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  Abstract 
The 14th Five-Year Plan for the Development of the Digital Economy clearly puts 
forward that "the digital economy is the main form of economy after the agricul-
tural economy and industrial economy, it is a new economic form with data re-
sources as the core element, modern information network as the carrier, the inte-
gration and application of information technology, the digital transformation of all 
factors as an important driving force to promote fairness and efficiency more uni-
fied. New economic form", emphasizing the need to continue to improve the level 
of digitalization of public services, to create a new digital life of wisdom and 
sharing "to expand the application of social, shopping, entertainment, exhibition 
and other areas, thereby promoting the quality of life consumption upgrade. With 
the rapid development of network technology, promoting the rapid development 
of the digital economy, the network-based digital music has gradually become the 
main means of public life and entertainment, and digital music has gradually be-
come the mainstream of the entire industry. 
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1. Introduction 

Digital music is a new type of product that combines digital technology, information technology, network tech-
nology and digital technology, and digital music is a major component of the entertainment industry. China's digital 
music industry is in a continuous development process from the emergence to the present. In addition, digital music 
is in an Internet era, how can we better promote the development of digital music industry is a problem that we 
should pay attention to. Based on this, this paper takes the development of digital music industry in the context of 
common wealth as the research object, and introduces the meaning and influence of common wealth and digital 
music industry; then this paper analyzes the difficulties of the development of digital music industry in the context 
of common wealth, and based on the problems, puts forward several measures for the development of digital music 
industry in the context of common wealth for the reference of related people (Afshin Omidi et al., 2020). 

2. The Meaning of Common Wealth and the Digital Music Industry 
In a narrow sense, the total wealth is economic, that is, abundant material wealth. Material wealth is the most 

pressing human need, which is a direct reflection of the power of technology and economy-based corporations. The 
"common wealth" is in a broad sense a material and spiritual wealth, while the "spiritual wealth" is a higher social 
and cultural need. The 10th Plenary Session of the Central Economic Commission even took "common wealth" as a 
whole, that is, "people's material wealth" and "spiritual wealth", which is not the affluence of a small group of 
people. It is not the enrichment of a small group of people, but the promotion of common prosperity one step at a 
time. 
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The digital music industry is a new form of music created through the combination of digital technology, net-
work technology and digital technology. Broadly speaking, digital music is music created through digital technol-
ogy, which is mainly in the form of CDs and DVDs. In a broad sense, digital music is a music industry that is 
stored, transmitted and consumed with digital technology. Digital music has made some achievements in its devel-
opment under the influence of the new media era, such as the Internet, information and digital technology, and the 
traditional music industry has changed dramatically in the new media era, with more options for creation, storage, 
transmission and consumption (Jing Jing, 2022). 

3. The Impact of the Digital Music Industry in the Context of Common Prosperity 
3.1 Shared Prosperity Brings Support for the Development of Digital Music Industry 

People's lives are gradually getting better, which provides stronger economic support for the digital music indus-
try. In addition, the use of new technologies can maximize the traditional music creation and business model, 
enabling creators to break through time and space constraints so that they can find more inspiration and thus 
achieve freedom of creation. At the same time, musicians and companies can consume digital music through the 
Internet, thus gaining greater economic benefits and bringing huge business opportunities for the development of 
the digital music industry. The digital music industry can also make use of new technologies to realize the trans-
formation of communication, which can effectively expand the development space of the digital music industry. 

3.2 The Digital Music Industry is Paying More Attention to the Protection of Property Rights 

Under the impact of the new era, the digital music industry will pay more attention to the protection of copyright, 
and digital music creation, distribution and consumption have been greatly developed, but in this process, digital 
music copyright protection has become increasingly difficult. The so-called copyright refers to the rights of music 
creators to control, use, distribute, and benefit from their works. In the age of information technology, the distribu-
tion of digital music has become more convenient, and many people can freely distribute digital music without 
copyright, which has caused great losses to the creators of digital music and related music companies. Therefore, in 
this situation, digital music is driven by information technology, and it is inevitable to strengthen the protection of 
intellectual property rights of digital music (De Ritis Anthony et al., 2016). 

3.3 Common Wealth Effectively Promotes Innovation in the Digital Music Industry 

The digital music industry must adhere to innovation if it wants to obtain greater development opportunities. 
With the advent of information technology, the future digital music industry will usher in more opportunities for 
innovation and development. As people's lives gradually become better, there will be more methods and creativity 
incorporated into the creative process, prompting musicians to create good works. Moreover, various styles of mu-
sic works across the country can be introduced into the domestic music industry, which will enable music creators 
to innovate and create better music works, thus promoting the development of China's digital music industry, and 
will also drive the reform of China's traditional music industry. 

