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  Abstract 
The arrival of the "Internet +" era promotes China's rapid economic development, 
and has the impact of traditional culture. The traditional culture includes many 
auspicious patterns, which are the most colorful in the history of China's arts and 
crafts design. From the birth of the primitive period to the end of the Qing Dy-
nasty, the traditional auspicious patterns have been enriched and expanded with 
the development of economic life, culture and art of various dynasties. Because of 
its auspicious meaning, traditional auspicious patterns also occupy a place in gift 
packaging. In this context, in order to meet the diversified and personalized needs 
of modern society, Chinese traditional cultural elements into packaging design has 
become particularly important. In the process of introducing traditional cultural 
elements into packaging design, we should pay attention to its inheritance and 
innovation, making traditional culture and modern industrial technology organic 
integration. In this paper, the importance of introducing Chinese traditional cul-
tural elements into packaging design is analyzed, and the influence of Chinese 
traditional cultural elements on consumers is discussed. 
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1. Introduction 

The concept of "Internet Plus" was first proposed by Li Keqiang, Premier of the State Council, in his report on 
the work of the government in 2015. It is a new concept that combines the Internet with all walks of life. As a 
technological means, the Internet Plus era provides new opportunities for economic development (Li Xiangyu, Li 
Yinan & Lu Honglei, 2021). In this context, some elements of the essence of traditional culture combined with 
modern science and technology, in a new form. In the process of integration of traditional culture and modern 
technology, on the one hand, it can better meet the needs of consumers; on the other hand, it can promote the inhe-
ritance and development of traditional culture. In the field of packaging design, Chinese traditional cultural ele-
ments are widely used in various commodity packaging. China's packaging industry has gone through a century of 
history, is now in a period of rapid development. In order to meet the diversified and personalized needs of con-
sumers in modern society, the packaging design of our products should reflect more national elements, national 
spirit and characteristics of the times. Traditional cultural elements are the collective wisdom crystallization and 
labor achievements of our people for thousands of years, and also the embodiment of the national spirit and spirit of 
the times of our country. These cultural elements not only condense the wisdom experience and thoughts and feel-
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ings of our people, but also play a positive role in promoting the economic and social development of our country, 
enhancing the happiness of the people's life and enhancing the soft power of national culture. Therefore, in the 
context of the current era, it is an important task to integrate Chinese traditional cultural elements into packaging 
design. This paper will discuss the influence of Chinese traditional culture elements on consumers from four as-
pects, and provide some suggestions for the inheritance and development of traditional culture in modern society. 

2. Elements of Chinese traditional culture in packaging design 

With the development of the Internet, traditional cultural elements are also applied to packaging design, such as: 
Chinese traditional painting, calligraphy, literature, opera and so on (Zhang Kai, 2019). Another is with Chinese 
characteristics and more traditional cultural carrier "paper-cut" has also been used in packaging design, such as: the 
Beijing Olympic Games mascot will be introduced into the Olympic packaging design (Cao Hanzhang & Dai Hui, 
2020). Of course, there is a relatively typical cultural and creative product - Chinese knot. Chinese knot originated 
in ancient Babylon, is a very ancient folk crafts, known as the world's most complex "three-dimensional knot." In 
the rapid development of modern industrial technology, Chinese traditional cultural elements into the packaging 
design (Yin Qing, 2018). For example: "Internet +" in the context of the "Belt and Road", China's high-speed rail. 
Of course, these cultural elements are all part of our traditional culture and have very high aesthetic value and his-
torical value (Chen Bin, 2014). In today's society, with the rapid development of our economic level, our country 
has made some achievements in the field of science and technology, and brought great impact on our traditional 
culture. How to combine tradition with modernity, how to inherit and develop it and how to apply it? These ques-
tions need us to think and explore. 

