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  Abstract 

With the increasing frequency of communication among countries around the world 
and the continuous development of the tourism industry, the translation of tourism 
texts has received more attention. This study mainly explores the Chinese-English 
translation activities of Shaanxi tourism culture from the perspective of complex 
adaptive system theory. This study aims to improve the English translations of rel-
evant tourist attractions by analyzing the differences between Chinese and Western 
cultures, which makes it easier for foreign tourists to understand Shaanxi's tourism 
culture. Under the guidance of the theory of complex adaptive systems, domestic 
translators can accurately and appropriately convey the slogans of tourist attractions 
in Shaanxi in English. This can enhance the quality and standard of English trans-
lations by ensuring the precise transmission of fundamental information and effec-
tively conveying the essence of traditional Chinese culture embedded in tourism 
elements. It can better showcase the charm of traditional Chinese culture and en-
hance cultural soft power. It is conducive to accelerating the pace of Shaanxi's re-
gional culture 'going global' and helps to achieve the goal of cultural dissemination. 
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Introduction 

How to promote Shaanxi's tourism culture to the world, let the world understand Shaanxi, and enhance the tourism 

image of Shaanxi Province, the English translation of Shaanxi's tourism culture will play an essential role. As early 

as 2000, several scholars, including Ebstein and Lin Wusun, jointly published papers calling for the importance of 

foreign language work in foreign publicity and emphasizing the importance of translation in foreign publicity. A 

good translation helps to spread Shaanxi's tourism culture to the outside world, while a poor translation will hinder 

foreign tourists' understanding of Shaanxi's tourism culture. Therefore, the quality of English translation of tourism 

culture publicity will play a role in promoting the dissemination of tourism culture to the outside world. 

1. Complex Adaptive System 

The theory of Complex Adaptive System (CAS) was officially proposed by Professor John Holland in 1994, during 

the tenth anniversary of the Santa Fe Institute. The proposal of Complex Adaptive Systems (CAS) theory provides 

new ideas for people to understand, control, and manage complex systems. The difference in cultural background is 

a broad concept. Combing the theory of complex adaptive systems to compare and study the English translation 

strategies of tourism texts, which is able to foreign friends to understand the significance of the displayed landscapes 
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and deeply appreciate the profound connotations reflected in China's cultural and natural landscapes. Properly apply 

theories such as strong or weak contextual culture, message quadrilateral, and onion model in the theory of complex 

adaptive systems to solve problems encountered in tourism text translation, which can make the translation more 

adaptable to the context of English and Chinese cultures and enable travelers to understand the profound humanistic 

concepts of landscapes. 

The CAS theory includes two aspects: micro and macro. At the micro level, the most basic concept of CAS theory 

is the adaptive and proactive individual, abbreviated as the subject. This type of subject follows a general stimulus-

response model in its interaction with the environment, and its adaptability is manifested in its ability to modify its 

behavioral rules based on the effects of the behavior, in order to better survive in the objective environment. Language 

is systemic in nature, so that language and grammar are intertwined rather than separate (Hu, 2019). At the macro 

level, a system composed of such subjects will develop in the interaction between subjects and the environment, 

exhibiting various complex evolutionary processes such as differentiation and emergence in the macro system. 

Although the CAS theory has not been proposed for a long time, it has been applied in many fields due to its 

novelty and inspiration, driving people to conduct in-depth research on the behavior laws of complex systems. In 

recent years, the widespread application of complex adaptive system theory in language research has made significant 

progress and breakthroughs in language acquisition, language evolution, language modeling, and natural language 

processing. In the process of translating Shaanxi tourism culture, translators should pay more attention not to simplify 

the translation, but to follow the interaction between micro subjects within the system to generate macro complexity. 

Therefore, the production of the translation is not a linear transformation from the source language to the target 

language, but a product of the translator's adaptation to other subjects in complex environments within a complex 

system (Han & Jiang, 2017). 

