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  Abstract 

The Samedeco is a local association which works to promote mental health and 
community development in a circle of mutual support. Our research focused on 
“Contribution of local associations in the promotion of mental health and female 
entrepreneurship in improving the socio-economic conditions of women in Bu-
rundi: Case of SAMEDECO”. The Samedeco association engages in a range of 
activities, including psycho-medical assistance to people affected by HIV/AIDS, 
socio-economic integration of vulnerable individuals, and educational support to 
children in need. The general objective of this study was to analyze the contribution 
of promoting mental health and entrepreneurship among host families of children 
supervised by the Samedeco association to improve the living conditions of women 
in Burundi. The specific aims were to identify the mental health promotion and 
entrepreneurial activities of these host families and to show the living conditions of 
the families involved in the Samedeco program. Research methodology was applied 
to conduct this study to follow both qualitative and quantitative processes. The sur-
veyed population was made up of 1056 individuals from which a sample of 88 in-
dividuals obtained by applying Alain Bouchard's formula was taken and 1 presi-
dent, and 1 person responsible for the social development of these child foster fam-
ilies were added. Quantitative data were analyzed using Statistical Package for So-
cial Sciences (SPSS). After analyzing the results found on the ground, we note that 
the Samedeco association has carried out health promotion activities such as heal-
ing trauma and raising awareness among women members of the Samedeco asso-
ciation. Thus, the conclusion followed by recommendations made to the main ac-
tors was mentioned in this work. 

Keywords 

Entrepreneurship, Female Entrepreneurship, Entrepreneur, Improvement, Socio-

economic Conditions 

 
1. Introduction 

The promotion of mental health is an essential area of intervention for achieving the socio-economic development 
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objectives of the population living in extreme poverty. Mental health therefore contributes to overall health. The 

World Health Organization states that “good mental health enables individuals to achieve their potential, to overcome 

the normal stresses of life, to accomplish productive work, and to contribute to the life of their community” (Beaulieu, 

2022). 

Health is an inalienable right for every individual. Mental health is essential to our well-being. It is essential to the 

quality of life, as long as it brings good to our existence and allows us to be both creative and active citizens. Good 

mental health is important to the resilience of individuals, families, communities, businesses, and especially to the 

empowerment of women. Women often find themselves on the margins of society and their entrepreneurial efforts 

often come up against the result of men who always want to put women second. However, women have shown their 

ability to carry out activities that can benefit them, their family, and their nation (Beaulieu & Rousseau, 2018). 

There are many Burundian women, especially in the agricultural sector where they represent 90% of the workforce. 

In general, they work with a very low salary on family farms and minority practices, small horticultural trade, and 

other foodstuffs. The obstacles to their presence in structured employment sectors and at the level of positions of 

responsibility lie in the low level of education and the weak industrialization of the country (ADB, 2016). 

In Burundi, the socio-political crises that the country has periodically experienced since its independence with their 

consequences, leave psychological suffering: loss of property and loved ones, cases of physical or moral violence, 

sexual violence, and other score-settling crimes. which persist could undoubtedly leave harmful consequences on the 

health of the population in general and on their mental health in particular (Boutillier and Dimitri, 2020). 

Mental health in Burundi has always been relegated to the background and is not yet fully integrated into the 

national health system. Access to effective and efficient mental health care remains difficult, resulting in both eco-

nomic and human costs for the individual, the family, and society. This is why the majority of women remain on the 

margins of development despite the Sustainable Development Goals (2015) which proclaims gender equality and the 

empowerment of all women and girls. These objectives aim to give women equal rights to economic resources, access 

to ownership and control of land and other forms of property, financial services, inheritance, and natural resources 

while respecting domestic legislation in the country (UN, 2016). 

Financial autonomy gives women the power to do their business freely. Guerin (2022) shows that female empow-

erment can be achieved through female entrepreneurship. This entrepreneurship can enable women to acquire finan-

cial autonomy and contribute to the fight against poverty and the improvement of the economic development of their 

countries. 

