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  Abstract 
This article aimed to examine the many effects of social media on policing and law 
enforcement, focusing on the complex and contradictory relationship between so-
cial media and these institutions. It also investigated the ways in which social media 
has influenced operational strategies, communication methods, and public views 
within the realm of law enforcement and policing. The study adopted a secondary 
data approach utilising journals, articles and books relevant to the study. The re-
search findings indicated that the relationship between law enforcement agencies 
and social media is complex and ever-changing as law enforcement has progres-
sively incorporated social media into its operations, utilizing it as a means of gath-
ering information and communicating with the public. It also revealed that police 
agencies consistently employ a data-driven approach, which facilitates the acquisi-
tion of information pertaining to risk, hence assisting in case resolutions and aug-
menting evidentiary support. Based on the findings, it was recommended that law 
enforcement agencies actively participate in social media training programs that 
focus on responsible and lawful utilization of social media platforms for police pur-
poses to proactively establish a presence on social media platforms in order to cul-
tivate trust and cultivate positive relationships within the community. This research 
contributes to the existing body of literature by investigating the level of user in-
volvement with social media posts originating from a law enforcement agency. 
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1. Introduction 

The utilization of social media has become a prevalent means of communication across various social groups, 
including friends and family, businesses, politicians, and members of the community (Edosomwan et al., 2011).  
According to Hu et al. (2018), police departments extensively utilize social media platforms as a means to promote 
public safety. The utilization of social media platforms by police departments has experienced significant growth, 
with the primary objective being the enhancement of community relations, intelligence gathering, and the shaping of 
emergent narratives. According to Kim et al. (2017), the President's Task Force on 21st Century Policing made a 
recommendation in 2015 for law enforcement agencies to implement model policies and best practices pertaining to 
technology-based community involvement, with the aim of enhancing community trust and accessibility.  Accord-
ing to the findings of a survey conducted by the International Association of Chiefs of Police (IACP) in 2016, it was 
determined that Facebook, Twitter, and YouTube are the three primary social media platforms that are extensively 
utilized by police departments(ibid). 

Established in 2004, Facebook® has emerged as a highly prosperous social media platform widely utilized by a 
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large user base. The adoption of social media platforms by law enforcement agencies has witnessed substantial ex-
pansion, mostly aimed at improving community engagement, acquiring intelligence, and influencing emerging nar-
ratives (Kim et al, 2017). In the study conducted by Kim et al. (2017), it was found that the President's Task Force 
on 21st Century Policing put forth a recommendation in 2015. This recommendation urged law enforcement agencies 
to adopt model policies and best practices related to technology-based community engagement. The primary objective 
of this initiative was to improve community trust and accessibility. 

The social media platform known as Twitter® was established in the year 2006. According to Statista (2018b), the 
estimated number of monthly active users on Twitter as of the first quarter of 2017 is 328 million. Established in 
2005, YouTube® has emerged as the preeminent online platform for sharing videos, with the largest user base glob-
ally. According to data provided by administrators, the expected number of YouTube watchers in 2017 was approx-
imately 1.47 billion (Cecil, 2023). Moreover, it is worth noting that in the year 2021, the popular social video appli-
cation TikTok boasted an estimated user base of roughly 86.9 million individuals within the United States. The ex-
pected growth rate of this figure is approximately eight percent on an annual basis, resulting in a total of 94 million 
users by the year 2022. TikTok has emerged as a rapidly expanding social media platform within the United States, 
garnering significant traction among the younger demographic of digital users. Thus, the significance of user partic-
ipation, also known as engagement, has been evident with the increasing popularity of social media (ibid). 

The level of interaction on social media platforms plays a significant role in shaping various facets of the social 
media encounter and can yield both advantageous and disadvantageous outcomes for the entities responsible for 
generating material on their social networking page (Shao, 2009). The significance of social media platforms, which 
enable the creation and dissemination of online content in an accessible and interactive manner, cannot be overstated, 
as they embody a crucial source of power in the production and regulation of information (Castells, 2013). Currently, 
the pervasive, interactive, and networked nature of social media is causing significant transformations in systems of 
information and control. These transformations are particularly evident in the context of security governance, which 
is a fundamental purpose of the modern state. The increasing prominence of social media as a tool for organizations 
and public communication has led to a significant amount of research examining its complex impact on law enforce-
ment agencies (Walsh & O’Connor, 2019). Digital platforms have the potential to enhance law enforcement by de-
creasing the costs associated with surveillance and facilitating the mobilization of community support. However, it 
is important to note that these platforms also challenge the legitimacy of law enforcement and have been used to 
document, reveal, and challenge instances of official misconduct (O'Connor, 2017). 

