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  Abstract 
The protection and inheritance of Anhui’s tea-related intangible cultural heritage 
not only demonstrates respect and promotion of traditional culture but also serves 
as a key force driving the comprehensive revitalization of rural economy, culture, 
and society. New quality productive forces have provided new pathways and impe-
tus for the protection and inheritance of Anhui’s tea-related intangible cultural her-
itage. From the perspective of new quality productive forces, this paper explores 
the positive role of the protection and inheritance of Anhui’s tea-related intangible 
cultural heritage in rural revitalization, analyzes the current challenges, and pro-
poses that there exists a close and mutually reinforcing relationship between the tea 
industry, tea culture, and rural revitalization. Only by strengthening technological 
innovation, digital and intelligent technologies, industrial integration, brand build-
ing, and talent cultivation in the protection and inheritance of tea-related intangible 
cultural heritage, and by promoting the deep integration and development of An-
hui’s tea industry, tea culture, and rural revitalization, can we achieve sustainable 
development in the protection and inheritance of Anhui’s tea-related intangible cul-
tural heritage and comprehensive rural revitalization. 
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1. Introduction 

Rural revitalization is an important part of the national strategy, aiming to promote comprehensive development in 
rural areas through a series of integrated measures in terms of economy, society, and culture. As one of the main tea-
producing regions in China, Anhui’s tea industry not only constitutes a key pillar of local economic development but 
also serves as an important medium for carrying and transmitting cultural values. Tea-related intangible cultural 
heritage is a treasure of the excellent traditional Chinese culture, and Anhui boasts abundant resources of tea-related 
intangible cultural heritage. The protection and inheritance of this heritage play an indispensable and positive role in 
promoting the in-depth implementation of the rural revitalization strategy. Promoting industrial and rural revitaliza-
tion through Anhui tea not only facilitates the sustained and healthy development of the rural economy and elevates 
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farmers’ living standards, but also contributes to protecting the ecological environment, preserving excellent cultural 
heritage, and promoting urban-rural integration. Furthermore, it enhances the influence and value of rural brands, 
holding great strategic significance for achieving rural economic diversification as well as comprehensive industrial 
and rural revitalization. However, with the development of the times and technological innovation, the traditional 
model of protecting and inheriting tea-related intangible cultural heritage can no longer meet the development needs 
of modern society. The emergence of new productive forces has brought unprecedented opportunities and challenges 
to the protection and inheritance of tea-related intangible cultural heritage. 

2. Value Analysis of Anhui’s Tea-related Intangible Cultural Heritage 

Anhui has a long history of tea cultivation, with records dating back to Hua Tuo’s Dietary Classics in the Eastern 
Han Dynasty and Lu Yu’s The Classic of Tea in the Tang Dynasty. Located at the intersection of the northern and 
southern Jiangnan tea regions, Anhui boasts unique geographical advantages, climate, and soil conditions, making it 
an important tea production base with diverse and superior tea varieties. In the mid-to-late Ming Dynasty, with the 
rise of Hui merchants, Anhui’s tea gradually led the national tea market. Currently, Anhui’s tea plantation area ranks 
among the top three in China, and its tea production ranks among the top five. Among China’s Top Ten Famous Teas, 
Anhui securely holds four spots (Yang Jinhua & Zhang Jun, 2023). 

“Tea” embodies the spirit of nature and is a generous gift from nature. However, as indicated by the Chinese 
character for “tea”—people among grass and trees—“tea” also carries rich humanistic spirit. Anhui’s tea is not only 
renowned for its exquisite and unique crafting techniques but also contains profound cultural connotations. Behind 
each type of tea lies a touching story or legend, reflecting the regional characteristics of the tea and the simple, steady, 
and resilient qualities of the Anhui people. 

