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Abstract

In the context of the accelerating process of globalization, the standardization of
translations for public signs in tourist attractions, which serve as a vital bridge for
cross-cultural exchange, holds significant importance and plays a key role in shap-

ing the international image of tourist destinations. The “adaptation-selection the-
ory” advocated by eco-translatology provides a new analytical framework for re-
solving complex contradictions in cross-cultural translation. This thesis aims to an-
alyze the problems in the translation of tourism public signs from the perspective
of eco-translatology, focusing on the linguistic, cultural, and communicative di-
mensions. By employing research methods such as literature review and case anal-
ysis, the study seeks to identify practical solutions and pathways to address these
challenges, so as to provide tourism translation practitioners with practical refer-
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China. ences that integrate both theoretical and operational value. The objective is to con-
tribute to the enhancement of translation practices in China’s tourism, thereby pro-
moting its global visibility and enabling the industry to shine more brilliantly on
the international stage.
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Introduction

Nowadays, the tourism industry is developing rapidly worldwide. As the core attraction element, the public signs of
tourist attractions are significant for people to obtain information and understand their meanings. At present, many
Chinese cities lack appropriate English versions for their public signs; even if English translations exist, their quality
is often uneven due to various reasons, which can be largely attributed to translation errors in linguistic processing,
cultural transmission, and the realization of communicative intentions (Wang, 2024). There have been many studies
on tourism translation in the world, some involving the application of the theory of eco-translatology, but most of
them focus on aspects such as tourism publicity materials. The research on the ecological translation of public signs
in tourist attractions is relatively scattered. Some scholars have pointed out the phenomenon that the existing trans-
lation of public signs does not meet the requirements of the ecological environment, but a complete translation strat-
egy and evaluation system based on the ecological perspective has not been systematically and comprehensively
constructed yet, and there is still a large space for further research. Therefore, the topic of this thesis is of some
research significance.
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1. Eco-Translatology
1.1 Eco-Translatology Theory

The theory of eco-translatology is a new translation theory proposed by Professor Hu Gengshen, which combines
translation with ecological theory; it is a cross-cutting study of an interdisciplinary nature (Hu, 2008). He proposed
that the common characteristics between ecosystem and translation can be summarized as: emphasis on holism and
interconnectedness; pursuit of dynamic equilibrium; manifestation of ecological aesthetics; consideration for the
“translation community”’; articulation of translation ethics and advocacy for diversity within unity (Hu, 2011).

This theory is based on the adaptation and selection theory. “Translators have become the focus of the translation
again, which is the dynamic balance of the harmonious unification and the overall ecological environment of the
translator in the process of the three-dimensional transformation of language, culture, and communication” (Wang,
2019). The translational eco-environment encompasses numerous factors such as the languages, cultures, and com-
munication aspects of both the source language and the target language. Translators need to constantly polish the
translated text to enable it to survive and develop better in the target language environment.

1.2 Three-Dimensional Transformation

The three-dimensional principles of Eco-translatology emphasize that in the process of translation, translators need
to conduct “selective adaptation and adaptive selection” at multiple levels and pay attention to the adaptive selection
of linguistic forms, cultural connotations, and communicative intentions. “Three-dimensional transformation” trans-
lation is the core concept of Eco-translatology theory, involving the three-dimensional transformation in the linguistic
dimension, cultural dimension, and communicative dimension, aiming to achieve an appropriate “degree of integra-
tive adaptation”.

The “linguistic dimension” transformation refers to the need for the translator to make trade-offs in the language
form when processing the original text, so as to achieve the purpose of in-depth communication (Xue, 2022). Deeper
communication is achieved through the modification of the source text in terms of language.

The transformation of “cultural dimension” means that translators need to pay attention to the cultural connotation
and interpretation of the source language and the target language when translating (Xue, 2022). During the translation
process, translators need to consider how to present the cultural factors of the source language in the translated text,
for example, reflecting characteristic idioms and folk customs in the culture.

In addition to the cultural dimension and the linguistic dimension, there is also the communicative dimension. The
communicative dimension refers to the fact that when translating a translated version, translators should not only
focus on the transformation of the linguistic form of the translated version but also, with the purpose of communica-
tion in mind, consider whether the acceptability of the target readers can accurately convey the information.