2. Current Situation of English Translation of Shaanxi Tourism Culture 

Shaanxi is a major province of cultural tourism resources in China, and the development of tourism culture is increas-

ingly highlighting the characteristics of the Qin and Tang dynasties, which attracts a large number of tourists. Tourism 

cultural resources are historical relics and the crystallization of the wisdom of the Chinese people (Ma, 2022). At 

present, there are still many translation problems in Shaanxi tourist attractions. The quality of tourism translation is 

not optimistic, which seriously affects foreign tourists' understanding of China's cultural history and is not conducive 

to the development of China's tourism industry. There is a large number of translation materials available for famous 

tourist attractions in Shaanxi and introductions to Shaanxi's scenic spots and historical sites can also be found on the 

internet and in books. Based on these materials and translation problems in tourism texts, we can use some feasible 

translation strategies. 

Example 1: Send wheelchair 

Translation of Terra Cotta Warriors Scenic Spot in Shaanxi: Sent baby stroller wheelchair. There is a grammar 

problem in the translation here. In Chinese, strollers and wheelchairs are in a parallel relationship, and there is no 

need to connect them with "and" in the middle, which can easily lead to misunderstandings among foreign tourists. 

In China, the contact between foreign tourists and Chinese tourists is a cross-cultural communication behavior and 

the English translation of Shaanxi tourism culture is the main medium of this behavior. For instance, the introduction 

of tourist attractions and the translation of tour guide words require cross-cultural comparison, which can help tourists 

better understand the civilization of foreign countries through the comparison of their own culture and foreign cul-

tures. At present, there are many tourism promotional materials in Shaanxi. But the English translation is quite casual 

and with many errors and cannot bear to read, which affects the effectiveness of publicity. There are numerous Eng-

lish translations of tourism texts, and relevant staff should strictly control the translation quality to expand the pro-

found position of China's tourism industry in the international tourism market. 

Example 2: Public toilet 

Translation of the scenic area: Public toilets. The translation here suggests that the plural form is used for both 

male and female toilets, but in fact, it is not necessary to use the plural form in English habits, which does not achieve 

mutual adaptation and integration between Chinese and English. The translation can be changed to "public toilet". 

Translation is a tool for communication and exchange between different languages and cultures. Taking English 

translation as an example, this article mainly introduces the complex adaptation system theory under the English 

translation of Shaanxi tourism culture. Translation is not only about letting foreign tourists know about this scenic 

spot but also about conveying the Chinese cultural elements contained in culture, enhancing foreign tourists' 
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understanding and identification with Chinese culture, better spreading Chinese culture, and enhancing cultural soft 

power. 

2.1 Inconsistent Name Translation Before and After 

Translators may translate the same name differently version before and after. The ' Dayan Pagoda' is translated as' 

Big Wild Goose Pagoda (Dayan ta) 'on the official website of Xi'an Tourism Bureau and as Dayan Pagoda in Shaanxi 

Province's English Standards for Public Places: Tourism'. Researchers believe that the term 'Yanta' is a proprietary 

term, it cannot be separated. According to historical records, Xuanzang visited the Indian Wild Goose Pagoda during 

his study tour in India and returned to China in 652 AD. A brick pagoda was built in the west courtyard of Ci’En 

Temple, named Yanta. Later, a smaller Yanta was built inside the Jianfu Temple in Chang'an, so the Da Ci’En Temple 

was called the "Big Yanta" and the Jianfu Temple was called the "Little Yanta". According to the strategy proposed 

by Niu Xinsheng of "proper name translation, general name translation", it is translated as "Da Yangta Pagoda" to 

distinguish it from "Xiao Yangta Pagoda". This can preserve the phonetic integrity of scenic spot names while also 

reflecting their identity recognition and pointing functions. The translation of 'Site Area' varies in different places, 

with one being 'Heritage Site' and the other being 'Ruins Region', which can be confusing for foreign tourists. Re-

searchers believe that heritage parks should be uniformly translated as "Heritage Park". 