Tea-related intangible cultural heritage refers to those forms of tea culture that have been passed down through 
generations, featuring distinct ethnic and local characteristics. These include traditional tea-making skills, tea cere-
mony performances, tea songs, and tea dances. These cultural forms not only carry rich historical information but 
also embody the wisdom and creativity of the Chinese nation. On the evening of November 29, 2022, Traditional 
Tea Processing Techniques and Their Associated Social Practices in China were successfully added to the UNESCO 
Representative List of the Intangible Cultural Heritage of Humanity, including the crafting techniques of Anhui’s 
Huangshan Maofeng, Taiping Houkui, Lu’an Guapian, and Qimen Black Tea. These tea-related intangible cultural 
heritage items are not only valuable assets of Chinese tea culture but also distinct symbols of Anhui’s tea culture. 
Their historical, cultural, artistic, and economic value is of immense significance in promoting rural revitalization. 

3. The Promoting Role of Protection and Inheritance of Anhui’s Tea Culture and Tea-related 
Intangible Cultural Heritage in Rural Revitalization 

“Traditional Tea Processing Techniques and Their Associated Social Practices in China” encompass knowledge, 
skills, and practices related to tea garden management, tea picking, manual tea crafting, and tea consumption and 
sharing, rich in connotations. The protection and inheritance of tea culture and tea-related intangible cultural heritage 
are interdependent and mutually reinforcing with rural revitalization. 

Rural revitalization includes comprehensive revitalization and modernization in five aspects: industry, talent, cul-
ture, ecology, and organization. 

3.1 The Role of Tea Culture in Industrial Revitalization 

The tea industry is one of Anhui’s traditional advantageous industries, which has a long history and profound cultural 
heritage. The protection and inheritance of tea culture, as well as the tea-related intangible cultural heritage, are of 
great significance. These efforts can inject new vitality into the rural economy, bringing new growth points and 
opportunities for development. Moreover, the advancement of the tea industry can stimulate the flow of talent into 
the sector, thereby enhancing the skills and expertise of the workforce. This, in turn, can lead to increased productivity 
and efficiency. Additionally, as the tea industry flourishes, it has the potential to increase farmers’ incomes, thereby 
improving their standard of living and contributing to the overall economic development of the region. 

Tea culture also helps to enhance the overall brand image of rural areas and enhance the market competitiveness 
of Anhui’s tea industry. By focusing on the development and promotion of Anhui tea, we can not only boost the local 
economy but also preserve and pass on the traditional tea culture. This dual approach ensures that the unique qualities 
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and heritage of Anhui tea are recognized and valued both domestically and internationally. As a result, the rural areas 
benefit from increased tourism and investment, which in turn leads to a more vibrant and sustainable local economy. 
The improved brand image and market presence of Anhui tea can attract more consumers, thereby expanding market 
share and creating new opportunities for growth within the tea industry. This holistic strategy not only elevates the 
status of Anhui tea but also contributes to the overall development and prosperity of the rural communities involved. 

3.2 The Role of Tea Culture in Talent Revitalization 

As an industry that blends tradition with modernity, the tea industry has not only attracted a large number of talents 
interested in tea culture and tea technology, but also promoted the growth and improvement of talents by providing 
practical platforms and training opportunities. Tea companies collaborate with universities and research institutions 
to introduce high-end talents, while also focusing on the cultivation of local talents by conducting skills training to 
enhance the professional competence and skill levels of practitioners. These talents play an innovative leading role 
in various aspects of the tea industry, driving technological progress and industrial upgrading. In addition, the tea 
industry facilitates the exchange of experiences and cooperation among talents by establishing communication plat-
forms, thereby stimulating their innovative vitality. It can be said that the tea industry provides a broad stage for 
talents, and the convergence and innovation of talents further promote the prosperous development of the tea industry. 