2. Problems in the Translation of Public Signs
2.1 Translation Problems in the English Languages

The translator modifies the language during the translation process, which is known as the adaptive transformation
of the language dimension. The three main linguistic components of vocabulary, grammar, and discourse are all
affected when translating public announcements.

Taking the public signs in museums as an example, the Chinese sentence “i& 7] fil 5 fi& i, 1EE K KB R %
F” is translated into English as “Please refrain from touching the exhibits. Costs for restoration will be incurred if
damaged”.

At the lexical level, adjustments have been made to Chinese expressions such as “i&7/] (please don’t)” and “ZH
EE % H (bear the restoration costs)”. For instance, “1% 7] is translated as “refrain from”, which weakens the sense
of command. The phrase “#&H1EE % H” is translated using the passive voice, with the subject “id#  (violators)”
omitted to focus on the consequences, thus achieving semantic equivalence. Grammatically, the original Chinese
sentence is a single-complex sentence in the active voice. In the English translation, it is split into two sentences. The
passive voice is used, and the conditional relationship is made explicit, adjusting the theme-rheme and the information
focus. In terms of discourse, the Chinese expression shows authority. In contrast, the English translation reconstructs
the communicative function by softening the style, supplementing conditions, and using technical terms, which is in
line with the cultural expectations of a low-power-distance culture.
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2.1.1 Vocabulary Problems

“Lexical mistakes cover capitalized letters, misspelling mistakes, poor choice of words” (Li, 2008). Grammar and
spelling mistakes, missing words and sentences, case insensitivity, and omissions. For instance, the statement ‘P i
A E (@ is translated as “SMOKING HAEMFUL TO HEALTH,” even though “HAEMFUL” should actually be
“HARMFUL” and the tense verb “HARMFUL” is absent. “HARMFUL” and the tense verb “is” are missing from
the phrase; it should read, “Smoking is harmful to health.”

Word-for-word translation, basic correspondence issues, and misinterpreted sentences. “/)NCyHiH >, for instance,
is translated as “Carefully Slide.” The original language incorrectly reads “Carefully” as an adverb, even though the
word “Hfi” here means “ground.” The correct translation of “/JNCo i3 should be “Be careful of the slippery ground
or floors.”

Poor vocabulary selection. The standards for public announcements are not met by it. To accurately and clearly
communicate the message, public announcements should use clearer, more succinct language. An example of this
would be “i5 7 1E 5 [X N W40 which was translated like such. “Please do not smoke inside the scenic area” is more
straightforward and correct in the context of a public announcement. Even though the translation of “refrain from” is
“avoid”, “Please do not smoke inside the scenic area” is a more relevant and straightforward public announcement
that is easier for tourists to comprehend.

2.1.2 Grammar Problems

The language used in Shandong tourist attractions’ public announcements must also be grammatically correct. This
is important because it affects visitors’ comprehension and perception of the scenic location and even the entire region.
It includes the proper tense, morphology, subject-verb consistency, and other requirements. These days, there are still
many grammatical errors in the translation of Shandong tourism public notices, which could cause tourists to misun-
derstand the notices or even misinterpret their meanings, which would negatively impact both the tourists’ travel
experience and Shandong tourism’s global influence. It is more appropriate to translate “7F & H17 Z X" as “Home
to the Educated Youth.” For instance, “to” is used in fixed collocations, usually indicating direction, and “to” is used

in fixed collocations, usually indicating dynamic meanings like direction and purpose.

2.1.3 Discourse Problems
Directional information is disorganized. There may be issues with navigational instructions and illogicality in the
translation of signs for tourist attractions. Keep an eye on the translation sequence; errors in phrase construction or
language could cause misunderstandings for visitors.

A linguistic framework is incompatible. In order for tourists to rapidly grasp public notices, they typically adopt
basic, unambiguous language structures. However, the translator frequently overlooks linguistic quirks throughout
the translation process, and the lengthy and intricate translation hinders tourists’ ability to grasp it quickly.