Scholars from various social science disciplines have conducted research on the influence of social media on so-
ciety. This includes researchers from political science (Miller et al., 2015; Sveningsson, 2014), sociology (Mai et al., 
2015), psychology (Rae et al., 2015; Roche et al., 2015), and education (Miron & Ravid, 2015). The criminal justice 
discipline has witnessed a surge in attention towards social media due to the significant rise in its utilization by police 
agencies. However, it should be noted that the examination of law enforcement's utilization of social media is cur-
rently constrained in terms of both quantity and breadth within the field of criminal justice. The existing literature on 
the utilization of social media by law enforcement mostly focuses on the activities and behaviors exhibited by police 
personnel on these platforms (Schneider, 2016; Dai et al., 2017; O’Connor, 2017; Hu et al., 2018). Several scholarly 
studies have examined the effects of police utilization of social media platforms, such as those conducted by Grim-
melikhuijsen and Meijer (2015), Beshears (2017), and Harms and Wade (2017). 

These studies have conducted extensive analyses on online content and the various aspects of social media use, 
including its implications for state agencies, offenders, and concerned citizens. However, there is a notable gap in the 
literature regarding the paradoxical relationship between social media and law enforcement. Specifically, there is a 
lack of studies investigating how social media can enhance the effectiveness of policing and law enforcement en-
gagement in maintaining law and order. The recognition of social media's value as a marketing tool has been estab-
lished for a significant period of time. However, the potential ramifications of law enforcement's utilization of social 
media in the context of law enforcement, criminal justice, and policing are a relatively recent development (Hu et al., 
2018). The utilization of social networking sites has proven to be advantageous for law enforcement and policing 
agencies, as a result of the significant levels of interaction observed on these platforms (Hu et al., 2018). 

By doing so, police and law enforcement agencies have the ability to enhance their jurisdiction's awareness of 
crime incidents, thus bolstering crime prevention efforts and fostering community engagement. Despite the growing 
trend of law enforcement agencies and their efforts to monitor and regulate social media activities, there remains a 
dearth of scholarly studies investigating the various aspects and consequences associated with such usage. Insufficient 
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knowledge exists regarding the functioning and significance of social media involvement in the context of law en-
forcement or policing, as well as the influence of social media on community engagement with the police force and 
law enforcement agencies in the country. Nevertheless, through the process of increasing consciousness, generating 
concern, and exerting influence on public dialogue and political choices, social media play a significant role in shap-
ing the situations they portray. Consequently, they continue to serve as a prominent platform for the dissemination 
and examination of images pertaining to policing and social order (Marsh & Melville, 2019). 

Therefore, this study provides a comprehensive analysis of the portrayal of the interaction between law enforcement 
and social media within the broader social media ecosystem. The study aims to address the following research inquiries: 

1) What is the nature of the law enforcement/policing relationship with social media? 
2) How has social media impacted law enforcement agencies and policing with special emphasis on criminal 

justice and crime prevention? 
This article aims to evaluate the available research on the operational and symbolic aspects of social media's im-

plications for policing and law enforcement agencies, with the objective of establishing coherence in the field. Police 
agencies have effectively utilized prominent online platforms to engage with the public, shape their public perception, 
and enhance their enforcement efforts. However, the same digital venues also provide an avenue for individuals to 
bring attention to, engage in discussions about, and rally support against perceived acts of injustice. New media 
contexts are arenas where significant conflicts arise around the nature, perception, and interpretations of policing. 
This study aims to propose a typology of social media use, specifically focusing on the role of law enforcement. It 
begins by describing the basic aspects and societal implications of social media. The typology categorizes law en-
forcement's involvement in social media into three distinct roles: monitors, creators, and objects of online information. 
Social media platforms play a crucial role in diminishing the transparency of daily existence, as they serve as neces-
sary instruments for the purposes of surveillance and intelligence collection. Police agencies have also adopted vari-
ous multimedia platforms as tools for organizational communication. Through these platforms, they distribute content 
with the aim of fostering community support and involving citizens in the management of crime, risk, and unrest. 
Furthermore, it evaluates the correlation between law enforcement operations and the social media landscape.  The 
paper's conclusion involves an examination of the significance of these patterns and proposes potential avenues for 
future investigation. The evaluation of the developing connections among law, society, and technological advance-
ments contributes to ongoing discussions, offering fresh perspectives on the dynamics of social regulation, stratifica-
tion, and collective mobilization. 

2. Literature Review 

Walker and Katz (2018) undertake the task of identifying and providing a concise overview of prevailing theories 
frequently employed in the scholarly discourse on policing. The authors contend that these specific theories not only 
offer an explanation for the functioning of law enforcement in different contexts but also shed light on how police 
organizations often react to different environmental shifts through the timely adoption of innovative practices. For 
example, supporters of contingency theory contend that police organizations are initially established with the aim of 
attaining specified objectives, and thereafter adapt themselves when these fundamental goals evolve (Walker & Katz, 
2018). According to the tenets of contingency theory, it is a plausible proposition that law enforcement organizations 
may occasionally modify their organizational framework in order to enable the implementation of a necessary inno-
vation, with the aim of attaining a specific and significant new objective (Nowacki & Willits, 2018). To address the 
escalating concern of gang formation and associated violence, a municipal police department may establish a dedi-
cated gang unit (Katz, 2001). An additional illustration may be the explicit dedication to the implementation of com-
munity-oriented policing. According to several scholars, the emergence of community-oriented policing can be at-
tributed mostly to the inadequacy of traditional crime control methods (Eitle et al., 2014; Katz et al., 2002; Walker 
& Katz, 2018). In the context of police/community relations, when the conventional approach of addressing the news 
media is to primarily establish and sustain a continuous and effective communication channel between the police 
agency and the local news media (Surette, 2015). 

