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  Abstract 
Against the backdrop of the era-specific proposition “Understanding Contemporary 
China”, external publicity translation of intangible cultural heritage (ICH) proves 
pivotal to telling Chinese stories effectively and boosting national cultural soft 
power. As a representative national-level ICH, Xing porcelain firing craftsmanship 
transcends mere linguistic conversion in its external publicity translation—it bears 
the mission of conveying traditional craft wisdom, historical and cultural genes, and 
contemporary spiritual values. Focusing on Chinese-English translation practices 
of Xing porcelain culture and craftsmanship, this paper examines prevalent issues 
and room for improvement in current translations, such as inadequate interpretation 
of culture-loaded words, awkward conversion of literary expressions, and incon-
sistent craft terminology. It refines translation paths and methods tailored to cross-
cultural communication of ICH, integrating theories of cultural narrative and mul-
timodal communication to enhance the practicality of the research. By drawing on 
innovative translation experiences from other ICH categories, this paper offers ac-
tionable insights for promoting excellent traditional Chinese culture globally. This 
work aims to facilitate a China narrative system integrating Chinese and foreign 
perspectives, and strengthen the international discourse power of Chinese culture. 
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1. Introduction 

With globalization advancing in depth, cultural publicity is crucial to enhancing national cultural soft power and 
shaping a positive international image. As a key component of national language and cultural communication capac-
ity, national external publicity translation competence—encompassing management, development, practice, and 
communication—directly impacts the effectiveness of Chinese culture “going global” and the elevation of China’s 
international discourse power (Hu, 2023). In the context of cultural diversification, intangible cultural heritage (ICH) 
serves as a living carrier of a nation’s cultural memory and a core medium for cross-cultural dialogue, with its inter-
national communication effectiveness largely depending on the quality of external publicity translation. 

https://www.hillpublisher.com/Journals/tfll/


Feng Xue, Yu Zhang 
 

 

DOI: 10.26855/tfll.2025.11.001 600 Translation and Foreign Language Learning 
 

China boasts 45 items inscribed on the UNESCO Representative List of the Intangible Cultural Heritage of Hu-
manity, the most of any country. While, the ICH translation for international audiences has become increasingly 
active. However, translation standardization and communication effectiveness remain inadequate (National Commit-
tee for Terminology in Natural Sciences, 2023). Many translations are confined to simple linguistic conversion, fail-
ing to construct complete cultural narratives and resulting in the loss of cultural connotations. As a representative 
national-level ICH and hallmark of northern white porcelain in the Tang Dynasty’s “Southern Celadon, Northern 
White” ceramic landscape, Xing porcelain firing craftsmanship embodies profound craft wisdom, historical heritage, 
and spiritual values. Every element, from its silver-and-snow-like glaze to the tribute-linked “Ying”-marked porce-
lain, carries unique cultural codes. 

Grounded in the perspective of “Understanding Contemporary China”, this paper explores the narrative logic and 
practical paths of Xing porcelain culture external publicity translation, drawing on cross-cultural communication and 
multimodal translation theories (Gao, 2024) and learning from the innovative translation experiences of cloisonné 
and Nanjing Yunjin (China Cultural Heritage News, 2024). By analyzing the current challenges of Xing porcelain 
translation, it constructs targeted optimization strategies to make Xing porcelain a bridge between Chinese and for-
eign civilizations, enriching ICH external publicity translation case studies and providing insights for the international 
expression of Chinese stories. 

2. Core Connotation and Principles of External Publicity Translation for Xing Porcelain Culture 
and Craftsmanship 

2.1 Core Connotation 

Porcelain evolved from pottery through three key stages: celadon, white porcelain, and colored porcelain. Prototypes 
traced to the middle Shang Dynasty were celadon with blue-green or blue-yellow glazes, while white porcelain for-
mally emerged during the Wei, Jin, Southern and Northern Dynasties, forming the Tang Dynasty’s “Southern Cela-
don, Northern White” pattern—a pivotal milestone in Chinese ceramic history. This pattern reflects regional craft 
division and cultural maturity, making it a key cultural symbol in Xing porcelain translation (Lu, 2024). 