2.2 Translation Problems in Cultures

The embodiment cultural component in the translation of Shandong tourism public announcements primarily relates
to how to preserve and communicate Shandong’s distinctive cultural information and values during the translation
process. The issue of disregarding culture throughout the translation process still exists, though. Tourism texts are
indeed rich in cultural factors. In this sense, tourism translation is a kind of cultural dissemination activity in general.
However, the culture contained in tourism texts is still far from the “core culture” (Piao, Zheng, & Wang, 2018).

2.2.1 Disregarding the Target Language’s Cultural Context

Ignoring the target language during the translation process can result in poor word choice, which gives visitors the
wrong impression. An example of this would be “HJ9JR, K N5 —J%” which was translated as such. The phrase
“the first spring in the world” may cause confusion or misunderstanding among tourists, even though the literal
translation of “Baotu” is “spring.” It would be more accurate to translate it as “Baotu Spring, renowned as one of the
most famous springs in China.”

2.2.2 Not Taking into Account the Cultural Characteristics of the Area
Consider the province of Shandong. Rich in natural and humanistic sceneries, Shandong is a popular tourist destina-
tion in China. Nevertheless, the particular features of Shandong are not reflected in the translations of several public
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announcements. For instance, “ T JRJ[.—7K” is rendered as “one hundred springs” on the signboard of the Jinan moat
tour, which does not capture the distinct beauty of Jinan as a well-known “spring city.” The distinct appeal of Jinan
as a well-known “spring city” is not captured in this translation. The distinct appeal of Jinan as a well-known “spring
city” is not captured in this translation. A more accurate translation would have been “All springs converge to one
water,” which would have more accurately captured the assortment of springs and the distinctive cultural features of
Jinan’s local springs.

2.3 Translation Problems in Communications

It is imperative that the communicative dimension be taken into consideration when translating Shandong’s tourism
announcements to the public. The communicative dimension highlights how translation helps spread knowledge and
foster communication, particularly in cross-cultural interactions where it is essential to make sure that readers of the
target language can comprehend and accept the information in the source language. Public announcement translation
is a transparent and public method of disseminating information, and its quality has a direct impact on visitors’ ex-
periences and the city’s reputation abroad. To ensure that visitors can accurately access the information and foster
cross-cultural dialogue and understanding, public announcement translations in Shandong, a popular tourist destina-
tion, should not only accurately convey messages but also take into account linguistic conventions and cultural dif-
ferences.

Public announcements are a type of unique style that is open and confronting the public in order to accomplish a
specific communication goal, according to the communication dimension. Currently, there are still a lot of issues
with public announcement translations that do not fulfill the announcements’ standards to fulfill their communicative
purpose. Public notifications typically employ straightforward language that is easy for the general public to grasp.
For instance, the translation of “i5 % #3455, {RFFIETE" is “Please cherish the environment and keep it clean,”
which is too long to be examined from a communication standpoint, but is not grammatically incorrect. Although
there are no grammatical errors in this translation, it is excessively lengthy from a communication perspective. A
more succinct translation that is consistent with the format of public announcements would be “Keep the environment
clean.” Audience announcements must be targeted and serve the very clear communication objective of informing
the audience of specific information, instructions, warnings, and scenes. For instance, “i& ZJfili#% %5 47> in Qingdao
Underwater World, Shandong Province, is recommended to be translated as “Don’t Not Touch the Rocks” rather
than “Don’t Not Touch Rocks.” “Not Touch Rocks” is more accurately directed to the particular rocks when the
article “the” is added, preventing visitors from misinterpreting the restriction. The message is more accurate as a
result of this translation. Public notifications must have the aforementioned qualities as well as be eye-catching and
action-oriented. In addition to accurately communicating information, public notices must also encourage specific
actions or behaviors from the general public. For instance, the translation of “i& 7] ki #. 3 is “Please do not
trample on the grass.” Although this translation is grammatically correct, it may be too hard and direct from the point
of view of communication. In contrast, the Italian translation “The grass so fair needs your care” (/NHEHH, &
B4 1) can more accurately convey the friendliness and concern for travelers. It is also more likely to be understood
and appreciated by tourists, and it may encourage them to follow the public announcements.