In contrast, according to institutional theory, police organizations are regarded as significant social institutions 
within any given society. Consequently, in order to comprehend their functioning, it is imperative to consider the 
influence of their external social environment (Walker & Katz, 2018). Advocates of this theory contend that the 
actions carried out by law enforcement personnel are not solely influenced by their internal dynamics and rational 
decision-making processes. Rather, the activities and organizational structures of the police are largely influenced by 
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the ideas espoused by influential individuals in the external environment within which they function. 
Crank (1994) asserts that the adoption of community-oriented policing frequently stems from its alignment with 

the preferences of politically influential community members, hence addressing their specific requirements. Law 
enforcement agencies consistently strive to establish and strengthen their legitimacy due to their significant reliance 
on local government for resources. Consequently, these external influences for reform are meticulously evaluated 
and addressed.  Hu et al. (2018) put forth an argument indicating that despite the assertion of over 96 percent of 
police agencies in the United States that they have utilized social media, a significant number of them exhibit limited 
engagement with social media resources and demonstrate inadequate proficiency in leveraging its potential. This 
observation holds true even among numerous prominent police agencies, as reported by Lieberman et al. (2013). The 
proponents of institutional theory may argue that police agencies could potentially adopt the practice of utilizing 
social media as a means of fostering connections with their community-based stakeholders. However, this adoption 
would likely only occur if public stakeholders actively mobilize and express a demand for the implementation of 
these new digital channels of interaction. 

2.1 Overview of social media 

As stated by Edosomwan et al. (2011), social media include electronic communication platforms, including social 
networking websites and blogs, which enable the establishment of virtual communities to exchange information, 
ideas, personal messages, and diverse forms of material. The widespread global adoption of social media as a com-
munication tool facilitates the wide distribution of various subjects to a diverse range of individuals. According to 
Walter and Riviera (2004), social media is commonly defined as the interconnectedness and interactions among a 
network of individuals. In colloquial language, the term "social media" is commonly interpreted as the process of 
broadening one's network of contacts and connections for various objectives. For the purpose of clarity, it can be 
described as an online service that enables individuals to create a public or semi-public virtual space in order to access 
features such as sharing and expressing opinions, establishing connections with individuals of varying interests, mo-
bilizing large groups for various causes, promoting business ventures, and more. The online virtual world in question 
can be described as a social structure wherein individuals who are members of the platform form associations with 
one another in order to derive mutual advantages (Goswami, n.d.) 

Therefore, the advent of social media has facilitated a rapid interchange of ideas, emotions, personal details, pho-
tographs, and videos among young individuals (Wang et al., 2011). As an illustration, the user population of Facebook 
has shown significant growth, reaching over 1.86 billion individuals, and continued to experience daily increments 
(Edosomwan et al., 2011). Moreover, scholarly research suggests that in the year 2013, an estimated 72% of adult 
individuals residing in the United States, who have access to the Internet, actively participated in many forms of 
social media platforms (Brenner & Smith, 2013). 

The phenomenon of social media has experienced a significant surge in popularity as a prominent platform for 
online communication, characterized by the creation, sharing, bookmarking, and networking of content at an extraor-
dinary pace. Social media has rapidly transformed public discourse and exerted influence on several themes such as 
the environment, politics, technology, and the entertainment industry (Asur & Huberman, 2010). This is mostly due 
to its user-friendly nature, quick dissemination of information, and extensive reach. Over the past decade, the land-
scape of the internet has seen significant transformations, primarily attributed to the emergence of social media plat-
forms. Consequently, young individuals have experienced a notable shift in their online interactions, characterized 
by the rapid flow of ideas, emotions, and personal data, as well as visual and audiovisual content. According to Oberst 
(2010), a significant majority of American teenagers who have access to the Internet, specifically 73%, are currently 
utilizing social networking platforms. 

The existing body of study on social media participation has predominantly focused on consumerism and market-
ing. However, it is pertinent to expand this line of inquiry to investigate the impacts of engaging with law enforce-
ment's social networking platforms. The field of policing has experienced a notable shift towards greater reliance on 
technology and stronger integration with various community-level institutions, including business interests, religious 
organizations, social care agencies, and civic associations. Therefore, the communication mechanisms between the 
police, the public, and stakeholders have emerged as a crucial element in modern policing. The public's understanding 
of law enforcement is derived from both personal encounters and second-hand accounts relayed by others. Numerous 
studies have demonstrated that individuals' attitudes are significantly shaped by their personal encounters with law 
enforcement, particularly through interactions such as traffic stops and public events where police presence is evident 
(Hinds, 2009; Murphy, 2008; Rosenbaum et al., 2005; Wells, 2007). Previous research has consistently demonstrated 
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that individuals primarily acquire their knowledge about the police through indirect means, particularly from the mass 
media (Weitzer, 2002; Schafer et al., 2003; Pettigrew et al., 2011). These mediated experiences significantly influence 
public perceptions of law enforcement. For instance, some research indicates that individuals are more inclined to 
hold an unfavorable perception of law enforcement when they witness or become aware of contentious interactions 
between the police and citizens (ibid). 

