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Abstract

“Li” refers to ritual, etiquette, propriety, and social harmony, etc., in meaning and
is believed to be the core of Chinese culture along with the historical span of thou-
sands of years. Via “Li” (ritual) systems, Chinese etiquette encompasses heaven,
earth, and humanity, guiding individuals through the path of self-cultivation, man-
aging the family, governing the country, and bringing peace to the world. This paper
aims to explore how Chinese “Li” (ritual) culture can go global, be promoted effec-
tively, and achieve lasting impact in the face of diverse value systems today. By
analyzing the basic concepts of “Li” (ritual) culture, the current status of cultural
exports, differences, and understanding between cultures, a series of practical and
effective strategies is proposed to promote the overseas dissemination of Chinese
“Li” (ritual) culture. Moreover, it is still necessary to continuously innovate and

optimize dissemination strategies to ensure the Chinese “Li” (ritual) culture has a
better integration into the global cultural ecosystem and promotion of communica-
tion and mutual learning among different civilizations.
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1. Introduction

China has long been known as the “land of etiquette”. Scholar Zou Changlin proposed that “Li” (ritual culture) as a
complete symbolic system serves as a tool for transmitting experience, exchanging feelings, and storing information
(Zou, 2000). As is known, “Li” refers to a set of moral norms, behavioral guidelines, rules, and cultural patterns
formed based on national psychology, moral concepts, and customs. It is an important means of maintaining normal
family and social life. Scholar Zhang Bingjuan proposed that “‘Li’ is a characteristic and symbol of Chinese culture,
forming a cultural psychological structure and cultural pattern centered on it” (Zhang, 2021). Chinese “Li” can be
concluded as the concept interconnected with politics, law, religion, ideology, philosophy, customs, literature, art,
and even economy and military affairs, forming an integrated whole, representing the entirety of Chinese material
and spiritual culture (Zou, 2000). “Li” ritual culture has played an important role in maintaining traditional Chinese
political governance and promoting social civilization. Therefore, telling the Chinese “Li” story well and effectively
to the world is highly beneficial for a better understanding of international communication.

2. The Overseas Spread of Chinese “Li” Culture

As the saying goes that one cannot establish oneself without learning the ritual. Through the study and practice of
rituals, individuals can first enhance their moral understanding and translate it into practical actions, thereby
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regulating and restraining themselves. Starting from small matters and paying attention to details can help individuals
build a correct set of values. Secondly, “Li” (ritual) culture establishes social norms and role positions, clarifying the
responsibilities and duties of each member of society. It encourages individuals to behave properly and cultivate their
character, thereby maintaining social harmony and stability. At the same time, skillful use of ritual etiquette can help
the social member handle quite a few interpersonal challenges. Thirdly, individuals are the cornerstone of the nation
and society; only when a person understands the basic rules of conduct can the grandeur of a country be truly mani-
fested. It serves as the political function. In modern society, “Li” also plays a significant role in diplomatic affairs,
and whether it is appropriate can even determine the course of a series of international matters.

2.1 The Historical Development of Overseas Communication

The ancient Silk Road was an important channel for the overseas dissemination of Chinese “Li” (ritual) culture.
Through the overland Silk Road and the maritime Silk Road, Chinese goods such as silk, tea, and porcelain were
transported to various parts of the world, accompanied by exchanges in “Li” (ritual) culture, religion, and other spir-
itual aspects. These exchanges not only deepened economic ties between countries but also promoted the spread and
acceptance of the Chinese “Li” culture abroad. Along the Silk Road, the Chinese “Li” systems of etiquette, values,
and social norms gradually became understood and accepted by countries and regions along the route, fostering cul-
tural mutual understanding and integration.

During the Tang and Ming dynasties, the Chinese “Li” (ritual) system influenced other countries through ex-
changes of students and scholars, particularly through the spread of Zhu Xi’s philosophy and the overseas promotion
of Chinese “Li” (ritual) culture in Korea, which had a profound impact on the ritual cultures of Korea, Japan, and
other countries. These countries not only learned the Chinese “Li” (ritual) system but also integrated it into their own
cultures, forming unique ritual culture systems.