The majority of their entrepreneurial activities are little or not profitable and their growth is limited from the start 

(Debroux, 2018). This can be explained by the fact that in developing countries, women entrepreneurs have very 

limited access to financial credit due to a lack of guarantees and to technical knowledge to improve the competitive-

ness of their business. 

Women have always contributed remarkably to the socio-economic activities of their societies. This is what Launch 

confirms in the Foundation for Africa report (2020): “Women are still predominant in the informal sector, where they 

carry out many and varied activities, including commercial activities”. 

Female entrepreneurship had to coincide with the questioning of the notion of integration of women into socio-

economic development which aimed to reduce discrimination against women in all sectors, particularly in the pro-

ductive sector (Cohen, 2019). 

Although Burundian women occupy 77% (BPM, 2015) of the active population in agriculture, they suffer from 

numerous problems including insufficient productive employment, low monetary income which leads to low domes-

tic savings, lack of market, low intellectual capacity where women occupy 19.4% of jobs in the secondary sector, 

36.8% in the tertiary sector and 54.2% in the primary sector (MFPTSS, 2014). 

The empowerment of Burundian women remains a problem due to very poor access to credit and land, inheritance, 

lack of training in entrepreneurship, illiteracy, and low participation in decision-making, and decisions in the various 

bodies of the company. This has worsened the vulnerability of women in the world of entrepreneurship (ADB, 2020-

2016). 

Despite Burundi's efforts to sign the international pact relating to economic, social, and cultural rights ratified by 

the State, the convention on the elimination of all forms of discrimination against women (CEDAW), the Protocol II 

of the Arusha Agreement, some men think that women are incapable of undertaking business and some women 

consider themselves incapable of undertaking anything and yet women are capable of undertaking. 

Despite the difficulties that the female entrepreneurial sector faces in Burundi, some women continue to fight for 
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entrepreneurial promotion. Thus, the host families of children supervised by the SAMEDECO association “Mental 

Health and Community Development” like other Burundian women, although they have faced problems linked to 

mental health caused by the socio-political crises that they are going through periodically in Burundi, with very poor 

access to credit and land, inheritance and illiteracy, they persevere by launching into entrepreneurship with a view to 

promoting their mental health and improving their socio-economic conditions through certain entrepreneurial activ-

ities including agribusiness, basketry and sewing. In this context, it is relevant to ask ourselves the following research 

question: What is the contribution of mental health promotion and entrepreneurial activities carried out to the host 

families of children supervised by the SAMEDECO association to the improvement of socio-economic conditions of 

women in Burundi in general, and in particular of the families hosting children supervised by the SAMEDECO 

association? 

2. Methodology 

According to N'DA (2002), the delimitation of the geotable field involves the precise identification of the geotable 

observation units and the rigorous circumscription of the study object in space. 

Our geotable field of investigation was restricted to the 86 women members of the SAMEDECO association 

(women in small businesses, women in sewing, and women in soap making). We also had an interview with one (1) 

president of the association which supervises these women and one (1) person responsible for the social development 

of these families fostering children. 

2.1 Data collection techniques and tools 

Documentary research, considered a preeminent method of data collection, finds its basis in the notion that any social 

fact, once realized, already belongs to the past, and its access is through the traces it has left, thus relating to docu-

mentary observation (Brimo, 1972). This approach facilitated the review of previous studies on the contribution of 

local associations to the promotion of mental health and female entrepreneurship in improving the socio-economic 

conditions of women in Burundi. 

Consequently, the empirical aspect of this study led to the choice of the interview technique for the collection of 

qualitative information. The methods used were made possible by instruments such as the questionnaire and the 

interview guide. The questionnaire made it possible to obtain quantitative data and then analyze using statistical 

software dedicated to the social sciences. Thus, qualitative and quantitative approaches were jointly used to analyze 

the contribution of local associations to the promotion of mental health and female entrepreneurship in improving the 

socio-economic conditions of women in Burundi. 