According to unpublished data by B. N. Rios, prior research has indicated a growing trend among law enforcement 
organizations in employing social media as an innovative approach to policing. According to a recent survey by the 
International Association of Chiefs of Police (IACP), a significant majority of law enforcement agencies, specifically 
95.9%, include social media in their operations. Additionally, the report indicates that 57.1% of agencies that cur-
rently do not utilize social media are contemplating its adoption as a potential tool (ICAP, 2013; KiDeik et al., 2016). 

The primary rationale cited for the use of this approach is to facilitate community contact and involvement, as 
supported by unpublished data from B. N. Rios. There are various justifications for the incorporation of social media 
as a means of support for law enforcement, encompassing public relations, dissemination of safety-related infor-
mation to the public, recruitment efforts, intelligence collection for investigative purposes, and supplementary func-
tions like background screening (Ibid). 

Law enforcement agencies can utilize social media platforms like Facebook and Twitter to cultivate a favorable 
public view, which is contingent upon both the public's perception of police work and the tangible achievements of 
law enforcement (Lee & McGovern, 2013). In a recent study conducted by Hu et al. (2018), an analysis was per-
formed on 14 highly frequented pages established by law enforcement agencies on the Social Networking Site (SNS), 
Facebook. The study revealed that these agencies actively construct and portray 'social pictures' of their respective 
departments in the online realm. The study conducted by Hu et al. (2018) employed cluster analysis to identify four 
distinct social images, which encompassed a range of roles from crime fighters to public relations facilitators. The 
aforementioned discovery indicates a significant endeavor undertaken by law enforcement organizations to cultivate 
a social media presence that portrays diverse manifestations of favorable police representations (Hu et al., 2018). 

Law enforcement agencies can effectively manage their public image and address misinformation by establishing 
a means of communication with the general public (Hu et al., 2018). This allows them to disseminate accurate and 
succinct information, hence mitigating the unfavorable perception associated with their operations. Research has 
indicated that the establishment of good communication between the police and the public through social media 
platforms is of utmost importance in the practice of community policing. This kind of communication enables citizens 
to actively contribute to the reduction of crime and engage in their own self-defense (Lieberman et al., 2013). Fur-
thermore, effective communication between law enforcement and the community facilitates non-confrontational con-
tacts that cultivate favorable connections, affording individuals the chance to propose remedies for community issues, 
and promoting increased community involvement (ibid). 

According to Lieberman et al. (2013), the aforementioned characteristics possess the capacity to enhance informal 
social control and foster stronger relationships between law enforcement and the community, hence promoting pro-
social behavior. Besides its role as a valuable instrument for public relations, social media also functions as a bene-
ficial investigative tool for law enforcement organizations. According to unpublished data from B. O. Fletcher, in 
2014, the International Association of Chiefs of Police (IACP) found that the primary purpose of law enforcement 
agencies utilizing social media sites was for the facilitation of criminal investigations. It was claimed that 78.8% of 
these agencies acknowledged the effectiveness of social media in resolving criminal cases within their respective 
jurisdictions. In addition to aiding in the resolution of criminal cases, social media has been employed by specific 
jurisdictions to inform the public about potential issues. For instance, Facebook has been utilized to notify the com-
munity when individuals with a history of sexual offenses relocate to the vicinity, as well as to seek assistance in 
locating missing children (Beshears, 2017). 

According to Beshears (2017), the advent of novel social networks presents prospects for an augmented network 
of information dissemination between law enforcement agencies and the surrounding communities. According to 
Brainard and Edlins (2015), these networks offer a platform for ongoing involvement and discourse, facilitating im-
proved mutual comprehension among officers, administrators, and residents. This fosters the development of a col-
lective sense of purpose and a common knowledge of issues and potential resolutions. Kelly and Finlayson (2015) 
conducted an analysis of an online neighborhood watch program in Australia and concluded that it has the potential 
to serve as an effective community-oriented crime control tool, thus highlighting its emerging role as a community 
engagement strategy. According to Kelly and Finlayson (2015), scholars argue that the incorporation of online police 
engagement is crucial in order to effectively implement community policing. This is because programs that do not 
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utilize online interaction are experiencing a decline, as they fail to effectively reach the intended audience. Brainard 
and Edlins (2015) conducted a study that bears some resemblance to the present research. They examined law en-
forcement-generated content on popular social media platforms such as YouTube, Facebook, and Twitter, focusing 
specifically on posts originating from the ten most densely inhabited cities in the United States. This study aimed to 
ascertain the online accounts utilized by law enforcement agencies, their utilization of social media for information 
dissemination and public interaction, and the extent to which these accounts facilitate collaborative conversation. The 
research revealed various social networking sites (SNS) being employed by law enforcement organizations, whereas 
certain departments deploy Facebook posts that include hyperlinks to YouTube videos with authentic crime footage. 
This practice aims to encourage viewers to submit tips and assistance. The integration of social media into community 
policing has facilitated the engagement of citizens as a convenient and expeditious means of transmitting crime-
related information and encouraging community participation (Brainard & Edlins, 2015). 