3.3 The Role of Tea Culture in Cultural Revitalization 

The unique tea culture and tea crafting techniques of Anhui province are steeped in profound historical and cultural 
significance, reflecting the wisdom and experience that have been passed down through generations of tea farmers. 
The preservation and continuation of Anhui’s tea culture, along with the tea-related intangible cultural heritage, when 
combined with the distinctive regional characteristics, serve to enrich the cultural life in rural areas. This not only 
enhances the cultural soft power of these communities but also strengthens the cultural pride and sense of belonging 
among rural residents. The intricate processes involved in the cultivation, harvesting, and processing of tea leaves, as 
well as the traditional ceremonies and customs associated with tea drinking, are all integral parts of this rich cultural 
tapestry. By safeguarding these traditions, Anhui not only honors its past but also fosters a living heritage that con-
tinues to evolve and thrive, contributing to the identity and cohesion of its rural communities. 

3.4 The Role of Tea Culture in Ecological Revitalization 

The protection and development of tea culture, along with tea-related intangible cultural heritage, are significantly 
bolstered by the presence of a favorable ecological environment. The development and establishment of organic and 
ecological tea gardens play a pivotal role in fostering the notion of green development and ecological conservation 
among the rural populace. This, in turn, aids in the promotion and enhancement of rural ecological civilization con-
struction, ensuring that the natural surroundings are preserved and respected while also supporting the economic and 
cultural prosperity of these areas (Lu Chengyin, 2022). 

3.5 The Role of Tea Culture in Management Revitalization 

Through government guidance and policy support, various regions in Anhui have actively established tea industry 
cooperative organizations, such as tea cooperatives and industry associations, effectively integrating resources from 
tea farmers and tea enterprises to form a community of shared interests. These organizations have not only enhanced 
the level of organization among tea farmers but also facilitated technology exchange, market information sharing, 
and strengthened their ability to withstand market risks. Meanwhile, Anhui Province has introduced multiple policies 
to promote the upgrading of tea plantations, revitalize the tea industry through science and technology, strengthen 
the infrastructure construction of tea plantations, and facilitate resource integration and benefit sharing. These inno-
vative organizational forms have not only improved the management level and production efficiency of the tea in-
dustry but also enhanced the level of organization among tea farmers, stimulating their enthusiasm for production. 
Furthermore, the government has also promoted effective connections between tea enterprises and the market by 
building platforms and hosting exhibitions, further broadening the sales channels for tea and providing a solid organ-
izational guarantee for rural revitalization. 

Driven and promoted by tea culture and tea-related intangible cultural heritage, doing a good job in the tea industry 
plays an important role in promoting Anhui’s rural revitalization and sustainable development. 
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4. Current Situation of the Protection and Inheritance of Anhui’s Tea Culture and Tea-related 
Intangible Cultural Heritage 

Anhui’s tea culture and tea-related intangible cultural heritage projects not only reflect the unique charm of Anhui’s 
tea culture but are also an important part of the excellent traditional Chinese culture. In recent years, from the gov-
ernment to local levels, increasing attention has been paid to the protection and inheritance of Anhui’s tea-related 
intangible cultural heritage, with a series of policy measures introduced. For example, Yuexi County has issued “The 
Regulations on the Geographical Indication Management of Yuexi Cuilan Tea”, continuously promoting the upgrad-
ing of the tea industry from five aspects: safeguard mechanisms, protection measures, unique qualities, tea-tourism 
integration, and brand promotion. Another example is the “Huangshan Traditional Famous Tea Protection Regula-
tions”, which will come into effect on January 1, 2025, and is the first local regulation on tea protection in Anhui 
Province. The regulations not only emphasize the protection of tea brands and the promotion of tea culture but also 
aim to drive the integrated development of multiple industries such as health and wellness, folk customs, and leisure 
and vacation through tea culture, promoting local economic development. At the same time, local governments pro-
vide financial subsidies and establish special funds to support the excavation, organization, and inheritance and pro-
tection of tea culture and tea-related intangible cultural heritage projects; strengthen the cultivation and support of 
tea-related intangible cultural heritage inheritors through skill demonstrations and learning exchanges; and promote 
Anhui’s tea culture and tea-related intangible cultural heritage through online media and social platforms. 

However, in the context of rapid social development, Anhui’s tea-related intangible cultural heritage also faces 
some significant challenges and problems, which limit the high-quality and innovative development of Anhui’s tea 
industry. 