3.4 Common Wealth Increases the Number of Profitable Channel Ways for the Digital Music Industry 

Music creation should not only convey the emotions of the creators, but also enrich people's hearts and cultural 
life, and create more economic benefits for the music industry. With the advent of the information age, the devel-
opment of digital music industry has become more convenient and the types of music have become more diversi-
fied and more profitable. Music users are the biggest source of wealth for companies in the digital music industry, 
and, the delivery and storage of digital music has led to a significant increase in the number of users in the digital 
music industry. The investment companies in the digital music industry also introduce many forms of services as a 
way to attract customers and also add other revenues to the digital music industry to create more revenue for the 
music companies (Allègre L. Hadida & Thomas Paris, 2014). 

3.5 Users' Consumption Habits Influence on Digital Music Industry 

As digital music consumers and users, in the new media era, their consumption concept and music aesthetic 
concept will have certain influence on the development of digital music. If consumers do not form good consump-
tion habits, they will choose informal digital music for low prices or blindly follow the trend without unique aes-
thetic concepts, which will have a negative impact on the future of the digital music industry. 
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4. Digital Music Industry Development and Structure 
4.1 Leveraging the Internet to Open up New Fields 

With the promotion of the information technology model, the music industry has become more transparent in 
terms of resources, the ability to update technology has been enhanced, and the ease of entry channels and various 
conveniences have freed musicians from the restrictions of the traditional music industry, which has made the crea-
tion and marketing methods more flexible. The 2015 China Music Industry Development Report shows that 
emerging business models such as "network+music performance", "network+music teaching" and "network+music 
creation" are emerging. This brings many possibilities for the future development of the music industry. In addition, 
the industry chain of online live streaming platforms has been further expanded to include pay-per-view, pop-ups, 
and short videos. This breakthrough shows that digital music in China is seeking a new type of economic perfor-
mance, i.e., diversifying revenue channels by increasing the interactivity between audiences and online platforms. 
In addition, various types of music are also being broadcast live online; the "Niu Ban" online teaching platform has 
ushered in an era of "network + music teaching"; "network + music creation" has given more original musicians the 
opportunity to perform. More original musicians have a stage to show their talent, and the music market has be-
come more active (Sun-Ho Lee, 2009). 

4.2 An Overall Trend of Integration and Development 

In recent years, more and more films have been rendering atmosphere through music, increasing investment in 
themes and interludes in their creation. Sometimes a special song is composed for the main character, which is used 
to express the character and resonate with the audience. Music variety shows and music talent shows have also 
given a boost to the music industry in China, for example, traditional music variety shows such as The Voice of 
Dreams, The Masked Singer and Crossover Song King. As the shows have become more popular, so has the digital 
music activity. Combining music, movies and variety shows is to expand the user base, and combining with social 
media is to enhance user stickiness and increase revenue. 

In the online era, the audience's desire to share has increased significantly, and partnerships with social media 
provide a channel for them to share, as well as to use community Karaoke and rewards to greatly satisfy people's 
deeper needs. In terms of revenue, TME stated in its prospectus that its monthly contribution of $228 million ac-
counted for 70.4% of its entertainment business revenue as of the first half of 2018. In contrast, the monthly con-
tribution of $640 million in revenue from online music services was only 29.6%. The huge benefits have tempted 
more digital music platforms to start proactive expansion into social media (Seungyoup Choo, Chang Min Hyun, & 
Seong-Joon Limb, 2016). 

4.3 Structural Characteristics of Digital Music Industry 

At present, the domestic digital music industry includes record companies, independent musicians, etc., which 
includes dissemination channels, platforms and implementation subjects; in a broad sense, the digital music indus-
try includes musicians, musicians, composers, singers and other music organizations, and then music products are 
made available for public consumption through intermediaries, brokerage companies, brokers and other forms. 

In this industry, there are two horizontal product chains, and one is the copyright chain. In the product chain, 
musical works are mainly expressed in the form of tangible music products such as traditional tapes and CDs. Be-
fore that, domestic digital music has been dominated by the product chain, and with the rapid development of mo-
bile network technology and the prominence of IP, a new pattern has therefore emerged in the music industry. 

5. Difficulties in the Development of Digital Music Industry in the Context of Common Wealth 
5.1 Digital Music Industry Chain Basically Formed 

The emergence of the Internet has made our lives more colorful and it promotes the transmission of information 
material including music. Internet users characterized by quantity, made their demands to record companies or 
singers. Pop music was also affected and the traditional star concept was abandoned by the times. Digital music 
also began to penetrate into the advertising and telecommunication industry, forming a new industry chain. Music 
content, music channels, music business and music terminals are all a new industry chain (Tamboli Allabakash Isak 
& Kokate Rajendra D, 2022). 
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5.2 Digital Music Industry Infringement is Frequent 

In the context of new media, digital music copyright protection is becoming more and more difficult, and the 
problem of digital music infringement occurs from time to time. With the help of new media, the distribution of 
digital music has become more convenient, and even paid songs can be searched through the Internet. As the dis-
tributors are able to obtain more free resources and make secondary distribution, sales and profits on the Internet, 
this all brings certain losses to digital music companies and original artists, and this also brings adverse effects to 
the original creators, which affects the innovation of digital music. At present, domestic laws and regulations can-
not meet the copyright protection needs of the digital music industry, which makes it more and more difficult to 
defend the rights of digital music works and to amend the laws. 