Xing Kiln’s firing craftsmanship integrates intricate processes such as glaze blending, shaping, and temperature 
control, embodying ancient artisans’ practical wisdom. Glaze blending requires precise mineral proportioning for the 
signature snow-white hue, while temperature control relies on artisans’ experience to judge firing states via flame 
color, reflecting the “harmony between man and nature” philosophy. Beyond craftsmanship, Xing porcelain carries 
rich cultural meanings: “Ying”-marked porcelain links to the Tang tribute system, and the craft embodies the pursuit 
of excellence (Lu, 2024). These technical, historical, and spiritual dimensions define Xing porcelain translation as a 
complex cultural communication endeavor. 

Similar to cloisonné, which carries regional cultural memory and aesthetics (China Cultural Heritage News, 2024), 
Xing porcelain translation is not merely term conversion but cultural story-telling. Its core lies in constructing a 
narrative system around historical origin, craft inheritance, and spiritual connotation, transforming abstract symbols 
into understandable stories for international audiences. 

2.2 Translation Principles 

External publicity translation integrates linguistic conversion and cultural communication, adhering to the principles 
of faithfulness, audience adaptation, and flexibility. It must accurately convey core information and cultural conno-
tations while accounting for the target audience’s cultural background and linguistic habits to avoid barriers (Wu, 
2024). This requires translators to balance cultural authenticity with accessibility, a key requirement for effective 
cross-cultural communication. 

Unlike conventional translation, ICH external publicity translation must overcome three gaps: linguistic, cultural 
(value-based), and narrative (stylistic) differences (Liu, 2024), balancing cultural authenticity with audience accessi-
bility. It should uphold the subjectivity of local culture, resisting over-domestication that dilutes cultural characteris-
tics, while ensuring cross-cultural communication effectiveness. For example, when translating “类银似雪”, it is 
inappropriate to replace it with metaphors familiar to Western culture, as the original expression carries the unique 
aesthetic orientation of Chinese traditional ceramics. Instead, literal translation supplemented by brief explanation is 
more suitable to retain cultural characteristics. 

Drawing on the “language + culture” dual adaptation principle from cloisonné translation (China Cultural Heritage 
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News, 2024) and the multimodal coordination principle (Wei, 2024), Xing porcelain translation should combine 
linguistic accuracy with cultural adaptation. Integrating translated texts with visual materials like craft videos forms 
a “text-image mutual verification” unit, reducing understanding barriers. These principles ultimately serve the goal 
of “telling Chinese stories well and spreading Chinese voices well” (Li, 2024). 

3. Current Status and Key Challenges in Xing Porcelain Culture and Craftsmanship External 
Publicity Translation 

Xing porcelain’s external publicity translation is still in its early stages, lacking systematic planning compared with 
mature cases like Nanjing Yunjin and cloisonné (Wei, 2024; China Cultural Heritage News, 2024). Its overall quality 
and communication effects are unsatisfactory, with four key challenges: 

3.1 Uneven Translation Quality and Insufficient Cultural Connotation Transmission 

Most existing Xing porcelain external publicity translations rely on literal rendering, lacking in-depth excavation and 
precise interpretation of cultural connotations. Culture-loaded terms like “Ying”-marked porcelain (closely tied to 
the Tang Dynasty tribute system) and “南青北白” (the Tang ceramic landscape) suffer from inconsistent translations, 
vague semantics, and knowledge-based errors. For instance, a commonly observed oversimplified translation such as 
“Ying porcelain” fails to convey its link to the imperial tribute system, making foreign audiences unable to understand 
the honor and historical value of such porcelain. Literal conversion alone fails to convey the historical context, insti-
tutional implications, and cultural values behind these terms, leaving foreign audiences struggling to grasp their es-
sence. 

Unstandardized craft term translations and awkward literary rendering also undermine effectiveness. For example, 
translating “柴窑烧制” as “fire with wood” ignores the unique texture of wood-fired porcelain, while literal transla-
tions of Tang poetry lose artistic conception. Such translations only complete surface conversion, failing to transmit 
deep cultural meanings. 