4.1 Insufficient Degree of Marketization 

Many tea-related intangible cultural heritage projects still rely on family workshops or small-scale production meth-
ods, staying at the stage of traditional handicraft techniques, and it is difficult to achieve large-scale and industrialized 
production. In addition, these projects lack market-oriented and industrialized operation mechanisms, which limits 
the improvement of the popularity of Anhui’s tea products and the enhancement of the competitiveness of the tea 
industry (Chen Jiachen & Hu Yueying, 2024). Although the government has provided certain financial support, these 
investments still cannot meet the actual needs of the protection and inheritance of tea-related intangible cultural 
heritage. 

4.2 Shortage of Traditional Technique Inheritors 

The skills of traditional tea-related intangible cultural heritage are usually passed down through master-apprentice 
transmission, which, although ensuring the authenticity of the skills, limits the breadth of their dissemination. In the 
context of rapid changes in modern society, the younger generation’s interest and awareness of traditional culture are 
gradually decreasing, and they have little interest in learning traditional skills. At the same time, many senior artists 
are advanced in age, which has caused a gap in the inheritance of tea-related intangible cultural heritage skills. The 
inheritors of tea-related intangible cultural heritage are not only scarce in number but also generally older. 

4.3 Rigid Inheritance Method 

The inheritance of traditional tea-related intangible cultural heritage skills is often limited to oral and mental trans-
mission between masters and apprentices, lacking a systematic education and training system. Such an inheritance 
method is difficult to achieve large-scale inheritance and development and is not conducive to the popularization and 
promotion of tea-related intangible cultural heritage skills, making it difficult to form a wide range of social influence. 

4.4 Lack of Innovation 

In the inheritance and development of traditional tea-related intangible cultural heritage skills, there is often a lack of 
innovative thinking and the application of modern technology. Facing a rapidly changing consumer market, tradi-
tional skills are inadequate, making it difficult for Anhui’s tea-related intangible cultural heritage products to meet 
the diversified needs of modern people for tea culture. At the same time, traditional tea-related intangible cultural 
heritage products also lag in packaging design, marketing strategies, and product diversification, making it difficult 
to compete with other beverages in the modern business environment. 
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5. Paths for the Protection and Inheritance of Anhui’s Tea-related Intangible Cultural Heritage 
from the Perspective of New Quality Productive Forces 

New quality productive forces refer to advanced productive forces emerging from revolutionary technological break-
throughs, innovative reallocation of production factors. It is essentially about qualitative changes in the labor force, 
means of production, objectives of labor, and the combination. With the continuous progress of technology and the 
widespread application of digital and intelligent technologies, new quality productive forces are gradually becoming 
a key driving force for social development (Cen Jinmiao, 2025). These productive forces emphasize technological 
innovation, industrial transformation and upgrading, as well as the application of digital and intelligent technologies, 
providing new perspectives and methods for the inheritance and promotion of traditional culture. 

5.1 Strengthening the Application of Technological Innovation in the Protection and Inheritance of Tea-
related Intangible Cultural Heritage 

Driven by new quality productive forces, technological innovation has become an important force driving the inher-
itance of Anhui’s tea-related intangible cultural heritage. By introducing modern technological means, we can effec-
tively improve the production skills and quality of Anhui’s tea-related intangible cultural heritage, while broadening 
its inheritance channels and influence. 

Technological innovation plays a crucial role in enhancing the production skills of Anhui’s tea-related intangible 
cultural heritage. Traditional tea-related intangible cultural heritage skills mostly rely on manual operation and expe-
rience transmission, making it difficult to achieve standardization and large-scale production. However, modern tech-
nological means, including intelligent production equipment and precision control technology, can be applied to var-
ious stages of tea planting, picking, and processing, thereby improving tea production and quality. For example, using 
the Internet of Things technology to monitor and manage tea plantations in real-time can monitor key environmental 
parameters, such as soil moisture, temperature, and lighting, creating the most suitable conditions for tea growth. At 
the same time, intelligent temperature control systems can precisely control the temperature and time of tea fermen-
tation, producing higher-quality tea. 