In short, this study is a continuation of previous experiments, exploring in depth the contribution of local associa-

tions in this area. The surveyed population included 1056 individuals, from which a sample of 88 individuals was 

selected using Alain Bouchard's formula, supplemented by a president and a person responsible for the social devel-

opment of children's foster families. According to Alain Bouchard's formula cited by Nkunzwenabake (2021), when 

the study population is less than or equal to 1,000,000 individuals, it corresponds to a sample of 96 individuals with 

a margin of error of 10%. 
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was therefore 88 women. 

In the survey, we used probability sampling with the stratified sampling technique where we have 3 strata totaling 

88 subjects to our surveys consisting of 86 women members of the SAMEDECO association (women in small busi-

ness, women in sewing, and women in soap making). We also had an interview with one (1) president of the associ-

ation which supervises these women and one (1) person responsible for the social development of these families 
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fostering children. 

3. Results and Discussion 

This part of the article presents the data collection for this study. It also deals with data analysis and interprets and 

discusses the results/conclusions and interpretation of results. Quantitative and qualitative research methodology was 

used to interpret the results found in the field. 

3.1 Socio-demographic characteristics of respondents 

The analysis of the socio-demographic characteristics of the respondents was based on five independent variables: 

age, marital status, number of dependent children, and level of education. 

Table 1. Distribution of women according to their age 

Age range 
Women members of the SAMEDECO association 

Effective Frequency Percentage (%) 

[18-25[ years 17 0.20 20 

] 25-30[ years 19 0.22 22 

] 30-35] years 21 0.24 24 

] 36 and over [years 29 0.34 34 

TOTAL 86 1 100 

 

The table shows us that out of 86 respondents, i.e. 100% of women members of the SAMEDECO association, 17 

respondents, i.e. 20%, are between 18 to 25 years old, 19 respondents, i.e. 22%, are between 25 to 30 years old, 21 

respondents (24%) are between 30 and 35 years old, 29 respondents, (34%) are over 36 years old. 

Examination of this table reveals a distribution of women with a predominance in the age range of 36 years and 

over which represents the majority of the sample surveyed. 

The age range of 36 and over-represents the age of responsibility. Indeed, at this age, the majority are married and 

have had motherhood. The need then arises for them to provide for the needs of their families. Over the age of 36, 

family responsibilities increase and women are forced to produce more. 

The age criterion was retained because of its influence on our investigation. Indeed, survey responses always vary. 

It would be inappropriate for us to neglect the age criterion because it can also influence the responsibility of women 

members of the SAMEDECO association. 

Thus, the following table represents the identification of women beneficiaries according to their level of education. 

Table 2. Distribution of women according to their Level of Education 

Educational level 
Women members of the SAMEDECO association 

Workforce Frequency Percentage (%) 

Unschooled 34 0.39 39 

Illiterate 16 0.18 18 

Primary 23 0.27 27 

Post-primary 11 0.13 13 

Secondary 2 0.02 2 

Other training 0 0 0 

Total 86 0.99 100 

 

According to the table mentioned above, 34 women surveyed, i.e. 37%, are not educated, 16 women surveyed, i.e. 
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18%, are illiterate, 23 women surveyed, i.e. 27%, have a primary level, 11 respondents, i.e. 13%, have a post-primary 

level, 2 respondents (2%) have a secondary level. We notice that many women members of the SAMEDECO asso-

ciation are not educated. This explains the low level of schooling rates among female members of the SAMEDECO 

association. 

With a low level of education, it is difficult to obtain a job on the same level as those with education and to benefit 

from training. History and sociology reveal that women were reduced to their biological role of wife and mother. 

From a young age, the education of children within the family unit shapes the personality of individuals and deter-

mines their way of life. The little boy is considered the more important sex because he is called upon to expand the 

family while the girl is forced to leave her family and is under the responsibility of her husband who commands her. 

In this case, investing in his education was less important than for the boy. Didn't Aristotle agree with this when he 

analyzed the functioning of the family? “This association (the family) implies a natural hierarchy: Nature has formed 

man, who has more intelligence to command, woman, child, slave to obey”. Women occupied a marginal place in 

society. She had no rights. Given in marriage to her parents, she became an element of her husband's heritage. This 

justifies the high rate of out-of-school women which is 39% according to the table mentioned above. 