3. Solutions to the Problems in the Translation of Public Signs

3.1 Code Adaptation in Ecology

Under the framework of eco-translatology, translators must implement multidimensional linguistic adaptation, in-
cluding addressing systemic disparities between source and target languages. It requires holistic language ecosystem
integration, where adaptation strategies permeate multilayered linguistic strata while balancing sociolinguistic con-
straints and target-culture ecological parameters to achieve translational homeostasis. The standardization and accu-
racy of public announcement translations reflect the city’s civilization and the level of the nation’s soft power, which
is crucial for fostering cultural integration, exchanges, and mutual appreciation between Eastern and Western civili-
zations as well as for projecting a respectable, beautiful, and credible image of China. Public announcement transla-
tion is both a linguistic phenomenon and a cultural image. From a linguistic perspective, the Shandong tourist public
notice translation might be enhanced in the following areas.

From the standpoint of language, the most fundamental needs for translating Shandong tourism public notifications
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are proper spelling, grammar, and word choice. For instance, the phrase “/NCyHiVE” is sometimes mistranslated as
“Carefully Slide,” whereas it actually reads “Caution! Wet Floor.” Foreign visitors will be perplexed by the former
translation, which will make it difficult for them to fully comprehend the warning meaning and possibly lead to
misunderstandings. The main purpose of public announcement language is to provide accurate information in order
to prevent deceiving tourists or causing uncertainty. This is why it is important to pay attention to the accuracy of the
language dimension. To ensure that the language used in public announcements is accurate and easy to read, so that
foreign tourists can read and understand it easily, it is necessary to strictly adhere to English language rules and
expression habits when translating. For example, when describing important information like location, quantity, time,
etc., the words used should be precise, and the sentence structure should be in line with English grammar norms.
Furthermore, the main factors to be taken into account are translation accuracy, fluency, and standardization. For
instance, the translation of the attraction name, safety instructions, service details, and other content must be accurate
in the public announcement language for the Baotu, Black Tiger Spring, and other well-known attractions. “Under
the cross-cultural perspective, tourist place names can be said to be a mirror to understand a region and a period of
history; travelers can peep into the historical and cultural connotations of the location from the place names and then
generate a scientific cognition of the regional cultural ecology of the region” (Chen, 2023). Examples of appropriate
translations are “HJ9R > as “Baotu Springs,” “H TR as “Black Tiger Spring,” and “/NCoilfsk” as “Mind Your
Head.” Translating public announcements fluently is essential to tourists’ reading experiences. The public notice
should be brief and simple enough for tourists to understand, and we should attempt to avoid using harsh, direct
translation or long expressions when translating. To guarantee that the translated material is grammatically fluent,
the accuracy of the grammatical structure should also be stressed. “On top of that, the translator must conduct trans-
formations of various degrees with the eco-environment of the target language taken into full consideration and en-
sure that the translation text is consistent with English expression habits and adaptive to the eco-environment” (Zhao,
2019).