2.2 Frequent Spelling Errors in Words 

There are several obvious spelling errors on the introduction board of the Dayan Pagoda scenic spot in Xi'an, Shaanxi, 

such as the misspelling of "pagoda" in the third paragraph as "pogoda"; Wu Zetian was translated as Wu Ze Tian. In 

the scenic area of Datang Furong Garden, "underground palace" is translated as "Underground Place", which correctly 

means It is' Underground Palace '. Similar mistakes also occurred in the Terra Cotta Warrior's scenic spot. Lintong 

was translated into Lin Tong, which should be Lintong. Shaanxi Province was written as Shaanxi Province but the 

correct one should be Shaanxi Province. The scenery in Cuihua Mountain National Geopark in the area there is an 

introduction to "Getting through dark passes, you'll know they would". Obviously, Dark Pass is a proper noun and 

should be the Dark Pass. In addition, spelling 'world' as' would 'is common. 

Foreign publicity translation is an important way for foreign tourists to understand Chinese culture Pathways. The 

fundamental purpose of publicity is to maintain and showcase the national image. Therefore, translators should pos-

sess the most basic professional ethics when translating publicity materials. During the translation process, they 

should adopt a serious and responsible attitude, and try to avoid spelling errors, capitalization errors, language prac-

tice errors, and other low-level errors. During the translation process, when encountering uncertain or unclear infor-

mation, one should consult dictionaries, and books, or seek advice from experts or professors to ensure the quality of 

the translation. 

3. English Strategies for Translating Shaanxi Tourism Culture 

Huang Youyi, Vice President of the China Translators Association, pointed out that "as a new field of applied trans-

lation, the quality of public signs translation is crucial for enhancing urban taste and image". The quality of English 

translation of public signs can affect tourists' overall impression of a city or region. This article will select translation 

cases of public signs in some tourist attractions in Shaanxi Province which improves the corresponding translations. 

In order to attract more foreign tourists to Shaanxi for tourism and expand the visibility of Shaanxi's tourism culture. 

The theory of complex adaptive systems is a theory that studies the methods of solving complex problems. From 

the perspective of the theory of complex adaptive systems, exploring the activities of translating Shaanxi tourism 

culture into English can construct a scientific, dynamic, diverse thinking mode. Therefore, the article is guided by 

the theory of complex adaptive systems, it is hoped that by analyzing these translations, some references and sugges-

tions will be provided for exploring the English translation of public signs in tourist attractions in other regions in the 

future. 

3.1 Liberal Translation 

Translation strategy is a foreign term that originated in the 20th century in China's translation industry in the mid-

1990s, with the introduction of cultural school translation theory (Fang, 2018). There are significant differences be-

tween Chinese and Western cultures. In order to avoid an imbalance between the two, translators should pay attention 
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to whether the translation can convey the cultural information of the original text and avoid readers from misinter-

preting the original information. Professor Feng Qinghua pointed out that free translation refers to a translation 

method or text that only maintains the original content and does not adhere to the original form. Liu Zhongde believes 

that free translation is a concept relative to literal translation, a compensation method, and the "second path" after 

literal translation is truly impractical. Don't blindly adopt literal translation while neglecting the transmission of con-

tent. Instead, adopt appropriate translation strategies to improve the translation. Therefore, translators need to set 

aside the literal meaning and translate its inherent meaning in order to achieve cultural equivalence. 

Version 1: Yinghu protection is everyone's responsibility. 

Version 2: Preserving the lake is everyone's responsibility. 

The translation in version 1 directly translates Chinese names into pinyin, which is beneficial for the translator 

because this is a convenient translation. But for foreign tourists, this pinyin mixed English translation not only fails 

to play the role of public signs but also poses a problem in understanding. The translation of version 1 is translated 

into Chinese in Chinese order, and this literal translation method ignores differences in grammar, pragmatics, vocab-

ulary, style, and other aspects between different languages and cultures. Version 2 of this article improves on the 

shortcomings of version 1. In the translation of public signs in tourist attractions, because the audience is foreign 

tourists, translators should take into account the significant differences between Chinese and Western cultures. They 

should reduce the ambiguity of foreign tourists towards Shaanxi's tourism culture, and constantly adapt to the thinking 

of foreign tourists in complex backgrounds to create truly good translations. 