Technological innovation has opened up broader avenues for the inheritance of Anhui’s tea-related intangible cul-
tural heritage. Traditionally, the inheritance of tea-related intangible cultural heritage skills mainly relied on direct 
transmission between masters and apprentices, which limited the scope of inheritance. However, modern technolog-
ical tools, including the Internet, virtual reality (VR), and augmented reality (AR), have broken through geographical 
and temporal boundaries, allowing more people to have the opportunity to learn about and study Anhui’s tea-related 
intangible cultural heritage. With the help of online teaching platforms, masters can provide remote guidance, and 
students can learn anytime and anywhere, significantly improving the efficiency and coverage of inheritance. 

Technological innovation plays a significant role in enhancing the brand influence and market competitiveness of 
Anhui’s tea-related intangible cultural heritage. By using modern technological means, we can effectively package 
and market Anhui’s tea-related intangible cultural heritage products, thereby improving their reputation and popular-
ity. In addition, with the help of big data and artificial intelligence technology, we can accurately analyze market 
demand, providing strong support for the production and sales of Anhui’s tea-related intangible cultural heritage 
products. 

5.2 Strengthening the Application of Digital and Intelligent Technologies in the Protection and Inher-
itance of Tea-related Intangible Cultural Heritage 

Digital and intelligent technologies constitute a key part of new quality productive forces and have played a signifi-
cant role in the inheritance and development of Anhui’s tea-related intangible cultural heritage. 

Digital technology makes it possible to digitally record and preserve the skills of Anhui’s tea-related intangible 
cultural heritage. Using advanced technological means such as high-definition photography and three-dimensional 
scanning, we can capture in detail the production processes, key links, and unique techniques of Anhui’s tea-related 
intangible cultural heritage skills and convert them into permanently preserved digital assets. This not only helps to 
maintain the integrity and authenticity of Anhui’s tea-related intangible cultural heritage skills but also provides 
valuable materials for future inheritance and research work. 

Intelligent technology plays an important role in the production and sales process of Anhui’s tea-related intangible 
cultural heritage products. By applying intelligent recognition technology, we can quickly detect and analyze the 
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quality of tea, ensuring product quality and stability (Zhang Qinggai, 2024). In addition, combined with intelligent 
recommendation algorithms and e-commerce platforms, Anhui’s tea-related intangible cultural heritage products can 
be precisely promoted to potential consumers, thereby improving market coverage and sales performance. 

Furthermore, digital and intelligent technologies provide innovative display methods for the inheritance of Anhui’s 
tea-related intangible cultural heritage. Using virtual reality technology, we can construct an immersive tea-related 
intangible cultural heritage experience environment, making tourists feel as if they are in it, deeply experiencing the 
unique charm of Anhui’s tea-related intangible cultural heritage. Through augmented reality technology, elements of 
Anhui’s tea-related intangible cultural heritage can be integrated into daily life scenes, enhancing interactivity and 
fun, thereby attracting more young people’s attention and participation, and promoting the inheritance and progress 
of Anhui’s tea-related intangible cultural heritage. 

5.3 Strengthening the Role of Industrial Integration in the Protection and Inheritance of Tea-related In-
tangible Cultural Heritage 

With the promotion of new quality productive forces, industrial transformation and upgrading have become key paths 
for promoting the inheritance and development of Anhui’s tea-related intangible cultural heritage (Tao Liping & Ge 
Jiahui, 2024). Through this transformation, Anhui’s tea-related intangible cultural heritage can be integrated with 
tourism, culture, technology, and other industries, thereby giving rise to new industrial ecosystems and business 
models. 