3.2 Transmission of Cross-Cultural Connotations

“The adaptive selection in cultural dimension requires translators to be conscious of culture in the process of transla-
tion, and realizing that translation is practiced in a cross-cultural environment” (Ma, 2014). Translation of public
announcements must also take linguistic conventions and cultural variations into account. Public announcement lan-
guage is a unique type of language that is essential to the tourism industry as a bridge for cross-cultural communica-
tion, as well as a means of disseminating information. To guarantee that the translated material satisfies the ac-
ceptance habits of local tourists, the cultural traits and linguistic patterns of the target language countries should be
completely taken into account while creating Shandong tourism public announcements. With its rich folk traditions
and diverse cultural landscapes, Shandong is a region with a long and rich history in China. The precision and cultural
suitability of the translation become crucial when showcasing these attractions to international visitors. To strengthen
the sense of cultural identity, local culture can be respected and understood while translating public announcements
about adhering to religious or cultural norms. For instance, the translation of public announcements in certain Shan-
dong temples and other places of worship may demonstrate respect for regional traditions or religious convictions.
These public announcements cannot be translated verbatim. For instance, if the statement “Please do not make noise”
in Buddhist temples is translated literally as ‘“Please maintain a quiet and respectful environment,” it not only conveys
the need for silence but also highlights the importance of respecting religious beliefs. Not only does this statement
convey the need for silence, but it also highlights the need to respect the sacred site’s environment, which makes it
simpler for foreign visitors to comprehend and fosters a feeling of cultural identity. Avoiding the usage of terms and
expressions that could lead to cultural disputes or miscommunications should also be a priority. Different cultural
taboos and sensitivities exist in different nations and areas. Certain colors or numbers, for instance, may have partic-
ular connotations in Western society. For instance, in Chinese culture, white is occasionally connected to depressing
events like funerals, whereas in Western society, it is frequently connected to happy events like weddings. Foreign
tourists will be confused by the translation of “scenic spot export,” for instance, since “export” in English typically
refers to the “export” of goods and services rather than the export of a location. “Scenic Area Exit” or such phrases
should be used as the accurate translation in order to avoid cultural misunderstandings and facilitate international
visitors’ easy navigation to the exit location. It is even more crucial to fully account for cultural differences when
translating traditional festivals, folk events, and other public notices in order to prevent the barriers to understanding
that come from disparate cultural backgrounds.
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3.3 Diversified Communication

The public notice is classified as a call-type text, and its primary goal is to inform and motivate action. When trans-
lating Shandong’s public announcements, care must be taken to ensure that the material is factual and clear enough
for foreign visitors to understand and act accordingly. For instance, directional public notices should make it obvious
where the destination is so that travelers can find it quickly; restrictive public notices should make it obvious that
certain tourist behaviors are prohibited so that travelers can quickly comprehend and abide by the applicable rules.
Translators must base their work on the original text when translating public signs, and they must make sure that
the target readers can comprehend the sign's language and cultural implications so that they can react properly when
they see it. Translation must concentrate on the impact of message delivery and visitor acceptability in the commu-
nicative dimension. In addition to accurately communicating the content, the translation of the Shandong tourism
public notice should also make it simple for international visitors to comprehend and accept. As a result, while trans-
lating, we must take into account the reading preferences and cognitive traits of visitors and use clear, simple language.
To guarantee that tourists can readily comprehend the message of public notices, for instance, simple and direct
English expressions should be used instead of excessively sophisticated or distant terminology and sentence structure.
The communicative function and context must also be taken into consideration when translating public announce-
ment language. Public notices may have distinct meanings and communication objectives depending on the circum-
stances. To guarantee that the language used in public announcements can fulfill its proper function in intercultural
communication, the translation should be modified and optimized in accordance with the particular circumstances.
For instance, foreign visitors may misinterpret a public statement of accessible passage in picturesque locations as
special accommodations for the disabled if it is simply translated as “accessible passage.” It can be translated as
“wheelchair accessible” to better communicate the facility’s goal and purpose and prevent such misunderstandings.
In conclusion, the realization of the communicative purpose, the reading habits and cognitive traits of tourists, the
context and communicative function, and example analysis must all be taken into consideration when examining the
translation of Shandong tourism public announcement language from the standpoint of the communicative dimension.
We can make sure that the language used in public announcements can contribute to cross-cultural communication
and improve the travel experience for international visitors by carefully taking these considerations into account.

4. Conclusion

International tourism exchanges are growing in frequency because of the surge of globalization, and as foreign tour-
ists speak a unique language, translating tourism public announcements is crucial to the growth of China’s tourism
sector. In order to give international tourists higher-quality tourism language services, this thesis examines the issues
with translation from the adaptive selection of transformation in three dimensions: linguistic, cultural, and commu-
nicative. It then suggests ways to enhance the integrated adaptive selection of the translation to more accurately
convey the original text’s semantic information, cultural connotation, and communicative intention. Owing to the
constraints of the author’s academic proficiency, this study leaves room for methodological and analytical improve-
ments in subsequent research. The translation quality of Shandong’s tourism public notices will be greatly enhanced
in the future, thanks to the government’s and the public’s involvement, in addition to the quick advancement of
modern information technology. This will provide a powerful boost to the city’s tourism industry’s robust growth
and draw more foreign visitors to experience Shandong’s elegance and charm.
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