3. Modern Application of Chinese Traditional Culture in Packaging Design 

China's traditional culture, in different times, different regions have different forms of expression, with distinct 
regional characteristics. Internet plus provides a good environment for the inheritance and innovation of traditional 
culture. There are both essence and dross in our traditional culture. In order to integrate the elements of Chinese 
traditional culture into packaging design, we should understand its main content and make it a part of modern 
packaging design through proper innovation. Packaging is one of the external forms of products, and also the carri-
er of corporate image and product positioning. Packaging design can provide consumers with rich commodity in-
formation, so that they can get a better experience in the purchase and use. With the advent of the "Internet Plus" 
era, the continuous development of modern technology and the improvement of people's living standards, enter-
prises have put forward higher level requirements for packaging design. First of all, through the comparative analy-
sis of advanced packaging at home and abroad, we find that there is still a certain gap compared with foreign ex-
cellent companies. At the same time, through the analysis of the current excellent packaging at home and abroad 
also found that: Chinese traditional cultural elements in different countries have different forms. Therefore, it is an 
arduous task and challenge for us to combine the traditional cultural elements with modern technology with Chi-
nese characteristics. 

4. Taking the tobacco industry as an example 

4.1 Application of "Internet plus" packaging design gene pool technology in tobacco industry 

Internet plus is a new mode of economic operation, which emphasizes the optimization and integration of Inter-
net in the allocation of production and design elements. Attach importance to the integration of production and ser-
vice departments, vigorously develop packaging design information technology and modern manufacturing indus-
try with innovation as the driving force and demand orientation as the core of Internet computing, logistics net-
working and big data analysis, vigorously promote the informatization construction of packaging design in the to-
bacco industry with information system integration as the means and landing application as the core; adhere to the 
combination of brand packaging and marketing application of cigarettes of enterprises, integrate innovative tech-
nologies, promote the informatization construction of packaging design in the tobacco industry, and promote the 
large- scale operation of tobacco enterprises. From the point of view of information technology, the integration and 
innovation of tobacco design information and the transformation from "digital cigarette" to "intelligent cigarette" 
provide strong support for the modern packaging design of tobacco industry. Lanzhou Cigarette "accurately grasps 
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the opportunities and risks faced by enterprises in their development, vigorously implements the innovation-driven 
development strategy, and speeds up the construction of an innovative and high-standard" two-wheel drive "devel-
opment model. We shall highlight innovation-driven development and promote the self-reliance and 
self-improvement of high-level science and technology; spare no efforts to enhance the brand value of "Lanzhou"; 
highlight reform and innovation and enhance the driving force and vitality of enterprise development; highlight the 
consolidation and strengthening of the foundation and enhance the comprehensive governance capacity with high 
efficiency. 

Through the use of information technology, cigarette packaging design has developed rapidly, showing a trend of 
digital intelligent design and traditional packaging designer design integration. Lanzhou cigarette "uses digital in-
telligent design software to enable ordinary consumers to participate in Lanzhou brand packaging design to pro-
mote product richness and product identity." In the process of constructing the informationization platform of 
packaging design gene bank in tobacco industry, it is necessary to add Lanzhou brand design element —Lanzhou 
cigarette "with digital intelligent design software to enable ordinary consumers to participate in Lanzhou brand 
packaging design to promote product richness and product identity." Design element. As a representative brand of 
cigarettes in Gansu and even the northwest region, "Lanzhou Cigarette" inherits and transforms the original image 
of the original form by using the original form of Dunhuang flying patterns, taking the flying image as the starting 
point and source of the creative conception of packaging design and using the modern graphic creative structure 
and innovative approach to perfectly apply the contemporary visual rules to form a new LOGO. 

Lanzhou Cigarette, which combines the consumption trend and aesthetic tendency of the target users, is a new 
way to integrate and transform the traditional culture and modern culture. 

Design elements through reform, re-integration and re-design, integration of the existing tobacco "intelligent", to 
establish a new team spirit, outlined the industry innovation blueprint. In the past, it was difficult to adapt to the 
economic development- oriented growth. Therefore, we must change the thinking mode of the Internet, fully tap the 
innovation points, promote the development of online trading, comprehensively change the online and offline trad-
ing structure of the tobacco industry, and enrich the traditional marketing mode. Lanzhou brand packaging for in-
novative design, the use of "Internet +" technology, combined with traditional culture, while innovation and inhe-
ritance. The promotion of the "Internet Plus" technology to the field of tobacco information reflects humanistic care, 
and the "Internet Plus" is a legal economy based on market economy with emphasis on innovation, expanding the 
scope of intellectual property protection. 