Furthermore, in a study, Hu et al. (2018) successfully categorized several sorts of law enforcement agencies based 
on their Facebook posting patterns. These agency types were identified as the crime fighter, the traditional cop, the 
public relations facilitator, and the mixer. The classification of these agency types was based on the analysis conducted 
by Hu et al. (2018). Subsequently, Hu et al. (2020) employed an identical dataset to investigate the public response to 
police Facebook posts. According to Hu et al. (2020), it was observed that individuals exhibited a higher propensity to 
express positive sentiment and engage in commenting activities in response to the content associated with police of-
ficers and police-public relations. According to Hu et al. (2020), individuals had a higher inclination to express positive 
sentiment toward law enforcement-related Facebook postings that incorporated visual imagery and compelling story-
telling. Although limited study exists on the utilization of social media by police departments, the available studies 
have not yet provided an in-depth understanding of the reasons and methods behind the initial adoption and subsequent 
regular use of social media as a fundamental component of law enforcement operations. 

Therefore, the present study examines the relationship between social media and contemporary research on the 
utilization of social media by law enforcement agencies. The continuous exchange of information between the police 
and the public is an essential and crucial procedure. The examination of the manner in which law enforcement agen-
cies engage in communication with members of the public warrants significant scholarly attention 

3. Methodology 

According to Hussey (2009), research can be characterized as a systematic process aimed at either substantiating 
hypotheses or uncovering solutions to specific inquiries. According to Bryman and Bell (2007), contemporary re-
search is typically guided by either ontological or epistemological theories. The present research does not aim to 
investigate the structure of a society or an organization; so, it is more appropriate to adopt an epistemological philos-
ophy. The present study is situated within the field of information science and examines the effects of social media 
on law enforcement and policing endeavours. Specifically, primary data is gathered by the researcher in accordance 
with the research objectives, whereas secondary research involves an examination of previously conducted studies. 
It is imperative to make a determination regarding the appropriate data set and the level at which the collected data 
can be utilized to address the study inquiries. According to Ghauri and Gronhaug (2005), Hence, in order to fulfil the 
objectives of this research, secondary data is utilized. Scientific literature, including papers, journals, and textbooks, 
frequently encompasses the outcomes of published scientific methodologies and contemporary investigations. These 
sources serve as a fundamental framework for further research endeavours and underpin the present study (Kuhn, 
1996). The field of textual studies serves as a means to establish a cohesive and scientifically significant contribution 
by linking together recent and ongoing research. To conduct a comprehensive literature review for this paper, many 
scholarly resources from different databases were examined, including Google Scholar, Citeseer, SpringerLink, and 
SpringerLink. Every resource offers information in certain formats, including conference proceedings, articles, jour-
nals, and e-books related to social media and law enforcement. 

4. Discussions 

4.1 The intricate and multifaceted interplay between social media platforms and law enforcement enti-
ties/policing agencies 

Technological innovation has become a consistent and prominent aspect of policing in the current information era 
(Kelling & Moore, 2005). In addition to their role as crime fighters, law enforcement officers are now equipped with 
various computing infrastructures such as biometric registries, mobile data terminals, and geographic information 
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systems. These technologies have transformed officers into knowledge workers who are responsible for the pro-
cessing, analysis, and distribution of information related to public order (Ericson & Haggerty, 1997; Hummer & 
Byrne, 2017; Manning, 2008). 

Social media platforms have emerged as a recent addition to the technical resources employed by policing organ-
izations. These platforms serve to complement traditional methods of monitoring, communication, and impression 
management utilized by these authorities. The widespread use and extensive reach of social media platforms have 
made previously private ideas, communications, and events more accessible and traceable online. This has enabled 
law enforcement agencies to rapidly gather intelligence relating to criminal activities. Law enforcement agencies 
have utilized the pseudonymous, connective, and algorithmic nature of social media to advance covert and undetect-
able monitoring systems (Ferguson, 2017). These systems rely on crowdsourcing, enlisting numerous digitally con-
nected individuals, as well as automation, passively extracting and profiling extensive amounts of data to forecast 
future events (Lally, 2017; Nhan et al., 2017; Eubanks, 2018). 

Social media platforms have the ability to enable law enforcement agencies to directly engage with individuals 
without the need for traditional media intermediaries. This phenomenon is not only reshaping the way police com-
municate with the public but also altering organizational communication practices. The utilization of social media by 
the police to disseminate real-time notifications, regulate public panic, and suppress rumours has been observed in 
various situations, including ordinary law-breaking and exceptional occurrences such as riots and natural catastrophes 
(Fowler, 2017). 