3.2 Shortage of Compound Translation Talents as a Core Bottleneck 

Xing porcelain external publicity translation demands high comprehensive quality from translators. They must master 
Chinese-English translation skills with a solid foundation, possess systematic ICH expertise including Xing porce-
lain’s craft details, historical background, cultural connotations, and spiritual essence, and demonstrate cross-cultural 
communication awareness to accurately capture the target audience’s cognitive characteristics and information needs 
(Li, 2024). Ideally, translators should also have a certain understanding of ceramic art, enabling them to accurately 
grasp the technical connotations of terms such as “匣钵” and “轮制拉坯”. 

The current talent pool cannot meet these demands. Most translators lack either Xing porcelain expertise or cross-
cultural communication skills, leading to technically inaccurate or culturally disconnected translations. As high-
lighted in cloisonné translation research, compound talents with art background and native language competence are 
essential (China Cultural Heritage News, 2024). This talent shortage hinders the balance of professionalism, authen-
ticity, and communicability in Xing porcelain translation. 

3.3 Undiversified Communication Channels and Inadequate Multimodal Practice 

Current dissemination of Xing porcelain translation results relies heavily on traditional carriers like museum exhibi-
tion commentaries and skill training materials, with underutilization of new media platforms and multimodal com-
munication tools. Static text translations fail to fully showcase the dynamic beauty and cultural charm of Xing porce-
lain craftsmanship, such as the flowing process of glaze blending and the subtle changes in glaze color during firing. 
This single communication method not only restricts reach and audience engagement but also makes it difficult for 
foreign audiences to intuitively understand the uniqueness of Xing porcelain craftsmanship. 

In contrast, successful ICH cases adopt multimodal strategies. The “Seeking Language and Recognizing Heritage” 
series integrates text, audio, video, and QR codes for multi-dimensional display, while cloisonné translation combines 
text with process videos (China Cultural Heritage News, 2024). The lack of such practices in Xing porcelain transla-
tion underutilizes outcomes and limits communication breadth. 
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3.4 Lack of Systematic Narrative Framework and Hierarchical Translation Design 

Xing porcelain translation currently lacks a systematic cultural narrative framework, focusing only on the translation 
of individual terms and sentences rather than organizing translation content around cultural stories. As a result, the 
translated content is fragmented, failing to form a complete cultural image in the minds of foreign audiences. Mean-
while, there is no hierarchical design for different audiences—translations for the general public, scholars, and media 
are identical, unable to meet the diverse needs of different groups. 

Targeted translation design based on audience characteristics is key to improving effectiveness (Gao, 2024). Pop-
ular versions should be concise and story-based, academic versions detailed with annotations, and promotional ver-
sions visual and vivid (China Cultural Heritage News, 2024). The absence of such hierarchical design prevents Xing 
porcelain translation from resonating with diverse audiences. 

4. Optimization Approaches for Xing Porcelain Culture and Craftsmanship External Publicity 
Translation 

Drawing on Xing porcelain’s characteristics and mature ICH translation experiences, this section proposes optimiza-
tion strategies for culture-loaded words, literary expressions, craft terminology, and communication systems, ensur-
ing practical operability. 

4.1 Culture-Loaded Words: Standardized Symbols + Connotative Interpretation + Audience Adaptation 

Culture-loaded words require a three-dimensional translation strategy: retaining standardized symbols, interpreting 
core connotations, and adapting to audiences. Translators must follow national ICH terminology standards (National 
Committee for Terminology in Natural Sciences, 2023) to preserve cultural symbols, while supplementing context-
appropriate explanations to avoid information overload and cultural distortion. 

For example, “柴窑烧制” can be optimized to “wood-fired kiln firing (a traditional method that imparts unique 
texture via wood ash-glaze interaction)”, referencing cloisonné’s annotation method (China Cultural Heritage News, 
2024). “南青北白” should be translated as “the ‘Southern Celadon, Northern White’ pattern (a Tang ceramic system 
with Xing porcelain representing northern white porcelain)”, embedding historical context. “Ying”-marked porcelain 
translates to “‘Ying’-marked Xing porcelain (Tang imperial tribute, symbolizing top white porcelain craftsmanship)”. 

