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  Abstract 

This article explores the limitations of existing public relations courses, including 

the constraints of traditional teaching methods, the insufficient development of 

students' practical skills, and the absence of professional literacy cultivation. In 

response to these issues, the application of action-oriented teaching concepts in 

public relations courses is proposed. This aims to clarify the basic concepts and 

principles of action-oriented teaching, as well as its feasibility and necessity in 

public relations courses. At the same time, we will review the action-oriented 

teaching reform plan for the Public Relations course. This includes setting clear 

course objectives and learning outcomes, innovating teaching methods, utilizing 

teaching resources, emphasizing the combination of practice and theory, encour-

aging students to participate in real case studies and simulated practices, and 

providing personalized guidance and feedback mechanisms. In addition, the im-

portance of teacher training and development, cooperation between schools and 

enterprises, resource investment and support, and the cyclical mechanism of stu-

dent feedback and curriculum improvement were also explored. The aforemen-

tioned reform strategies aim to enhance students' practical abilities and profes-

sional qualities, providing effective support for the teaching quality and student 

development of public relations practical courses. 
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Introduction 

The Public Relations course faces a series of challenges in cultivating students' practical abilities and professional quali-

ties. The limitations of traditional teaching methods, the lack of students' practical abilities, and the lack of professional 

literacy cultivation all constrain the effectiveness of the curriculum and the development of students. To address these 

issues, this article proposes the application of action-oriented teaching concepts in public relations courses and points out 

teaching reform plans such as setting clear course objectives and learning outcomes, utilizing innovative teaching methods 

and resources, emphasizing the combination of practice and theory, and encouraging students to participate in real case 

studies and simulated practices. Through these reform measures, we hope to enhance students' practical abilities and 

cultivate their professional literacy in the field of public relations. 
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1. Limitations of existing public relations courses 

1.1 The limitations of traditional teaching methods 

The limitations of traditional teaching methods are evident in public relations courses. Traditional classroom teaching 

emphasizes theoretical teaching and lacks practical training, which limits students' practical abilities and innovative think-

ing. Students only stay at the level of passive acceptance of knowledge, lacking opportunities for practical operation and 

teamwork. In addition, traditional teaching methods cannot provide real-world cases and problems, and cannot truly sim-

ulate the public relations practice environment, which affects students' understanding of real work scenarios and the cul-

tivation of their ability to respond. Therefore, it is imperative to reform traditional teaching methods in order to better 

cultivate students' practical abilities and professional literacy. 

1.2 Insufficient practical abilities of students 

There is a problem of insufficient practical ability among students in existing public relations courses. Students lack 

practical operation and practical experience and are unable to apply theoretical knowledge to practical situations. They 

may lack practical opportunities related to real cases, unable to exercise problem-solving and decision-making abilities. 

In addition, there may be a lack of practical projects and activities in the course, which cannot cultivate students' teamwork, 

communication, and leadership skills. Students who lack practical skills may face practical job challenges after graduation, 

making it difficult to meet career requirements. Therefore, it is necessary to improve the existing curriculum and provide 

more practical opportunities and projects to strengthen the cultivation of students' practical abilities. 

1.3 Lack of professional literacy cultivation 

There is a lack of professional literacy cultivation in the existing public relations courses. The course places too much 

emphasis on imparting theoretical knowledge and neglects the practical skills that students need to possess in practice, 

such as communication skills with clients, media relationship management, crisis management, and project management. 

Students lack the opportunity to exercise these professional qualities and are unable to truly face challenges and solve 

problems. In addition, in order to address the potential lack of professional moral literacy in ethics, law, and social re-

sponsibility in the curriculum, practical courses need to strengthen cooperation with the industry, introduce practical cases, 

simulate practical situations, etc., in order to cultivate students' comprehensive professional literacy. 

2. The Application of Action-oriented Teaching Concept in the Course of Public Relations 

2.1 Basic concepts and principles of action-oriented teaching philosophy 

The action-oriented teaching concept is a teaching method that emphasizes students' active participation, practical oper-

ation, and solving practical problems. Its basic concept is to closely combine learning and practice, and promote in-depth 

learning and ability improvement through students' actual actions. The principles of action-oriented teaching include: 

problem-oriented, that is, problem-centered, guiding students to think and solve practical problems; Collaborative orien-

tation, emphasizing the cultivation of teamwork and collaborative abilities among students; Reflective orientation, en-

couraging students to reflect and summarize their practical experience, enhancing self-awareness and learning effective-

ness; Practice-oriented, emphasizing students' practical operation and experience, and cultivating practical application 

abilities (Zhang Hui, 2020). Applying the action-oriented teaching concept in the course of Public Relations can improve 

students' practical ability, problem-solving ability, and teamwork ability, enabling them to better respond to challenges 

and tasks in the field of public relations. 

