international communication matrix (Zhao, 
2024). It is hoped that, by taking Tang poetry as an entry point, a replicable model for classical culture dissemination 
can be formed, promoting the rooting of China's outstanding traditional culture among young people and showcasing 
its charm on the international stage, thereby contributing to the enhancement of the influence of Chinese culture 
(Zhao, nd.). 
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