In modern times, modern and contemporary transmission channels chain the overseas transmission channels of
Chinese “Li” (ritual) culture more diversely. With increased international exchanges and the acceleration of globali-
zation, China’s cultural soft power has continuously improved, providing a broader space for the overseas dissemi-
nation of “Li” (ritual) culture. In addition to traditional methods such as diplomacy, education, and cultural exchanges,
emerging channels such as media, tourism, and the Internet have also set up important platforms for the transmission
of Chinese “Li” (ritual) culture.

2.2 Channels and Platforms for Overseas Communication

On the occasion of the 50th anniversary of China-Malta diplomatic relations, students from the “China Corner” at St.
Margaret’s Secondary School in Malta wrote to President Xi Jinping to express their love for Chinese culture. Pres-
ident Xi Jinping replied and presented them with cultural gifts from China in return. As an attractive project, St.
Margaret’s Secondary School in Malta, through “China Corner”, provides students with a platform to learn about and
understand Chinese culture, allowing them to get in touch with China’s traditional “Li” culture. In their letter to
President Xi Jinping, the students expressed their deep affection for Chinese culture. This letter not only reflects their
reverence and eagerness for Chinese culture but also demonstrates their role as bridges and messengers between
different cultures. This attitude of respect and appreciation for different cultures embodies the spirit of harmonious
coexistence and respect for others emphasized in Chinese “Li” (ritual) culture. This is not only an encouragement
and support for the students but also an affirmation of the recognition and popularity of Chinese culture internation-
ally. Through such interactions, the values of friendliness, enthusiasm, and respect for others inherent in Chinese “Li”
(ritual) culture have been spread more widely.

Chinese “Li” (ritual) culture, as an important component of traditional Chinese culture, occupies a significant
position in the teaching and exchange activities of Confucius Institutes since the first non-profit institute was estab-
lished in Seoul, South Korea in 2004, imparting Chinese “Li” (ritual) culture to overseas students mainly through
classroom teaching and learning activities, and even bridging an important connection between Chinese and foreign
cultures.

2.3 Awareness and Acceptance of Overseas Audiences

In recent years, the dissemination of Chinese “Li” (ritual) culture overseas has achieved remarkable results. During
the Spring Festival, overseas Chinese communities hold various celebratory activities, such as dragon and lion dances,
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sparkling firecrackers, and pasting spring couplets, showcasing Chinese traditional culture and etiquette to the local
people. These activities not only enhance local people’s understanding and awareness of Chinese culture but also
promote cultural exchange and integration between China and other countries.

Moreover, some Chinese films, television series, and literary works have also received widespread attention and
acclaim abroad. Through vivid storylines and rich cultural content, these works introduce overseas audiences and
readers to Chinese rituals, values, and social customs.

Of course, the spread of Chinese “Li” (ritual) culture overseas also faces certain challenges and difficulties. Audi-
ences from different cultural backgrounds may have varying levels of understanding and acceptance of the Chinese
“Li” (ritual) system and cultural traditions. On one hand, the audience in some Western countries may be influenced
by their own cultural traditions, holding certain prejudices and misunderstandings about the Chinese “Li” (ritual)
system and cultural traditions; on the other hand, the audience in some Asian countries, although similar to Chinese
culture, may still have differences in specific details and expressions.

3. Challenges of Internationalization of the Chinese “Li” Culture

It is believed that such factors as language barriers, misunderstanding, sustainable development, policy support, and
impacts of modernization and globalization inevitably lead to challenges for the promotion and dissemination of the
Chinese “Li” Culture.

3.1 Challenges of Language Barriers

Chinese is known for its vast character set, unique tonal system, and complex grammatical structure, which pose a
significant challenge for non-native speakers. According to multiple studies, learning Chinese requires a long-term
commitment and extensive practice, especially in memorizing Chinese characters and mastering tones, which is a
major difficulty for many learners. For example, when Italian companies attempt to acquire companies in China, they
often face language barriers and challenges in understanding the local business operation models. Conversely, when
Chinese companies enter the Italian market for mergers and acquisitions, they tend to adopt their usual Chinese
approaches to problem-solving, which, to some extent, leads Chinese companies to focus excessively on topics re-
lated to Chinese enterprises during due diligence while overlooking the unique business environment and potential
issues of European companies. As an important platform for promoting Chinese and spreading Chinese culture, Con-
fucius Institutes have played a positive role in overcoming language barriers. Through various cultural activities,
lectures, and exchange programs, not only is learners’ language proficiency improved, but also their interest and
identification with Chinese culture is enhanced (Sun, 2018).