Anhui’s tea-related intangible cultural heritage can be deeply integrated with the tourism industry to create a series 
of tea culture tourism products with local characteristics (Yang Rui, 2024). By opening up tea culture tourism routes, 
establishing tea culture experience halls, and holding tea culture festivals and other activities, we can attract more 
tourists to Anhui to personally experience the charm of tea-related intangible cultural heritage, thereby promoting the 
inheritance and progress of these heritages. Combining the protection and inheritance of tea-related intangible cultural 
heritage with the concept of health and wellness, we can develop tea wellness tourism products to meet people’s 
pursuit of a healthy lifestyle. At the same time, the vigorous development of the tourism industry will also open up 
broader markets and sales channels for Anhui’s tea-related intangible cultural heritage products, further promoting 
local economic prosperity. 

The progress of Anhui’s tea-related intangible cultural heritage and the cultural industry can jointly promote the 
prosperity and growth of the cultural industry. Through integration with fields such as the cultural and creative in-
dustry and the film and television industry, we can develop derivative products related to tea culture, such as tea sets, 
tea paintings, and tea sculptures, thereby expanding the industrial chain and value chain of Anhui’s tea-related intan-
gible cultural heritage (Zhang Shuai & Bi Cheng, 2024). Incorporating elements of Anhui’s tea-related intangible 
cultural heritage into cultural products and film and television works helps to enhance its reputation and influence. 
At the same time, the vigorous development of the cultural industry also provides more financial support and talent 
guarantee for the inheritance of Anhui’s tea-related intangible cultural heritage. 

5.4 Strengthening the Role of Brand Building in the Protection and Inheritance of Tea-related Intangible 
Cultural Heritage 

Integrate brand shaping, protection, and promotion strategies to enhance the market competitiveness of Anhui’s tea 
industry. By registering trademarks and creating tea-related intangible cultural heritage brands with regional charac-
teristics, we can improve the reputation and popularity of products. With the help of modern media and social plat-
forms, we can strengthen the promotion of tea-related intangible cultural heritage brands, thereby improving brand 
visibility and market influence. We should also strengthen the protection measures for tea-related intangible cultural 
heritage brands, severely crack down on counterfeit and shoddy products, and safeguard brand image and consumer 
rights. In addition, actively explore diverse sales channels, including e-commerce platforms and physical stores, to 
promote the marketization process of Anhui’s tea-related intangible cultural heritage products. 

5.5 Strengthening the Role of Talent Cultivation in the Protection and Inheritance of Tea-related Intan-
gible Cultural Heritage 

On the one hand, we need to increase the cultivation and support for inheritors of tea-related intangible cultural 
heritage, improving their skill levels and inheritance abilities. On the other hand, we should introduce talents with 
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professional knowledge and skills in tea production, processing, and management to inject new intellectual support 
into the protection and inheritance of tea-related intangible cultural heritage. At the same time, the government should 
encourage and support educational institutions such as universities and vocational colleges to offer majors or courses 
related to tea culture, cultivating more talents who master tea culture knowledge and skills. In addition, scholarships 
or grants should be established to attract more young people to devote themselves to the inheritance and development 
of Anhui’s tea-related intangible cultural heritage. 

6. Conclusion 

The No. 1 Document in 2025, “Opinions of the Central Committee of the Communist Party of China and the State 
Council on Further Deepening Rural Reform and Solidly Promoting Comprehensive Rural Revitalization”, points 
out that to achieve Chinese-style modernization, it is necessary to accelerate the comprehensive revitalization of rural 
areas. We should focus on strengthening county-level industries that benefit the people, developing characteristic 
rural industries, fostering new industries and new business models in rural areas, promoting the deep integration of 
rural culture and tourism, exploring ways to empower rural revitalization through cultural industries, and promoting 
the high-quality development of rural e-commerce. 

New quality productive forces have provided new paths and injected new vitality into the protection and inher-
itance of Anhui’s tea-related intangible cultural heritage. By implementing strategies such as technological innova-
tion, industrial integration, brand building, and talent cultivation, we can effectively promote the protection and in-
heritance of Anhui’s tea-related intangible cultural heritage and have a positive impact on rural revitalization. 
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