Drawing upon the concept of responsibility strategies or forms of indirect control, as discussed by Garland (1996), 
law enforcement agencies have adopted the utilization of digital communications to engage private actors in the co-
production of legal order. This involves employing various methods such as educating citizens about crime preven-
tion, promoting adherence to the law, and soliciting information pertaining to wanted offenders, missing persons, and 
instances of general law-breaking (Procter et al., 2013). 

Thus, the utilization of social media for public relations and the management of public perception in the police has 
become increasingly dramaturgical in nature (Hu and Lovrich, 2019). Police have utilized a range of platforms to 
establish themselves as proficient crime fighters, humanize officers, and cultivate public trust. These platforms in-
clude responding to comments, engaging citizens online, and sharing content that incorporates humorous 'memes' 
and portrays idealized behavior such as successful enforcement and community involvement (Wood, 2020; Wood & 
McGovern, 2021). 

In contrast to assertions made by Loader and Mercea (2011) regarding the facilitation of openness, transparency, 
and public participation through social media, empirical research indicates that the anticipated transformative effects 
have not been fully realized. Instead, digital communication platforms are predominantly utilized for disseminating 
content, exerting information control, and engaging in self-promotion, as highlighted by Bullock (2018) and Kudla 
and Parnaby (2018). While enhancing law enforcement initiatives to regulate criminal activities and cultivate public 
backing, social media platforms also pose significant hazards. In addition to the scandals associated with officers' 
online conduct (Goldsmith, 2015), the widespread availability of cell phones equipped with cameras enables the 
public to engage in surveillance of law enforcement activities, uncover instances of misconduct, and influence public 
discussions surrounding policing (Simonson, 2016; Walsh, 2019). 

In addition to the dissemination of amateur videos and other recordings that depict instances of police misconduct, 
activists and individuals who are concerned about these issues have utilized social media platforms as networked 
counter-publics (Jackson & Welles, 2016). Within these spaces, users share content and employ hashtags to scrutinize 
official narratives, foster awareness, and mobilize support in response to perceived acts of injustice (Ray et al., 2017). 
In line with scholarly discourse, it is argued that the influence of social media has diminished the ability of law 
enforcement agencies to effectively monitor and regulate the dissemination of accurate information (Ericson, 1989). 
Consequently, this has resulted in a shift wherein police authorities are now compelled to evaluate, oversee, and 
reaffirm their credibility within prominent online platforms (Ralph, 2021). 

Furthermore, in the context of the mediatization of politics and social relations, the role of policing has shifted 
towards being primarily symbolic rather than substantive. This shift is evidenced by the fact that citizens' understand-
ing and preferences regarding policing are influenced more by news stories rather than the actual experiences and 
realities of day-to-day policing (Reiner, 2012). Moreover, considering the influential role of the media in shaping the 
agenda (Iyengar, 1994), the way news is reported plays a crucial part in determining the significance of certain issues 
and influencing public opinions. It has been demonstrated that reporting patterns also impact police practices by 
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garnering support for specific actions while neglecting others (Hirschfield & Simon, 2010). 
The influence of prejudice towards specific representations in social media usage can significantly shape public 

perceptions of its effects and possibilities. For example, the impact of news coverage on official surveillance can vary 
depending on its content. Such coverage has the potential to either foster public support for increased police power 
and resources or raise concerns about the protection of civil liberties. Similarly, reporting on instances of misconduct 
captured on digital footage can elicit scepticism regarding the accuracy of the evidence or lead to calls for more 
comprehensive measures to reform, oversee, and ensure accountability. When considering the ultimate significance 
of policing in maintaining social order and normalcy, examining its portrayal in the media not only reveals current 
depictions of law enforcement, but also enhances understanding of how social reality is constructed, upheld, and 
influenced (Barak, 1994; Sparks, 2001). Consequently, the examination of news reports serves not only to uncover 
the changes in policing over time, which is a significant undertaking in its own right, but it aids in the identification 
and construction of public issues, problems, and events. 

4.2 Relevance of Social Media Utilisation in Law Enforcement Agencies 

The increasing prevalence of social media usage has raised numerous inquiries regarding its ideal utilization in 
criminal investigations (De Choudhury et al., 2016). According to Henton (2012), there has been a growing trend of 
agencies actively utilizing social media platforms as a means to disseminate information to their respective popula-
tions. One advantage of this medium is its ability to reduce the conventional dependence on intermediary entities, 
such as the press, for the dissemination of messages. Throughout the course of time, law enforcement authorities 
have traditionally executed their duties using manual means. This phenomenon can be attributed to the lack of sig-
nificant alignment between legal frameworks and technological advancements (Miguel & Miranda, 2022). The pro-
liferation of real-time interactive social media platforms has significantly transformed individuals' lifestyles in recent 
years. Individuals utilize their smartphones to communicate their geographical coordinates, inform acquaintances of 
their current activities, and share visual representations instantaneously. Henton (2012) raises the question of the 
potential benefits that law enforcement and the community could derive from a comprehensive utilization of real-
time interactive social media platforms. 