2.2 The feasibility and necessity of action-oriented teaching in public relations courses 

Action-oriented teaching is feasible and necessary in the course of Public Relations. Firstly, public relations emphasizes 

the cultivation of practical abilities, requiring students to have the ability to solve practical problems. Action-oriented 

teaching can provide real cases and simulated practical environments, enabling students to apply theoretical knowledge 

in practical operations and cultivate practical skills and professional literacy. Secondly, Public Relations is a highly prac-

tical discipline that requires students to possess practical skills in operation, communication, and coordination. Action-

oriented teaching can cultivate students' skills and abilities required in public relations practice through project practice, 

role-playing, and teamwork. Finally, action-oriented teaching emphasizes students' initiative and participation, which can 
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stimulate their interest and motivation in learning and improve learning outcomes. In summary, applying action-oriented 

teaching to practical courses in public relations is feasible and necessary, which can effectively enhance students' practical 

ability and professional literacy. 

3. Action-oriented teaching reform plan for the course of Public Relations 

3.1 Set clear course objectives and learning outcomes 

In the action-oriented teaching reform of the Public Relations course, setting clear course objectives and learning out-

comes is crucial. This means clearly defining the specific skills, knowledge, and abilities that students should achieve to 

ensure that they achieve the expected learning outcomes at the end of the course. By setting clear course objectives and 

learning outcomes, students can be provided with learning directions and goals, stimulating learning motivation and en-

gagement. At the same time, teachers can design course content, teaching methods, and evaluation methods based on 

these goals and outcomes, ensuring consistency between teaching activities and learning objectives. Through clear course 

objectives and learning outcomes, students can better understand their learning needs and expectations, and improve 

learning outcomes and outcomes (Liu Chongwei, 2022). 

3.2 Innovative teaching methods and utilization of teaching resources 

Teachers can adopt diverse teaching methods, such as case studies, project practices, simulation exercises, etc., to enable 

students to actively participate, practice, and solve practical problems. In addition, teachers can fully utilize diverse teach-

ing resources, such as industry expert lectures, on-site visits, practical collaborations, etc., to provide students with real 

industry scenarios and practical experience. By utilizing innovative teaching methods and teaching resources, students' 

interest and motivation in learning can be stimulated, and their practical abilities and innovative thinking can be improved. 

This teaching method also helps to combine theoretical knowledge with practice, cultivating the skills and abilities that 

students need in real work environments. 

3.3 Emphasize the combination of practice and theory 

Students need to apply the theoretical knowledge they have learned to practical applications in order to better understand 

and master practical skills in public relations. Teachers can design practical projects, case studies, and simulated practice 

activities to enable students to apply theory to solve practical problems and reflect and summarize practical experience. 

Through the combination of practice and theory, students can deepen their understanding and memory of theoretical 

knowledge, while cultivating practical operation and problem-solving abilities. This combination can also help students 

establish connections with the real work environment and prepare for future career development. 

3.4 Encourage students to participate in real case studies and simulation practices 

Through real case studies, students can gain a deeper understanding of the challenges and solutions in public relations 

practice, and develop the ability to analyze and solve problems. Simulated practice can provide a safe environment for 

students to engage in practical operations and role-playing in simulated scenarios, and exercise communication, coordi-

nation, and leadership skills. This type of participation in real case studies and simulated practices can help students 

combine theoretical knowledge with practical skills, enhancing their adaptability and coping ability in real work environ-

ments (Ma Haiyan & Zhang Yujie,2021). At the same time, by participating in these practical activities, students can also 

establish the professional network and experience required for practical work, laying the foundation for future career 

development. 

3.5 Provide personalized guidance and feedback mechanisms 

Each student faces different challenges and needs in practice, so personalized guidance can provide personalized support 

and guidance tailored to their learning goals and needs. Teachers can provide one-on-one guidance to help students de-

velop learning plans and solve problems. In addition, timely and specific feedback mechanisms are also important, and 

students' performance in practice needs to receive timely feedback to help identify their own strengths and directions for 

improvement. Through personalized guidance and feedback mechanisms, students can better develop their practical and 

professional abilities, while enhancing their learning motivation and self-management abilities. 
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4. The Implementation Strategy of Action-oriented Teaching Reform in the Course of Public 

Relations 

4.1 Teacher training and development 

Teachers need to possess relevant knowledge and skills when implementing new teaching concepts and methods. There-
fore, providing opportunities for teacher training and development is necessary. The training content includes an intro-
duction to teaching concepts and methods, the design of case studies and simulation practices, as well as the implemen-
tation of teaching evaluation and feedback. In addition, teachers can also participate in practical case studies and industry 
practice exchanges to continuously update their professional knowledge and practical experience (Ma Lusha, 2018). The 
purpose of teacher training and development is to improve the teaching level and ability of teachers, enable them to 
effectively apply action-oriented teaching concepts, and provide high-quality guidance and support for students. Through 
teacher training and development, it can be ensured that teachers fully play their role in practical courses, promoting the 
cultivation of students' practical abilities and professional literacy. 