5.3 Digital Music Industry Lacks Innovative Content 

With the rapid development of the times, the transmission and storage of digital music is becoming more and 
more convenient, which also provides a platform for low-grade digital music products. At present, the most promi-
nent problem in the development of domestic digital music industry is the innovation and quality of products. Most 
musicians believe that digital music is highly profitable and they cater to the needs of society by creating low tem-
po and low quality music. Some music lacks positive content and style, and there is a proliferation of low quality 
digital music products, which seriously hinders the development of digital music. Moreover, digital music produc-
ers have to follow the trend of today's development and create low quality works that are oriented to the masses, 
thus affecting the development of the digital music industry in the new era. 

6. Measures for the Development of Digital Music Industry in the Context of Common Wealth 
6.1 Enhance the Clustering of Digital Music Industry 

Digital music industry cluster is an effective means to improve the development of digital music industry in 
China. In the development of digital music industry, an effective digital music industry collaboration mechanism 
should be established to achieve a win-win situation. At the same time, the government and relevant institutions 
should strive to create a fair and just market environment, so that all digital music enterprises can compete and 
cooperate with each other to improve the relevance of the industry, link the industry chain up and down, promote 
the rationalization and effectiveness of the division of labor in the industry, and then promote the overall layout, 
development quality and enterprise capability of the digital music industry. Industry aggregation is the core and key 
of digital music development, and it is proposed to promote the development of digital music industry aggregation 
by cultivating the core links of original musicians, record companies, distribution, platforms and technological in-
novation based on the digital music industry chain. 

6.2 Strengthen the Protection of Copyright in the Digital Music Industry 
The digital music industry should have a sound legal system to protect copyright. Government departments 

should take the lead in studying the copyright protection needs of the digital music industry, consider the problems 
faced by the digital music industry in its development as a whole, and propose corresponding countermeasures. At 
the same time, digital music companies should strengthen the protection of their music works and clarify the scope 
of rights and use of their products, as well as enhance their copyright awareness to the end against infringement. In 
addition, relevant market regulators should strengthen the control of the digital music market and work together to 
maintain a good and healthy market environment for the development of the digital music industry. 

6.3 Encourage Innovation in Digital Music Industry Content 

The market and the company should digital music's step up, promote music innovation, and promote music de-
velopment. At the same time, it is important to guide the orientation of digital music, enhance the aesthetic aware-
ness of the audience, develop valuable and quality music products, and encourage creators to write valuable works, 
which are then supported by companies. At the same time, musicians should continuously learn, absorb, discover, 
stimulate their own creativity and improve their creative level, continuously optimize their musical works, and fi-
nally create their own unique and high-quality digital music products to provide a driving force for the development 
of the digital music industry. 
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6.4 Accelerate the Cultivation of Digital Music Talents 

Digital music talents are the core and fundamental of developing digital music industry. To accelerate the devel-
opment of digital music industry, we must strengthen the cultivation of digital music talents. One, strengthen the 
cultivation of original music talents, should increase the support for original music talents. Two, strengthen com-
prehensive quality education. We should cooperate with the "Music Practical Talent Training Program" in the 
"Press and Publication Innovation Project Library" of the State Administration of Press, Publication, Radio, Film 
and Television, set up a national music education training base, participate in the formulation of a new professional 
qualification system and assessment standards for the digital music industry, and formulate corresponding support 
policies, and support electronic music and electronic technology companies to carry out market-oriented vocational 
training. This can better promote the exchange of art and technology. 

7. Conclusion 
To sum up, people's lives are gradually getting better and people's demands on the digital music industry are 

gradually increasing, so creators are paying more attention to copyright protection and innovation of music content. 
However, due to various reasons, the effectiveness of digital music copyright protection and content innovation 
activities in China is not satisfactory, thus restricting the development of digital music industry. For this reason, we 
need to correctly grasp the development trend of the digital music industry, address the problems that restrict the 
development of digital music, vigorously promote the digital music system, strengthen the copyright protection of 
the industry, and promote and encourage the content innovation of the digital music industry, so that the digital 
music industry can give full play to its advantages and better promote the economic development of China. 

Project 
2022 National Student Innovation and Entrepreneurship Training Program Project Results (Project No.: 

202210345009). 
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