The commencement of the 21st century has seen a shift in policing practices, as it has transitioned into an era 
characterized by the utilization of information. Policing now relies on data-driven approaches, intelligence-led strat-
egies, and technological interventions (Kelling & Moore, 2005). In contemporary times, police officers have evolved 
beyond the traditional role of mere "crime fighters" who participate in random patrols and swift responses. Instead, 
they have transformed into what may be described as "knowledge workers," actively involved in the processing and 
assessment of information pertaining to risks (Ericson & Haggerty, 1997; Manning, 1992). In response to this shift 
in focus, law enforcement agencies in several nations have utilized the capabilities of social media, employing spe-
cialized teams to engage in digital monitoring, recreate incidents, and gather authoritative information pertaining to 
the actions, characteristics, and intentions of both perpetrators and victims. 

One of the most notable aspects of social media is its ability to create an environment of widespread visibility and 
"social saturation" (Trottier, 2012). This phenomenon has become more prevalent due to the widespread use of port-
able computing devices and the desire to document everyday activities. As a result, of their integration into the fabric 
of daily existence, social media platforms provide enduring, searchable, and remotely accessible repositories of for-
merly confidential information and events. In addition to aiding in the resolution of cases where criminals have irra-
tionally boasted about or recorded their criminal activities online publicly accessible content can serve as supplemen-
tary evidence and validate other forms of evidence (e.g., alibis), thereby offering further support for offline interven-
tions (Sandberg & Ugelvik, 2016). 

The open and interactive nature of Internet networks also facilitates the emergence of crowdsourced investigations, 
wherein online communities contribute their expertise, efforts, and content to function as an extensive surveillance 
network beyond traditional institutional boundaries. For instance, law enforcement agencies employed facial recog-
nition software to analyse images and videos shared on the social media platform Facebook. These materials aided 
in identifying individuals who participate in criminal activities such as riots, as well as bystanders and concerned 
citizens who aimed to publicly identify and condemn suspected criminal activities (Schneider & Trottier, 2012). 

In addition to soliciting information and visual evidence to aid in the identification of the culprits, law enforcement 
at both the local and federal/national levels endeavour to monitor and guide the activities of individuals known as 
"citizen sleuths". These individuals engage in the scrutiny of content shared on popular social media platforms such 
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as Facebook, Twitter Youtube, or even Reddit and today Tiktor. Furthermore, they are cautioned against disseminat-
ing unfounded rumours or speculative assertions (Nhan et al., 2017). Whether deliberate or unintentional, the actions 
of digital communities in crime environments have served to enhance surveillance, resulting in a significantly broader 
scope than would have been achievable through only reliance on police resources (Walsh, 2018). 

Again, there have been instances where law enforcement personnel have been designated to clandestinely observe 
the online activities of individuals under suspicion, infiltrate their digital connections, and do searches without ob-
taining proper warrants (Ferguson, 2017). When access is restricted by privacy measures, intelligence is gathered by 
examining public content from people who interact with the target individual. According to Trottier (2012), individ-
uals' social networks have the ability to make their personal information accessible to others without their explicit 
consent or awareness, through means such as tagging them in images or mentioning them in messages. Law enforce-
ment agencies also engage in deceptive practices, such as creating fictitious profiles, to establish relationships and 
connect with individuals or larger communities in order to get confidential information (Jewkes, 2015). 

Ultimately, in accordance with legal procedures, several firms, such as Twitter and Facebook, law enforcement 
agencies depend on the cooperation of social media firms to establish connections with law enforcement agencies 
and routinely disclose confidential information (Joh, 2014). Social media platforms, due to their extensive penetration 
into everyday life, provide novel methods of data collection, hence increasing the potential for widespread surveil-
lance on a massive scale. Social media surveillance generally encompasses human monitoring, concentrated attention, 
and manual searches. However, the utilization of algorithms and computer analytics enables the automation of inves-
tigative processes. Here, algorithms are utilized to systematically search, analyse, and assess extensive repositories 
of information with the purpose of detecting potential dangers, determining the identities of persons, and categorizing 
them into risk groups that necessitate additional examination (Fuchs, 2013). 

In addition to public access points, data can also be obtained in the form of metadata pertaining to various aspects 
such as browsing patterns, individual preferences, and geographic demographics (Eubanks, 2018). These advance-
ments align with larger trends in the direction of proactive policing, as an increasing number of law enforcement 
agencies are integrating algorithms into their anticipatory "pre-crime" techniques (Zedner, 2007).In this context, so-
cial media data encompassing various forms such as images, communications, geolocation, and relational networks, 
is collected in a passive manner. Subsequently, this data is processed, categorized, and combined with historical crime 
data and other relevant information to forecast the occurrence of future criminal activities and to identify individuals 
who are at a higher probability of being involved in such incidents (Mayer‐Schönberger & Cukier, 2013). 