4.2 Present situation of informatization construction of packaging design in tobacco industry based on 
"Internet Plus" 

The development of the information age has put forward higher requirements for the sustainable development of 
the industry, especially the developing tobacco industry. At present, China's tobacco industry in packaging design 
information construction, there are still cigarette packaging design database information platform building imper-
fect, lack of professionals and so on. Therefore, the packaging design database information management platform 
of tobacco industry should be "Internet +", which has some practical value. At present, there are two main problems 
in the tobacco industry: one is the low level of information sharing; the other is the isolation and closure of infor-
mation systems. Due to the information construction, the phenomenon of "information island" is serious, which 
results in the disintegration of the simultaneous projects and the isolation of the tobacco industry. 

No matter how the structure and development of the tobacco packaging design database information platform is, 
only by applying it to information technology management, can the real information be realized. Cigarette packag-
ing design should have the characteristics and principles of network, digital and information development: firstly, 
change and diversify the business mode of the tobacco industry through transnational integration, transformation 
and improvement of production efficiency and shift from the traditional business mode to the digital and intelligent 
business mode. Secondly, the development of digital network information makes digital intelligence become the 
important direction of future computer technology application. For example, cigarette packaging design can over-
come the limitations of an open environment and move in the right direction. The development of Internet compu-
ting supports computer processing of a large number of data. For cigarette packaging design in tobacco enterprises, 
the improvement of service quality has begun to become an important future development direction. For example, 
the virtual informatization of data has become the main development direction of cigarette packaging design in to-
bacco enterprises. The design innovation of digital Dunhuang (small program) is the inheritance and development 
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of its openness and inclusiveness. Lanzhou brand can use the "Internet +" information platform to interpret the spi-
rit of Dunhuang art more popular, the young visual image and cultural elements into product design and promotion. 

5. Summary and Prospect 

With the rapid economic development and the continuous improvement of people's living standards, people's 
material needs have been met, the pursuit of spiritual and cultural aspects are also increasingly high. In this context, 
the field of packaging design to the traditional cultural elements of infiltration and reference. The application of 
traditional cultural elements in packaging design can make modern life more colorful, but also can promote the 
progress of people's thinking. With the progress of science and technology and the improvement of social devel-
opment, our traditional culture is no longer a symbol of backwardness. We will be our traditional cultural elements 
and modern technology organic integration, so that it can be integrated into modern product packaging design. 
Therefore this article proposed four suggestions: First from the packing design idea aspect obtains. Secondly, under 
the background of the new era, we should integrate the excellent traditional culture into the packaging design, 
making it become the highlight of contemporary packaging design. Once more must pay attention to the packing 
design in the traditional culture element in the modern industry technology application process inheritance and the 
innovation union. Finally, from the perspective of social development, in the "Internet Plus" era, in order to adapt to 
the changing social environment, consumers need diversified, personalized, high-quality products. Therefore, under 
the background of "Internet +", we should continuously improve our professional quality and accomplishment, 
provide quality services for consumers and create a good business environment. 

6. Conclusion 

Traditional cultural elements are the foundation of a nation's survival and development, and the symbol of a na-
tion. In the "Internet Plus" era, the use of modern scientific and technological means and Internet technology to 
develop elements of traditional culture into packaging design is conducive to inheriting China's traditional culture, 
creating products with Chinese characteristics and making them more competitive in the market. Therefore, the 
relevant departments and designers of our country should pay more attention to the elements of traditional culture 
and work hard on innovative design concept and innovative packaging. With the coming of "Internet Plus" era in 
China, we should pay attention to the use of traditional cultural elements in modern packaging design, so that mod-
ern consumers can understand the profound Chinese traditional culture through packaging. 
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