The original translation of “南青北白” as “southern celadon and northern white porcelain” merely conveys surface 
meaning; the revised version— “the ‘Southern Celadon, Northern White’ pattern (a dual-system ceramic landscape 
in the Tang Dynasty, with Xing porcelain representing northern white porcelain and reflecting the regional division 
of ancient Chinese ceramic craftsmanship)”—embeds historical context and Xing porcelain’s significance, ensuring 
complete knowledge transmission. For “Ying”-marked porcelain, the translation should be “‘Ying’-marked Xing 
porcelain (porcelain produced by Xing Kiln as tribute to the Tang imperial court, symbolizing the highest level of 
white porcelain craftsmanship at that time)”, linking the term to the tribute system and craftsmanship value. 

4.2 Literary Expressions: Image Preservation + Rhythm Adaptation + Semantic Clarity 

Literary descriptions of Xing porcelain require balancing image preservation, rhythm adaptation, and semantic clarity. 
For poetic quotations, simplify imagery while retaining core metaphors, referencing the multimodal poetry translation 
experience of the “Seeking Language and Recognizing Heritage” series. 

Pi Rixiu’s line “轻如云魄” from “Tea Bowl” is better translated as “full like a moon and light as a cloud”—
preserving metaphor and rhythm while clarifying meaning for English readers. A brief note on the poem’s context 
can enhance understanding. The classic “类银似雪” translates to “silver-like sheen and snow-like whiteness”, using 
English-preferred structure to balance readability and aesthetics. 

Prose descriptions of crafts should use vivid language, paired with process diagrams for “text-image mutual inter-
pretation” (China Cultural Heritage News, 2024), enhancing intuitiveness and audience understanding. 

4.3 Craft Terminology: Standardized Literal Translation + Implied Function + Scene Adaptation 

Craft terms like “轮制拉坯” and “匣钵” require industry-standard translations. “匣钵” adopts the international term 
“saggars” (National Committee for Terminology in Natural Sciences, 2023), ensuring professionalism across 
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scenarios. Functional connotations are conveyed through context to avoid cumbersome annotations. 
For example, the functions of “saggars” (blocking ash, preventing deformation) are implied in descriptive context, 

referencing cloisonné’s functional implication strategy (China Cultural Heritage News, 2024). Scenario-specific 
translations are adopted: museum commentaries describe “轮制拉坯” as “shaped on a wooden rotary table by skilled 
pulling”, while academic texts use “wheel-throwing” with brief explanations. 

Scenario-specific texts, such as museum commentaries, use descriptive translations to balance professionalism and 
accessibility. In museum commentaries, “轮制拉坯” is not isolated as a term but described as “made on a wooden 
rotary table, where artisans pull and shape the clay into desired forms through skilled rotation”, clearly referencing 
the tool and process, aligning with scenario-specific reading needs. For academic papers and training materials, how-
ever, the standardized term “wheel-throwing” should be used, supplemented by technical explanations to meet pro-
fessional needs. 

4.4 Communication System: Narrative Framework + Multimodal Integration + Hierarchical Design 

A comprehensive communication system integrates narrative framework, multimodal practice, and hierarchical de-
sign. Centered on cultural narrative, translation content should connect Xing porcelain’s history, craft, and stories 
(China Cultural Heritage News, 2024), forming a complete cultural image for audiences. 

Multimodal integration, adapting the “Seeking Language and Recognizing Heritage” model, combines texts with 
craft videos, inheritor interviews, and virtual exhibitions, with QR codes for multi-dimensional display. New media 
interactive content enhances engagement, while “text + image + video” units reduce understanding barriers. 

Hierarchical translations cater to diverse audiences: concise story-based versions for the public, detailed annotated 
versions for scholars, and visual versions for media promotion (China Cultural Heritage News, 2024). Cultural ref-
erence points familiar to foreign audiences enhance affinity and resonance. 

5. Insights from Xing Porcelain External Publicity Translation for Promoting Excellent Tradi-
tional Chinese Culture Globally 

Xing porcelain’s external publicity translation practice, combined with the experience of other ICH categories, offers 
universal insights for promoting excellent traditional Chinese culture internationally, manifested in four aspects: 

5.1 Culture-Loaded Words: Uphold Subjectivity for Multidimensional Translation 

Culture-loaded words—carrying unique historical, institutional, and value connotations—permeate traditional Chi-
nese culture publicity, and their translation quality dictates communication depth. Xing porcelain’s translation expe-
rience (e.g., “Ying”-marked porcelain and “南青北白”) highlights the need to uphold cultural subjectivity, preserving 
core symbols without over-domestication. Contextual interpretation bridges cognitive gaps between Chinese and 
foreign audiences, while tailoring explanation scope to audience habits prevents information overload, achieving a 
dynamic balance among symbols, connotations, and audiences. 