This situation leads us to question the marital status of the respondents and the size of their family. 

Table 3. Distribution of women according to their marital status 

Marital status Effective Frequency Percentage (%) 

Bachelor 17 0.19 19.76 

Bride 49 0.56 56.97 

Widow 10 0.11 11.62 

Divorcee 10 0.11 11.62 

Total 86 0.97 100 

 

This table shows that 17 women surveyed (9.76%) are single, 49 women surveyed, (56.97%) are married, 10 

women surveyed (11.62%) are widowed, and 10 women surveyed, (11.62%) are divorced. 

The distribution of respondents according to their marital status reveals that more than half (56.97%) are married. 

These proportions socially explain that a married woman in the community has respect and obligations in their family 

compared to a single woman. 

The distribution of respondents according to the matrimonial regime reveals that 56.97% are married. They there-

fore have homes and children to take care of. This would suggest that family responsibilities lead women to be more 

enterprising. However, we note that some of these women have been active around associations for several years for 

several reasons. 

Brides shelter certain children targeted by the SAMEDECO association following the prevalence of poverty. Some 

widows would prefer to declare themselves single, justifying this attitude by the fact that they could still commit to 

marriage if the opportunity presented. We then understand that these widows and single people are also responsible 

for households and are also eligible for support from the SAMEDECO association in its strategy of undertaking 

income-generating activities in their families. 

The marital status criterion was also retained because of its influence on our survey. This is justified by the fact 

that a perception of the prevalence of poverty manifests itself differently on people's lives given their responsibilities. 

3.2 Training received and income-generating activities 

In this part, we proceeded to present the results on the reason for joining the SAMEDECO association, the training 

received in the association, the contribution of training in the lives of women, the verification of the income-gener-

ating activities carried out thanks to the training received, the various income generating activities carried out outside 

the association, verification of the profitability of the income generating activities carried out, the easiest credit to 

obtain, the sources of financing of the income generating activities and the monthly profit generated. 
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Table 4. Distribution of women according to their reason for joining the SAMEDECO association 

Reason for joining the SAMEDECO association Effective Frequency Percentage (%) 

Seeking for job 38 0.44 44.40 

Benefit from training 13 0.15 14.80 

Seeking for microloans 25 0.30 29.60 

Benefit from solidarity and mutual aid 10 0.11 11.10 

TOTAL 86 1 100 

 

It appears from this table that 44.4% of the women surveyed joined the SAMEDECO association because of the 

lack of employment and only 11.1% were interested in the benefit from solidarity and mutual aid. 

We then questioned the reason for women to join the association. At this level, one of the women members of the 

association that we interviewed said this: “If your parents and your husband have nothing to enable you to start an 

activity, will you sit down? What are you going to eat when you sit down?”. 

In addition to this, another respondent maintains that “the fact of getting together allows us to share experiences, 

to find solutions to the family difficulties encountered. We give each other advice and we show solidarity with each 

other”. 

Thus, the analysis of the answers to the questionnaire revealed that most of the women surveyed joined the asso-

ciation to find a job (44.4%) and to benefit from training (29.6%). They declare that the training allows them to have 

an entrepreneurial spirit according to this table mentioned above. 

Thus, the main causes of their membership in the association are, among others, the search for work, training, 

microloans, solidarity, and mutual aid. 

Their membership is made in the hope of improving their social and economic status through participation in 

household expenses, improvement of their living conditions, the possibility of saving, participation in family deci-

sion-making, and participation in social events around them. 

Table 5. Distribution of women according to their contribution to household expenses 

Contribution to household expenses Effective Frequency Percentage (%) 

Food 22 0.25 25 

Clothing 15 0.18 18 

Education 9 0.11 11 

Care 10 0.12 12 

Water 9 0.10 10 

electricity 9 0.10 10 

Accommodation 3 0.03 3 

No contributions 1 0.01 1 

All charges 9 0.10 10 

Other 1 0.01 1 

TOTAL 86 1.01 100 

 

When asked about the contribution to household expenses, it appears that more respondents contribute to food, 

then to clothing, care, education, water, electricity and some respondents contribute to all expenses. 