3.2 Combination 

In terms of language structure, Chinese emphasizes meaning over form and often has hypertext characteristics. Eng-

lish places more emphasis on syntactic structure, often emphasizing the inherent logical relationships of grammar. 

When translating from Chinese to English, translators can use various methods to integrate short sentences into long 

sentences according to actual situations, such as adding conjunctions, using prepositions, converting into infinitives, 

and using independent structures as adverbials. 

There is a slogan in the Weihua Uprising Memorial Hall. The version of the English translation: Composed of a 

pedestal and a stele body, the stele body is solid and has a total height of 32.2 meters. The height of the main monu-

ment is 19.28 meters, symbolizing the outbreak of the Weihua Uprising in 1928. This is the Chinese original text 

composed of two short sentences. If the translator translates the sentence structure of the original text into short 

sentences, the sentence structure of the translation will be slightly loose and will not achieve a better translation effect. 

Translators can modify this version to “It stands 32. 2 meters high with the tablet body being 19. 28 meters in length 

indicating that the uprising broke out in 1928.” The translator combined the two short sentences and considered 

adopting appropriate theories in complex environments to reduce cultural differences between China and the West, 

making the sentence structure more in line with English sentence-making habits, making it easier for foreign tourists 

to understand and spread Shaanxi tourism culture more widely. 

Chinese and English are two different languages, inherited by both languages. Therefore, in the process of trans-

lation, factors that affect cultural differences between China and the West should be taken into account, rather than 

translating word by word into English according to the Chinese thinking mode. For example, “providing a free lounge 

for visitors and free provide oral and writing information”. In fact, the correct translation of the above two sentences 

should be "Free Lounge and free Information ". In the process of translation, the principle of "three approaches to 

external publicity" proposed by Mr. Huang Youyi should be followed to make the translation as close as possible to 

the needs and thinking habits of foreign audiences. 

Translators should continuously improve their bilingual language proficiency in translation. During the process, 

one should follow the English way of thinking and grammar rules, avoid being influenced by their mother tongue, 

and avoid grammar errors such as comma misuse and adhesive sentences. 

4. Conclusions and Suggestions 

Since the reform and opening up, China's tourism industry has accelerated the pace of opening up and achieved a 

historic leap from a tourism shortage-oriented country to a highly developed tourism power (He, 2022). In summary, 

the English translation of Shaanxi tourism culture has typical characteristics of a complex adaptive system. The Eng-

lish translation of Shaanxi tourism culture is of great significance and plays an indispensable role in cross-cultural 



Xiaotian Zou 
 

 

DOI: 10.26855/jhass.2024.03.020 677 Journal of Humanities, Arts and Social Science 

 

communication. In a complex translation system environment, the result of systematic operation and dynamic adap-

tation of the original work is still aimed at maximizing the reproduction and "enhancement" of the original text and 

making it adapt and integrate into the target language environment. Culture is the soul of tourism industry develop-

ment (Zhang, 2021). Due to the inherent local cultural factors inherent in Shaanxi's tourism culture, the translation 

process should consider the differences between Chinese and Western cultures, adopt appropriate translation tech-

niques to attract a large number of tourists, and more vividly spread Shaanxi's tourism culture. 

In a diverse social context, culture is increasingly becoming an important source of national cohesion and creativity, 

a crucial factor in the competition for comprehensive national strength, and a force that cannot be ignored to influence 

the direction of a nation. Shaanxi's tourism culture attracts not only the Chinese people but also more and more 

foreign friends to learn about relevant cultures with the development of global integration. Therefore, it is more 

important to do a good job of translating English translations locally. Only by going global in Shaanxi's tourism 

culture can China win more support on the international stage. 
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