4.2 Cooperation between schools and enterprises 

Schools and enterprises can establish close cooperative relationships and jointly carry out practical projects and activities. 
By collaborating with enterprises, students can be exposed to real-life public relations practice scenarios and understand 
industry needs and trends. Enterprises provide practical resources, case materials, and practical mentors to provide prac-
tical guidance and support for students. Firstly, schools can collaborate with enterprises and invite industry experts to 
participate in course design and teaching. Professional practitioners provide practical cases, industry trend analysis, and 
the latest practical experience to enrich the course content and combine theoretical knowledge with practical applications. 
Secondly, cooperation can be achieved by arranging students for corporate internships or project collaborations. Students 
apply their knowledge in practical work environments, collaborate with enterprises to solve practical problems and im-
prove practical skills and professional literacy. In addition, schools can also establish partnerships with enterprises to 
jointly carry out research and innovation projects. Schools provide research resources and academic support, while enter-
prises provide practical scenarios and data support to promote the integration of teaching and research. Through cooper-
ation between schools and enterprises, traditional teaching barriers can be broken and teaching and practice can be more 
closely integrated. Students will benefit from exposure to real work environments and practical opportunities, improving 
their job competitiveness and practical abilities. The cooperation between schools and enterprises is an important strategy 
in the action-oriented teaching reform of the Public Relations course. It can not only provide students with richer practical 
experience and professional development opportunities but also improve the practicality and career orientation of teaching. 

4.3 Resource investment and support 

Schools should increase investment in practical courses, including human, material, and financial support. Firstly, schools 
need to invest sufficient human and material resources to support the implementation of practical courses. This includes 
recruiting teachers with practical experience and professional knowledge who can effectively guide students' practical 
activities. Schools also need to provide modern teaching facilities and practical laboratories to support students' practical 
operations and skill development. Secondly, schools should provide financial support and reward mechanisms for students 
to participate in practical activities. This includes funding students to participate in industry conferences, field visits, and 
practical projects, as well as rewarding students for achieving excellent results and performance in practice. Schools can 
also actively seek external resources and sponsorship, establish cooperative relationships with industry partners, and ob-
tain practical project support and sponsorship. This not only provides students with more practical opportunities but also 
increases connections and cooperation with the industry. Finally, schools need to provide corresponding teaching support 
and training opportunities to ensure that teachers have the ability to respond to practical teaching challenges. This includes 
providing teaching guidance, sharing teaching experience, and organizing teacher training to improve teachers' teaching 
levels and practical abilities. Through resource investment and support, schools can provide a good teaching environment 
and support system for the action-oriented "Public Relations" course, which will help students obtain high-quality prac-
tical education, improve their practical ability and professional literacy, and prepare for future career development. 

5. Improvement of evaluation and feedback mechanisms 

5.1 Design effective evaluation indicators and tools 

For the action-oriented "Public Relations" course, evaluation indicators include the degree of improvement of students' 
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practical abilities, the development of professional literacy, and problem-solving ability. Evaluation tools include practical 
reports, project presentations, personal reflections, and peer evaluations to evaluate students' comprehensive performance 
from multiple perspectives and dimensions. At the same time, evaluation indicators and tools should have clear standards 
and operability, which can objectively evaluate students' practical level and professional development (Ye Chunliang, 
2019). By designing effective evaluation indicators and tools, accurate feedback and evaluation results can be provided 
to students, helping them understand their strengths and improvement directions, and promoting their growth and devel-
opment. 

5.2 The Circular Mechanism of Student Feedback and Curriculum Improvement 

By regularly collecting students' feedback and suggestions, schools and teachers can understand students' feelings and 

needs about the course through course evaluation forms, questionnaire surveys, and group discussions. Based on the 

results of student feedback, teachers can adjust and improve the course, such as adding practical projects, providing more 

resource support, or adjusting teaching methods. Subsequently, student feedback should be gathered once more to estab-

lish a cyclical feedback and improvement process. Through this mechanism, students' opinions are valued and can have 

a positive impact on course improvement, thereby improving teaching quality and students' learning experience. 

6. Conclusion 

In summary, the action-oriented teaching reform of the course "Public Relations" aims to overcome the limitations of 

traditional teaching methods and emphasize the cultivation of students' practical abilities and professional qualities. By 

setting clear course objectives and learning outcomes, innovating teaching methods, and utilizing teaching resources, 

emphasizing the combination of practice and theory, encouraging students to participate in real case studies and simulated 

practices, providing personalized guidance and feedback mechanisms, and strengthening teacher training and school-

enterprise cooperation, we can achieve teaching reform and improvement in public relations courses. This will provide 

students with better practical education and cultivate public relations professionals with practical abilities and professional 

qualities. 
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