By analyzing the data found on the ground, we noticed that the SAMEDECO association is essential in its actions 

to improve the living conditions of women members of the SAMEDECO association because it affects almost all 

areas such as health, education, community services, and income-generating activities, psychosocial assistance as 

well as economic assistance because economic development designates positive developments in the structural 
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changes of a population: techniques, health, cultural, social... such changes lead to the enrichment of the population 

and the improvement of living conditions. It is a multidimensional process including major changes in social struc-

tures, popular attitudes, and national institutions as well as the acceleration of economic growth, the reduction of 

inequalities, and the eradication of poverty. 

By analyzing the results, we notice that before the intervention of the SAMEDECO association, the beneficiaries 

used torches for lighting whereas after the intervention of the SAMEDECO already use solar panels hence the im-

portance of this organization in the socio-economic development of the women beneficiaries of the SAMEDECO. 

In the same sense, Lahcen (2022) says that improving the lighting of houses helps in the development of the pop-

ulation because to properly revise lessons for students, in the evening the lighting of the house is necessary because 

the education of children is the one of the indicators of population development. 

In this same sense, Guitton (2018) says that housing is among the primary needs of the population because after 

having eaten you have to have where to stay. These ideas of this author go hand in hand with the data found on the 

ground in the SAMEDECO association. 

This shows the importance of the SAMEDECO association in improving the health care of the population. By 

analyzing the data, we note that there is the importance of health care in socio-economic development because the 

adequate use of health services is therefore important to improve the health of populations, particularly in developing 

countries where economic, physical and social barriers exist. 

In this same sense, Malcolm (2022) says that economic and sociocultural factors can have a significant impact on 

the use of health services. The use of health services can lead to improved well-being and health of populations. 

Table 6. Sources of income for these women before starting entrepreneurial activities 

Source of Income Effective Frequency Percentage (%) 

Begging 69 0.80 80 

Prostitution 17 0.20 20 

TOTAL 86 1 100 

 

Regarding the question of knowing the activities carried out before starting entrepreneurial activities, 80% of 

women members of the SAMEDECO say that they were on the street begging. However, they said that the profile of 

families who beg with children is not homogeneous. Some come to settle permanently in the city, others sometimes 

stay there temporally to collect money through begging before returning to the countryside. They claim that they 

were begging because of psychological problems in terms of inability to realize themselves, and lack of courage to 

transcend certain life problems such as the loss of property or loved ones. And 20% say that they were involved in 

prostitution because prostituted mothers run away from home because they often have problems related to social 

integration. From there they quickly embarked on prostitution and begging in the life of Bujumbura Mayorship. 

However, the SAMEDECO association aims to help women in begging situations and to earn a decent living. This 

project aims to promote mental health and community development in a circle of mutual support. It must be noted 

that despite all attempts to eradicate the phenomenon, the number of women beggars in Marie de Bujumbura is not 

decreasing and their conditions are hardly improving. The major problem remains the fact that populations do not 

understand the issue of the phenomenon and the damage it causes to society. 

Table 7. Mental health promotion and entrepreneurial activities from 2019 to 2023 

Mental health promotion and entrepreneurial activities from 2019 to 2023 Effective Frequency Percentage (%) 

Mental health promotion activities 23 0.27 27 

Entrepreneurial promotion activities 63 0.73 73 

TOTAL 86 1 100 

 

Concerning the question of knowing the mental health promotion and entrepreneurial activities carried out by the 

SAMEDECO association from 2019 to 2023, we noticed at 73% that entrepreneurial promotion activities come first, 

followed by health promotion activities. The promotion of mental health which represent 27% of the activities carried 
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out by the SAMEDECO association from 2019 to 2023. 