3.2 Challenges of Sustainable Development

For sustainable development, in terms of economic support, the government is suggested to establish special funds
to directly support the entire lifecycle of cultural export projects, from research and innovation to market promotion
and stable operation. At the same time, the government advocates and encourages social capital to flow into the
cultural export sector, utilizing various financial tools such as venture capital and private equity to provide cultural
enterprises with a wide range of financing options and to protect the rights and interests of cultural products in the
international market, especially by strengthening intellectual property protection. The government should strongly
support cultural enterprises and foster deep integration between the cultural industry and the digital economy, and
inject new vitality and momentum into cultural export initiatives.

Moreover, globalization promotes cultural exchange and integration, but it also brings the risk of cultural homog-
enization. In the context of globalization, local and ethnic cultural characteristics are easily impacted, and “Li” (ritual)
culture is no exception. Modern lifestyles and values gradually penetrate traditional culture, altering people’s behav-
ior habits and value orientations. To address this challenge, the country needs to take proactive measures to protect
and inherit the local and ethnic characteristics of “Li” (ritual) culture.

4. Strategies for Promoting Chinese “Li” Culture Abroad

Chinese “Li” (ritual) culture has been produced and distributed online as well as promoted in other countries, by
utilizing modern communication tools such as multimedia and the internet, official promotional videos, graphic
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content, and live broadcasts, etc. Beyond official channels, collaboration with film and television companies can
leverage the global reach of Chinese films and TV works to continue showcasing Chinese “Li” (ritual) culture through
creative content, high-quality production, and technological innovation. Games, as a “soft” form of cultural export,
have become a new channel for spreading Chinese “Li” (ritual) culture (Gan et al., 2023). By integrating “Li” (ritual)
culture into games, international players can learn about Chinese “Li” (ritual) culture, showcasing its charm in a novel
way. In the future, Chinese games are expected to become an important force in the international dissemination of
Chinese “Li” (ritual) culture.

4.1 Innovation of Cultural Products

Chinese “li” (ritual) cultural and creative products are entering the international market, becoming important windows
and bridges for spreading Chinese culture. By combining modern aesthetics and market demands, innovative and
attractive Chinese “Li” (ritual) cultural IPs are being developed, such as unique cultural and creative products. “Good
Gifts of China”, through meticulous design and production, incorporates the essence of Chinese “Li” culture, high-
lighting their unique charm and value. The Four Treasures of the Study are treasures of traditional Chinese culture.
They integrate elements of Chinese “Li” (ritual) culture into office supplies through exquisite designs and patterns,
bringing a cultural atmosphere into everyday work life. “Chinese Red” is used to design sets that showcase the unique
charm of Chinese “Li” (ritual) culture. Chinese-style clothing, through a combination of patterns, materials, and
craftsmanship, attire and accessories, displays the fashion sense of Chinese “Li” (ritual) culture. Through these forms,
colors, and symbolism of these products, the unique charm of Chinese “Li” etiquette culture and values such as
respect, humility, and harmony are expressed.

4.2 Policy Support and Guidance

In addition to organizing cultural exchange activities, academic seminars on “Li” (ritual) culture, and cooperation
with international media organizations will certainly further promote Chinese “Li” (ritual) culture to a broader inter-
national market. through their channels. Efforts to advance the international promotion of Chinese “Li” (ritual) culture
should be accelerated. Encourage and support cultural enterprises and creators to participate in international cultural
exchange and cooperation projects, enhancing the international influence and competitiveness of Chinese “Li” culture.
It is worth noting that the government should strongly support cultural enterprises in promoting the deep integration
of the cultural industry with the digital economy (Zhang, 2022) and inject new vitality and momentum into the glob-
alization of culture (Shao, 2024).