This insight applies to other ICH translations, such as Nanjing Yunjin (Wei, 2024). National ICH terminology 
research emphasizes that standardized translation plus multidimensional interpretation ensures accurate cultural 
transmission (National Committee for Terminology in Natural Sciences, 2023), a universal principle for culture-
loaded words. 

5.2 Expression Methods: Prioritize Cultural Identity with Flexible Adaptation 

The key challenge in external publicity translation is enabling foreign audiences to understand and resonate with 
cultural characteristics. Xing porcelain’s translation practice demonstrates the need to balance cultural authenticity, 
standardization, and aesthetics. Differentiated strategies suit diverse text types: literary classics adopt “image preser-
vation + rhythm adaptation” to reduce cultural discount; sci-tech ICH uses “standardized literal translation + function 
supplement” for professionalism and readability; historical narratives optimize logic through “information associa-
tion + simplification” to align with foreign thinking patterns. 

The “language + culture” dual adaptation principle from cloisonné translation (China Cultural Heritage News, 
2024) provides universal guidance. Translators must balance linguistic accuracy with cultural adjustments, avoiding 
conflicts while retaining characteristics to achieve effective cross-cultural communication. 
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5.3 Communication Practice: Break Monotony through Multimodal Integration 

Integrating Xing porcelain translations with museum experiences and physical displays introduces an innovative 
“translation + communication” model. Traditional culture publicity should not treat translation as isolated linguistic 
work but integrate outcomes with multimodal scenarios. Leveraging new media, digital technology, and offline ex-
periences transforms static texts into dynamic cultural carriers, building a three-dimensional model of “text transla-
tion + visual presentation + interactive experience”. This enhances appeal, engagement, and the breadth and depth of 
cultural communication. 

The “Seeking Language and Recognizing Heritage” series demonstrates that multimodal integration boosts ICH 
communication effects. Traditional culture publicity should leverage digital technology and cross-border cooperation 
to construct immersive experiences, making culture more accessible to international audiences. 

5.4 Talent Cultivation: Construct a Compound Talent Ecosystem 

The shortage of compound talents is a universal challenge. Referring to cloisonné’s talent ecosystem experience 
(China Cultural Heritage News, 2024), a comprehensive training system integrating universities, research institutions, 
inheritors, and translation institutions is needed to cultivate talents with bilingual skills, professional knowledge, and 
cross-cultural competence. 

Cross-disciplinary courses, artisan lectures, and training workshops refine translators’ expertise. A talent pool of 
“translators + cultural consultants + local promoters” ensures translation quality and sustainable ICH communication 
development. 

6. Conclusion 

From the perspective of “Understanding Contemporary China”, ICH external publicity translation underpins Chinese 
culture’s global outreach, tasked with conveying cultural connotations, shaping national image, and strengthening 
international discourse power. As a representative traditional cultural carrier, Xing porcelain faces multiple transla-
tion challenges: inadequate interpretation of culture-loaded words, awkward literary expression conversion, unstand-
ardized craft terminology, shortage of compound talents, undiversified communication channels, and lack of system-
atic narrative framework. 

Targeted strategies address these challenges: three-dimensional translation for culture-loaded words, balanced ad-
aptation for literary expressions, scenario-based standardization for craft terms, and a comprehensive communication 
system. These practices, drawing on mature ICH experiences, offer a universal path for promoting traditional Chinese 
culture globally. 

This research enriches ICH cross-cultural communication empirical studies but has limitations: it focuses on Chi-
nese-English translation, and its multimodal analysis lacks quantitative data. Future research should expand language 
scope and adopt mixed methods to optimize strategies further. 

Moving forward, prioritizing translation, strengthening compound talent training, innovating methods, and upgrad-
ing communication tools are essential. A system built on “accurate translation + effective communication + in-depth 
resonance” will help traditional cultural treasures gain global recognition, advancing a Sino-foreign integrated nar-
rative system and enhancing Chinese culture’s international influence. 
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