By analyzing the results found on the ground, we note that the majority of respondents, (i.e. 73%), affirm that the 

SAMEDECO association focuses its activities a lot on entrepreneurship. Entrepreneurship refers to the action of 

undertaking or carrying out a project. Often used in the business sector, the term entrepreneurship means creating an 

economic activity to achieve an objective or meet a need. 

Also, the SAMEDECO association focuses on increasing the level of mental health within a population which 

would have a positive effect on everyone, including those who suffer from mental disorders. Mental health promotion 

refers to the process of increasing the capacity of individuals and communities to take responsibility for themselves 

and improve their mental health. Its purpose is to increase strengths, resources, knowledge, and assets in health mat-

ters. It is an approach that considers each person as a whole, regardless of their state of mental or physical health. 

The effectiveness of mental health promotion requires individual, collective, and political involvement. 

Table 8. Mental health promotion activities 

Mental health promotion activities 
Yes No 

Effective Frequency Percentage (%) Effective Frequency Percentage (%) 

Sensitization 75 0.87 87 11 0.13 13 

Trauma Healing 77 0.90 90 9 0.10 10 

 

On the question of knowing the mental health promotion activities carried out by the SAMEDECO association, 

we note that 90% of respondents affirm that healing trauma is the first mental health promotion activity carried out 

by the association. Also, another part of the respondents (i.e. 80%), affirm that awareness raising is another mental 

health promotion activity carried out by the SAMEDECO association. 

By analyzing the results found in the field, we note that the majority of respondents, i.e. 90%, affirm that the 

healing of trauma is the first activity in the promotion of mental health carried out by the SAMEDECO association, 

hence the promotion of health is a positive approach focused on health and well-being, and their determinants: its 

objective is to influence the latter positively, so as to allow individuals and communities to have greater control over 

their health, by improving their conditions and lifestyles. 

In light of the data, we also note that awareness comes second because knowledge of the promotion of mental 

health and the prevention of mental disorders has a very important role in changing the mentality of women who have 

known about trauma. It emerges that the effectiveness of our actions relies largely on our collective capacity to 

develop a global, systemic, and integrated vision of promotion and prevention in terms of mental health, inviting us 

to move from an approach solely focused on services for people suffering from mental disorders to an approach to 

promoting the mental health of the entire population. 

Table 9. Entrepreneurial promotion activities 

Entrepreneurial promotion activities 
Yes No 

Effective Frequency Percentage (%) Effective Frequency Percentage (%) 

Agriculture 53 0.62 62 33 0.38 38 

Small animal breeding 60 0.70 70 26 0.30 30 

Sewing 65 0.75 75 22 0.25 25 

Small business 69 0.80 80 17 0.20 20 

Soap factory 52 0.60 60 34 0.40 40 

 

The table above shows that 79% of the respondents are engaged in small business entrepreneurship, 75% are in 

sewing, and 70% are in small livestock farming. A large number of women members of the SAMEDECO association, 

90%, are interested in agriculture. This can be explained by the fact that it is this entrepreneurial activity that provides 

a lot of money and that people always need food. While 60% of respondents are in the soap industry, they say that 

this activity is not very profitable. 
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According to the president of the SAMEDECO association in the interview, she said that "The reason why there 

are many women in agriculture is that in this sector of activity, they earn a lot of money and at the time of harvest 

they earn a share for their family.” Burundian women represent 90% of the workforce in the agricultural sector (ADB, 

2019). Agriculture contributes 30% to GDP and covers the food needs of more than 95% of the Burundian population 

(ISTEEBU, 2018). Women entrepreneurs are more engaged in agriculture and small informal commerce with 6.4% 

of informal entrepreneurship practices (MFPTSS, 2020). In what follows, it is shown the living conditions of women 

before their engagement in entrepreneurial activities. 

According to the data, we notice that the respondents affirm that entrepreneurial activities consist of the develop-

ment and provision of entrepreneurship training aimed at developing the entrepreneurial spirit among women mem-

bers of the SAMEDECO association, to help them develop business plans and support them in finding the necessary 

financing as well as assistance during the phase following the creation of the business. The training, business plans 

and support for women members of the SAMEDECO association are adapted to their qualification levels, their needs 

and the coherence of their project ideas in order to satisfy their needs. 