4.3 School Education and Training

The teaching of Chinese “Li” (ritual) culture in the school allows students to understand and recognize the excellent
traditions and values of Chinese culture. Organize various forms of cultural education activities, incorporate “Li”
(ritual) culture into the curriculum, strengthen the cultivation of cultural talent, and nurture a group of cultural pro-
fessionals with an international vision and professional skills to provide strong talent support for the international
promotion of Chinese “Li” (ritual) culture.

4.4 Long-term Interest and Participation

“Li” (ritual) culture integrates with modern Chinese society, such as business etiquette and social norms, allowing
foreigners to see the practical significance and vitality of “Li” (ritual) culture. Organize cultural experience activities,
such as tea ceremonies, calligraphy practice, and traditional festival celebrations, allowing foreigners to personally
experience the charm of “Li” (ritual) culture.

Follow the model of national cultural export bases, establish “Li” (ritual) culture promotion groups abroad, invite
overseas Chinese and international students to collaborate, and carry out cultural activities tailored to local contexts,
and enhance foreigners’ awareness and understanding of Chinese “Li” (ritual) culture. Create culturally distinctive
spaces abroad, such as Chinese-style gardens, tea houses, and study rooms, enabling foreigners to experience Chinese
etiquette culture in their daily lives.

Continuous content updates usually combine current social hotspots and current events to continuously update the
content of “Li” (ritual) culture communication, maintaining its freshness and appeal. Deeply explore the deeper
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connotations and unique values of “Li” (ritual) culture to provide more diverse and in-depth materials and perspec-
tives for dissemination. Additionally, closely monitor the target market’s feedback and evaluation of “Li” (ritual)
culture to understand the local population’s awareness and acceptance of it. Based on market feedback data and
analysis results, promptly adjust and optimize the communication strategies and content of “Li” (ritual) culture. Make
improvements and refinements to address existing issues and shortcomings, continuously updating the content.

4.5 Ensurement of Cultural Adaptability

As stated in the book The Strategy of Chinese Culture Going Global, cultural adaptability and localization are keys
to enhancing the acceptance and recognition of Chinese culture in the international community (Qu, 2017). Therefore,
in the process of promoting “Li” (ritual) culture abroad, it is essential to focus on the adaptability of “Li” (ritual)
culture to the local culture. First, a thorough study of the target market’s cultural background is needed, including its
history, traditions, religious beliefs, and social structure, in order to accurately understand the local cultural charac-
teristics and needs. Next, analyze the local population’s awareness and acceptance of “Li” (ritual) culture to provide
targeted strategies for cultural outreach. Compare the similarities and differences between “Li” (ritual) culture and
the mainstream values of the target market to identify common ground and potential points of conflict. For potential
points of conflict, make appropriate adjustments and innovations to “Li” (ritual) culture to better meet the needs of
the local market.

4.6 Customization of Communication Strategy

Implement a localization strategy by strengthening cooperation with local cultural institutions and organizations to
jointly promote the localization and development of Chinese “Li” (ritual) culture overseas. Adapt the content of “Li”
(ritual) culture according to the cultural background and values of the target market. For example, when promoting
“Li” (ritual) culture, local language, customs, and other elements can be incorporated to make it more approachable
and appealing. Emphasize the universal value and humanistic care of “Li” (ritual) culture, while downplaying its
regional and ethnic characteristics, to better bridge cultural boundaries. By implementing a localization strategy, use
forms that are popular and well-received by the local people to spread “Li” (ritual) culture, enhance its penetration
and influence in the local market, and promote its dissemination and development globally.

5. Conclusion

The overseas dissemination of Chinese ritual culture has achieved remarkable results through the joint efforts of the
government and various sectors of society. Through interactions between official and non-official channels, the use
of modern technology, and cross-cultural integration, Chinese ritual culture has been able to take root and flourish
around the world. However, in the face of challenges such as cultural differences and sustainable development, it is
still necessary to continuously innovate and optimize dissemination strategies to ensure that Chinese ritual culture
can better integrate into the global cultural ecosystem and promote communication and mutual learning among dif-
ferent civilizations.
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