Furthermore, the act of mining the social web has been found to expand the scope of profiling, encompassing 
various domains such as terrorism (Sharma & Nijjar, 2018), protests (Dencik, Hintz, & Carey, 2018), and gangs 
(Patton et al., 2017). As a result, individuals belonging to specific racial, ideological, or ethno-religious backgrounds 
may face increased suspicion and scrutiny, both in their online and offline identities. The use of online stop-and-frisk 
practices carries the potential to generate harmful self-fulfilling prophecies, as highlighted by Patton et al. (2017). 

In line with this perspective, the act of regulating social media platforms might potentially result in the perpetuation 
of technical biases that serve to exacerbate, rather than alleviate, the excessive surveillance and criminalization of 
young individuals, economically disadvantaged groups, and individuals belonging to racial and ethnic minorities. In 
addition to perpetuating disadvantage, the erosion of trust, the weakening of police-community ties, and the creation 
of unwillingness to comply with police commands or provide aid might potentially result in criminogenic conse-
quences (Tyler & Huo, 2002). 

5. Conclusion and Recommendations 

5.1 Conclusion 

The objective of this paper is to evaluate the influence of social media on policing and law enforcement within the 
wider social media landscape. Two research inquiries were formulated: first to assess the essence of the connection 
between law enforcement and social media. Here, the study's findings indicate that the relationship between law 
enforcement agencies and social media is complex and ever-changing. Law enforcement has progressively incorpo-
rated social media into its operations, utilizing it as a means of gathering information and communicating with the 
public. By this law enforcement organizations use social media as a useful intelligence connected to criminal activi-
ties wherein applying monitoring, automation and crowdsourcing approaches to acquire and anticipate the future. 
Social media platforms also facilitate direct engagement between law enforcement agencies or police agencies and 
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the public, allowing for real-time updates and the regulation of public panic during crises. This interaction helps to 
redefine the manner in which police communicate with the community and the general public. One significant po-
tential that arises is the utilization of social media by law enforcement agencies to establish a perception of compe-
tence in combating crime and to humanize officers in order to cultivate public trust. The organization actively inter-
acts with citizens by addressing their comments and disseminating commendations that exemplify idealized behav-
iours. Ultimately, the utilization of social media within its dynamic with society contributes to the empowerment of 
individuals in actively monitoring law enforcement operations, thereby facilitating the identification and disclosure 
of cases involving inappropriate behaviour. 

Additionally, another set of objectives or research questions was focused on the primary purpose of the study, 
namely, the examination of the influence of social media in the enforcement of law. The study's findings indicate that 
social media has resulted in noteworthy transformations inside law enforcement agencies and policing procedures, 
specifically in the domains of criminal justice and crime prevention. The observation was made that policing consist-
ently employs a data-driven approach, which facilitates the acquisition of information pertaining to risk, hence as-
sisting in case resolutions and augmenting evidentiary support. Online communities also play a significant role in the 
process of crowdsourcing investigations, aiding law enforcement agencies in the identification of criminals and the 
collection of evidentiary material. Proactive police approaches involve the utilization of social media data, including 
videos, photos, and geolocations. For instance, the utilization of algorithms has been recognized as a means to analyse 
this data in order to predict forthcoming criminal behaviours and identify persons who are more susceptible to such 
acts. In conclusion, the study posits that social media is a multifaceted phenomenon that incorporates several aspects 
such as information acquisition, public discourse, strategies for accountability, and efforts in public relations. Hence, 
data-driven tactics and proactive endeavours have significantly revolutionized policing and law enforcement activity. 

5.2 Recommendations 

Additionally, this report provides recommendations derived from the study's findings. In light of the dynamic and 
expanding nature of social media, coupled with the increasing emphasis on human rights and privacy concerns, it is 
advisable for law enforcement agencies to develop explicit ethical frameworks governing the utilization of social 
media data. These guidelines should prioritize the protection of individuals' privacy and civil liberties. To accomplish 
this objective, it is imperative for law enforcement agencies to actively participate in social media training programs 
that focus on the responsible and lawful utilization of social media platforms for police purposes. Furthermore, it is 
imperative for law enforcement agencies to proactively establish a presence on social media platforms in order to 
cultivate trust and cultivate positive relationships within the community. The establishment of standards for sharing 
information in accordance with legal procedures is crucial in law enforcement activities, highlighting the significance 
of fostering positive relations through collaboration with technology businesses. Law enforcement agencies can en-
hance the enforcement of laws by implementing strategic initiatives that facilitate engagement and communication 
between police and citizens using social media platforms. This approach aims to foster a positive police-citizen con-
nection, so enabling police officers to carry out their duties more successfully. 

The methodological approach of this work was constrained due to the utilization of secondary data for the investi-
gation. Hence, it is recommended that future research endeavours adopt a combined qualitative and quantitative re-
search methodology to more effectively evaluate the correlation between law enforcement organizations and their 
presence on social media platforms, while also capturing the complex viewpoints and perspectives of those agencies. 
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