3.3 Summary of the Interview Carried out with the Managers of the Association 

Concerning the mental health promotion and entrepreneurial activities of families hosting children supervised by the 

SAMEDECO association, the interview head of this association responded that SAMEDECO carries out health pro-

motion activities such as healing trauma and raising awareness among women members of the SAMEDECO associ-

ation. But also, he specified that SAMEDECO has several programs which have been made available for the benefit 

of vulnerable women such as support in income-generating activities, provision of school materials for children, 

assistance in health matters, and psycho-social assistance. After the interview, we noticed that SAMEDECO plays 

the very important role in development activities with the aim of improving the living conditions of vulnerable women. 

SAMEDECO is the pillar of improving the living conditions of vulnerable women. 

When asked why the association was created to promote the mental health of women members of the association, 

a general response emerged. The presidency of the SAMEDECO association said that the association was created to 

enable women and children in vulnerable situations to improve their living conditions, to work for the development 

of the municipality, to fight against ignorance and poverty. 

From these interviews, we learned that in most women's associations, their members benefit from training and this 

allows them to undertake income-generating activities. 

To the question which aimed to know if these income-generating activities can allow to get income, they answered 

in the affirmative. But they emphasized that generally, the income generated by income-generating activities is not 

enormous; these are subsistence incomes. 

To the question of what a woman's daily needs might be, they answer that a woman needs to have financial means 

for the well-being of her children and her husband. 

Concerning the improvement of the living conditions of the members of the association, some officials find that 

the women members of the SAMEDECO association need credits but the microcredits granted to women are small 

amounts, thus limiting their investment capacity. As such, according to association managers, the partners claim not 

to grant large loans to associations and the reason given here to justify this is the difficulty of repayment due to high 

family costs. 

For those responsible, the economic empowerment of women is the fact that the woman carries out an activity 

allowing her to cover some of her expenses and those of her family. It is also the fact that the woman does not need 

to rely financially on another person to satisfy her needs. 

When asked whether the women of the association are economically autonomous, they emphasize that thanks to 

the different activities they carry out, they manage to satisfy their needs. 

Regarding the question of whether the mental health promotion and entrepreneurial activities of the families host-

ing children supervised by the SAMEDECO association have improved their living conditions, those responsible 

responded that there is an improvement because the majority of these women have their own homes, they can take 

care of themselves, and their children go to school because of the intervention of the SAMEDECO association. 

4. Conclusion 

To conclude, the researcher would like to say that this work is modest in the sense that it highlights the contribution 
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of the promotion of mental health and entrepreneurship of foster families of children supervised by the SAMEDECO 

association to improving the living conditions of women in Burundi. 

Concerning the improvement of the living conditions of families hosting children supervised by the SAMEDECO 

association, the data showed that the women beneficiaries of the association have undertaken income-generating 

activities that help them meet their needs. The satisfaction of certain basic needs, namely good housing, access to 

health care, food, and schooling for children with families hosting children supervised by the SAMEDECO associa-

tion, is linked to entrepreneurial activities which are essentially constituted through sewing, soap making, small busi-

ness, small livestock farming as well as savings and loan. 

The increase in family income is linked to the entrepreneurial quality of the socio-economic activities carried out 

by families hosting children supervised by the SAMEDECO association. The results showed that the women super-

vised by the SAMEDECO association improved their socio-economic conditions in a sustainable way because pre-

viously it was difficult to find the economic means to meet the needs their families face. The respondents claimed 

that they lived in total poverty. But currently with the support of the SAMEDECO association through its income-

generating activities, their living conditions have improved because their children now have access to schooling, 

quality food and health care. The results of the survey affirmed that the entrepreneurial activities of women supervised 

by the SAMEDECO association enabled them to satisfy their basic needs up to a certain satisfactory level such as 

housing, food, health care, purchase of clothes, and schooling of children. 
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